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COLUAJIBHBIE CETH, KOHTEKCTHASA PEKJIAMA, BJIOI, E-MAIL-
PACCBIJIKA.

[enbto uccnenoBanus siBNESETCS pa3pad0OTKa MPEASIOKEHUS MO0 MOBBIIICHUIO
pe3ynpTaTtuBHOCTH pekiiambl PYII «LleHTpKypOopT» B C€TH MHTEPHET B KOHTEKCE
COBPEMEHHBIX TCHICHIIWN.

B pamkax mocTXeHHs MOCTaBJICHHON L€ aBTOPOM OBUIM MOCTaBIICHBI
CJIEAYIOIIME 3aJa4u:

- HCCIIEIOBATh CYIIHOCTh PEKJIAMbl B CETH HMHTEPHET, PAaCCMOTPETH
OCHOBHBIE BUJIbI PEKJIAMBI U XapAKTEPUCTUKY NPEUMYILIECTB,;

- 1aTh XapaKTEPUCTUKY XO3AMCTBEHHON AEATEIBHOCTH OPTaHU3ALNH,
MCCIIE0BATh MPOLECC OPTaHU3aLNH, BUAbl KOHTPOJISA U IT0KA3aTeNIM MOHUTOPUHTA
MAapKETUHTOBOM JESTENBHOCTH B MPEIITPUSATHS;

- pa3paboTka u 000CHOBaHUE MPEAJIOKEHUM MO COBEPIICHCTBOBAHUIO
OpraHM3aly KOHTPOJIS MAPKETUHIOBOM AesTenpHOCTH B PYII «l{eHTpKYypOpT».

OOBEKT uCCeI0BaHUs: pEeKJIaMa B CETH HHTEPHET.

[Ipenmer nccienoBanus: pekiama.

Meroabsl  uccnedOBaHUS:  CTPYKTYpHO-(QYHKUMOHAIBHBIA  METOH,
aHAIMTHUYECKUI METOJI, METOJT LIEJIEBOTO MPOEKTUPOBAHHUS, OOIIEHAYYHbIE METO/IBI.

UccnenoBanus u pa3pabOTKU: M3YyYE€HBI TEOPETUUECKUE OCHOBBI PEKJIAMBI B
CETU MHTEPHET, MPOBEICH aHAIN3 U OLEHKA PE3yJIbTATUBHOCTH PEKJIAMBI B CETHU
untepuer PVYII «lleHTpkypopT», pa3paOoTaHbl MPEAJIOKEHUS IO TMOBBIIMICHUIO
pe3yapTaTuBHOCTU pekiiamMbl PYII «LleHTpKypopT» B CETM MHTEPHET B KOHTEKCE
COBPEMEHHBIX TEHJCHIIHMN.

DneMeHTbl HAay4YHOW HOBU3HBL:  c(opmMynupoBaHbl U  OOOCHOBaHbI
NPEUVIOKEHNUSI [0  TOBBIMICHUIO  PE3YJbTATUBHOCTH  MHTEPHET-PEKIAMBI
PVYII «lleHTpKypopT», a HMMEHHO II0 HCIIOJIb30BaHHMIO OorrmHra u e-mail-
PAacCBUIKH.

O6mactb  BO3MOXHOTO  TNPUMEHEHHMsS: TMPAKTUYECKH B  PEKIaMHOU
nesrenbHocTy PYIT «llenTprypopm».

TexHUKO-I3KOHOMHUYECKAs, colaIbHas 3HAYUMOCTB: peanuzanus
MEpPONPUATANA IO COBEPLIICHCTBOBAHHWIO DPEKJIAMBI B CETU HHTEPHET IIO3BOJIUT
NpUBJE€Yb KJIMEHTOB, YTO, B CBOIO OYepelb, OTPA3UTCS HA pPOCTe (PUHAHCOBBIX
pe3yJIbTaToB.

ABTOD paboThI MOATBEPKIAET, qTO IIPUBEICHHBIN B HeH
pacYeTHOAHAIMTUYECKUA MaTepual MPaBUIbHO W OOBEKTUBHO OTpakaeT
COCTOSIHUE HCCIIEyEMOIO MpPOIiecca, a BCE 3aMMCTBOBAHHBIE U3 JUTEPATYPHBIX U
JIPYTUX UCTOYHUKOB COMPOBOKIAIOTCS CChUIKAMH Ha UX aBTOPOB.
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The purpose of the study is to develop a proposal to improve the effectiveness
of advertising RUE "Tsentrkurort” on the Internet in the context of current trends.

In order to achieve this goal, the following tasks were set by the author:

- explore the essence of advertising on the Internet, consider the main types
of advertising and characteristics of the benefits;

- describe the business activities of the organization
explore the organization process, types of control and monitoring indicators
marketing activities in enterprises;

-development and justification of proposals for improvement
organization of control over marketing activities in RUE "Tsentrkurort".

The object of research: RUE «Tsentrkurort.

The subject of research: advertising activity of RUE «Tsentrkurort» on the
Internet.

Research methods: structural and functional method, comparative analysis,
analytical method, target design method, general scientific methods.

Research and development: the theoretical foundations of advertising on the
Internet have been studied, the analysis and evaluation of the effectiveness of
advertising on the Internet by RUE «Tsentrkurort» has been carried out, proposals
have been developed to improve the effectiveness of advertising by
RUE «Tsentrkurort» on the Internet in the context of modern trends.

Elements of scientific novelty: the improvement of the advertising activity
of RUE «Tsentrkurort» on the Internet is proposed and justified.

Scope of possible application: practically in the advertising activities of
RUE «Tsentrkurort.

Technical, economic, social significance: the implementation of measures to
improve advertising on the Internet will attract customers, which, in turn, will
affect the growth of financial results.

The author of the work confirms that the computational and analytical
material given in it correctly and objectively reflects the state of the process under
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



