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Jumiomuas padora: 69 c., 12 puc., 6 Tabm., 50 uctounukos, 1 mpui.

MAPKETHUHI', ITPOABMXEHUE ITPOAYKTA B CETHU HWHTEPHET,
NHCTPYMEHTBI [NMPOABMXXEHUA [MPOAVYKTA, OLEHKA
PE3VJIbTATUBHOCTHU IIPOABWXEHMA T[POUAYKTA, BUJIEOKOHTEHT,
MOBUJIBHOE ITPUJIOKEHUE

Llenpr0o AUIUIOMHON padOThl ABISIETCS pa3padOTKa MNPEMIOKEHUN 110
COBEPILIEHCTBOBAHMIO poABHKeHUs npoaykTa OAO «["anantas» B cetu IHTEpHET.

B paMkax nOoCTHKEHHS LIeJId aBTOPOM OBLIN MTOCTAaBJIEHBI CIAEAYIOIINE 3a1a4u:

— U3YYUTh CYIIHOCTb M JaTh XapaKTEPUCTHKY OCHOBHBIM HHCTPYMEHTaM
IIPOJIBMKEHNUS POAYKTA B ceTH MHTEpHeT;

— PAacCMOTpPETh IIOKA3aTeNIM OLEHKU pEe3yJIbTATUBHOCTA NPOJABHKECHUS
npoaykra B cetu IHTEepHeT;

— PaccMOTpPETh OCHOBHBIE HOPMaTUBHO-TIPABOBBIC JTOKYMEHTBHI,
peryJIMpyIolIne eATeIbHOCTh CYOBEeKTOB X03s1iicTBOBaHUs Pecniyonuku benapych B
cdepe NpoABUKEHUS TPOYKTA;

— JaTh KpPaTKyK OPraHU3alMOHHO-KOHOMHMYECKYIO xapakrtepuctuky OAO
«["amanTIsn;

— TIPOBECTH aHAIMU3 U J1aTh OLEHKY PE3YJbTATUBHOCTH MPOJABHKEHUS TOBAPOB
OAO «I'anantas» B cetn MHTEpHET.

OOBEKT uccIen0BaHUs: MPOABUKEHUE IPOAYKTa B ceTu IHTepHeT.

[Ipenmer uccnenoBanus: npoasmwxkeHue npoaykra OAO «['anantas» B cetn
WHTepHer.

Meroabl uccnenoBaHus: a0CTPAKTHO-JIOTMYECKUH, CPaBHUTEIBHOTO aHAIM3a,
IPYIIIUPOBOK, SKCIIEPTHBIX OLIEHOK.

O6nacTb BO3MOXKHOTO MPUMEHEHUs: B MpakThueckoi nesrenbHocTH OAO
«l"amanTID.

ABTOp paboOThl TOATBEPKIAET, YTO NPHUBEACHHBIH B HEW pPaCUYETHO-
aHAIMTUYECKUI MaTepual MpPaBWIBbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEAYEMOTO TIPOLIECCa, & BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX WU APYTUX
HMCTOYHUKOB CONPOBOXKIAIOTCS CCHUIKAMH HA UX aBTOPOB.
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MARKETING, PRODUCT PROMOTION ON THE INTERNET, PRODUCT
PROMOTION TOOLS, EVALUATION OF THE EFFECTIVENESS OF PRODUCT
PROMOTION, VIDEO CONTENT, MOBILE APPLICATION

The aim of the thesis is to develop proposals for improving the promotion of the
product of LLC «Galanteya» on the Internet.

In pursuit of this goal the author has the following objectives:

— to study the essence and give a description of the main tools of product
promotion on the Internet,

— to consider indicators for evaluating the effectiveness of product promotion
on the Internet,

— to consider the main regulatory and legal documents regulating the activities
of business entities of the Republic of Belarus in the field of product promotion,

— to give a brief organizational and economic description of LLC «Galanteyay,

— to analyze and evaluate the effectiveness of the promotion of goods of LLC
«Galanteya» on the Internet.

Object of research: product promotion on the Internet.

Subject of research: the promotion of the product of LLC «Galanteya» on the
Internet.

Research methods: abstract-logical, comparative analysis, benchmarking
groups, expert assessments.

Realm of possible applications: in the practical activities of LLC «Galanteyay.

The author of the thesis confirms that the computational and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.



