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MAPKETUHI, MAPKETUHI'OBASA JAEATEJIBHOCTbH, PEKJIAMA,
HEHA, ITPOABWXKEHNE, KOHKYPEHTOCIIOCOBHOCTbh, MATPUITA

Lenps aumioMHo# paboTsl — pa3paboTaTh MyTH NOBBILIEHUS 3P HEKTUBHOCTU
yIpaBieHUs MAPKETUHTOBOM esiTebHOCThI0 B OAO «I'my6okckuit MKK».

B pamkax mocTHXeHHs TOCTaBIEHHOW 1€MW aBTOPOM OBUIA IMOCTaBIICHBI
CJIeAYIOIINE 3aJaUu:

— U3YYUTb OCHOBHBIC TEOPETHUECKUE aCIEKThl YIPABICHHUS MAPKETUHIOBOMN
NeSATeTbHOCTHIO Ha TIPEATIPUSITUY;

— TPOBECTH aHAJIM3 YIPABICHUS MAPKETUHTOBOU nesarenbHOCThI0O B OAO
«['my6oxckuit MKK»;

- pa3paboTath  MyTH  MOBBIMICHUS  A(PPEKTUBHOCTH  yHpaBJICHUS
MapKETHHTOBOM JIESITEIIbHOCTHIO HA MPEIPUITHH.

OOBeKkT wucciaenoBaHUsT — MapKeTHHromas jesrenbHocTh B OAO
«['my6oxckuit MKK».

[Ipeqmer wccnenoBaHuss B MPEJACTABICHHOW JUIIOMHOM paboTe —
COBEPIIEHCTBOBAHUE MAPKETUHTOBOM €SI TEIbHOCTH OpPTraHU3aLUH.

Mertonpl nccieloBaHus: MO3HAHUS (AEAYKUUS, UHIYKLWS, aHAJIU3, CUHTE3,
00001IeHne), a TakKe TMpPUEMbl SKOHOMHUYECKOTO aHaiu3a (CpaBHEHUS),
TaOIMYHBINA, rpad)UUeCKUN METO/IBI.

OO6macTb BO3MOMKHOTO TMPAKTUYECKOTO0 TMPHUMEHEHHs: MapKEeTUHIOBas
nestenbHOCTh OAQO «I'mybokckuit MKK».

ABTOp pabOThl TOATBEPXKAAECT, UYTO NPHUBEIACHHBIM B HEW pacyeTHO-
AHATMUTUYECKUM MaTepuall TPAaBWIBHO M OOBEKTHBHO OTPAXKAeT COCTOSIHHE
UCCJIEAYEMOro IMpOIEcCa, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX M APYTHUX
UCTOYHUKOB TEOPETUYECKHE, METOIOJIOTUUECKUE U METOAUYECKHUE MOJIOKEHUS U
KOHIIETII[UY COMTPOBOXK/IAIOTCS CChIJIKAMU HA UX aBTOPOB.

(moamuck cTyaeHTa)



Thesis: 94 pages, 17 figures, 27 tables, 55 references, 6 appendices.

KEYWORDS: MARKETING, MARKETING ACTIVITY,
ADVERTISING, PRICE, PROMOTION, COMPETITIVENESS, MATRIX

The purpose of the thesis is to develop ways to improve the efficiency of
marketing management in JSC «Gluboksky MKK>.

In order to achieve this goal, the following tasks were set by the author:

to study the main theoretical aspects of managing marketing activities in an
enterprise;

to analyze the management of marketing activities in OJSC «Glubokskiy
MKK»;

develop ways to improve the efficiency of marketing management at the
enterprise.

The object of the study is the marketing activity in JSC «Gluboksky MKK».

The subject of research in the presented thesis is the improvement of the
marketing activities organization.

Research methods: knowledge (deduction, induction, analysis, synthesis,
generalization), as well as methods of economic analysis (comparison), tabular,
graphical methods.

Area of possible practical application: marketing activities of JSC
«Gluboksky MKK>.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.
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