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lenp wuccraegoBaHusA: OIEHKA KIMEHTCKOro cepBuca B YII «Al» u
000CHOBaHUE HANIPABJICHUM €r0 COBEPIIICHCTBOBAHUSI.

B pamkax gocTuKeHHs TMOCTaBJICHHOW 1€ aBTOPOM OBUIM IMOCTaBJIEHBI
CJIEIYIOIIHE 3a1a4uu:

— paccMOTPETh CYLIHOCTh, OCHOBHBIE €N U BUJIbI KIIMEHTCKOI'O CEPBUCA;

— W3YYHUTh OPTraHU3ALHUIO KJIMEHTCKOTO CEPBUCA HA MPEANPUATHH;

— OXapaKTepu30BaTh Mokazareiau 3PGHEeKTUBHOCTH KIUEHTCKOTO CEPBUCA;

—U3YYUTh HOPMATHUBHBIE IIPABOBLIC JIOKYMEHTBI, PETYJIUPYIOLINE ACATEIBHOCTD
cyOBekToB xo3siictBoBaHus PecnyOnuku bemapych mpu  OoCyIIECTBICHUU
KJIMEHTCKOI'O CEPBHUCA;

— J1aThb OPTaHU3aLMOHHO-3KOHOMHUYECKYIO XapaKTEPUCTUKY AeATENbHOCTH YII
«Alw;

— IIPOBECTH aHAJIU3 IIPOLECCA OPraHU3alMU KIIMEHTCKOTO CEPBUCA HA IIPUMEPE
VII «Aly;

—OINPEAEIUTh NEPCIIEKTUBHBIC HAIIPABJICHUS COBEPLIEHCTBOBAHUS OPraHU3aluu
KJMeHTckoro cepsuca Ha YII «Al» u 060cHOBaTh 9KOHOMUYECKYIO 3((HEKTUBHOCTh
peanu3anuu pa3pad0TaHHBIX MEPOIPUSITHIA.

OOBEKT UCCIIeNOBAHUS: KJIMEHTCKUN CEPBUC MIPEATIPUITHUS.

[Ipenmer uccnenoBaHus: MPOLECC OPraHU3aLUK KIIMEHTCKOTO cepBuca B Y11
«Al».

Metonbl  WcCCIIENOBaHUS:  CPaBHUTEIBHOIO  aHalIW3a, [PYNIIHUPOBOK,
DKCIIEPTHBIX OIEHOK, T'papUUYeCKUid, MOCTPOEHUS JHUHEHHO-()YHKIIMOHATBHBIX
MOJENEN.

O6yacTh BO3MOXKHOTO MPUMEHEHHS: BO3MOKHOCTh BHEJPEHUS B MPAKTUKY
pabotel YII «Al» pa3paboTaHHBIX MEPOMPHUSITHH, C LEIbIO MOBHIIICHUS YPOBHS
KJIMEHTCKOI'O CEPBHUCA.

ABTOp pabOThl TOITBEPXKIACT, UYTO MPHUBEJACHHBII B HEW pacyeTHO-
AHATUTUYECKUI MaTepual TNPAaBWIBHO M OOBEKTHBHO OTPAXAET COCTOSIHHE
HCCIIEYEMOTO MPOLIECCa, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYTHUX
VMCTOYHHKOB COIIPOBOXKIAIOTCS CChUIKAMU HA UX aBTOPOB.
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The purpose of the study: evaluation of customer service in the UP "Al1" and
the development of directions for its improvement.

In order to achieve this goal, the following tasks were set by the author:

— consider the essence, main goals and types of customer service;

— study the organization of customer service at the enterprise;

— characterize the performance indicators of customer service;

— to study the regulatory legal documents regulating the activities of business
entities of the Republic of Belarus in the implementation of customer service;

- to give an organizational and economic description of the activities of UE
"Al";

— to analyze the process of organizing customer service on the example of UE
"Al";

—determine promising directions for improving the organization of customer
service at UE "A1" and substantiate the economic efficiency of the implementation
of the developed measures.

Object of study: customer service of the enterprise.

Subject of study: the process of organizing customer service in UE "Al".

Research methods: comparative analysis, groupings, expert assessments,
graphic, construction of linear-functional models.

Area of possible application: the possibility of introducing the developed
measures into the practice of UE "AL1" in order to increase the level of customer
service.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



