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AHAJIM3 TOBAPHOM TIOJIMTUKW TIPEAIPUATUSA U IIYTU EE
COBEPIIEHCTBOBAHUMA

Lenr wuccnenoBaHus: pa3pabOTKa NPEIJIOKEHUNA 110 COBEPILIEHCTBOBAHHIO
toBapHOM nmonuTuku OO0 «bemnakr-Cronunay.

B pamMkax IOCTMXEHUs MOCTaBIECHHOW 1€ ObUIM MOCTaBJEHBI CIEIYIOLIUE
3a71a4u:

- W3YYUTh TEOPETUYECKUE OCHOBbI (HOPMHPOBAHUA TOBAPHOM IOJIUTUKU
IpeANpUsTHUS;

- paccMOTPETh CYIIHOCTh U COJIEp>KaHUE TOBAPHOU MOJUTUKHU B MapKETUHIOBOM
NesTeIbHOCTH OpraHu3aluy,

- paccMOTpeTh  MOKa3aTeaud  pe3yJIbTaTUBHOCTH  TOBApHOM  IMOJIUTHKU
OpraHu3alMH.

- NpOoaHAIU3UPOBaTh TOBapHYIO NOIUTUKY OO0 «bemnakr-Cronuuay;

- JaTh OLEHKY pe3yJbTaTUBHOCTH ToBapHOW mnonutuku OO0 «bennakr-
Cromunay.

OOBEKT ucciae0BaHus: TOBApHAs MOJIUTUKA IPEATPUITHS .

[IpeameT uccienoBanus: TOBapHas MOJUTHKA B MAPKETUHIOBOW €SI TEIIbHOCTH
000 «benmakr-Cronuia.

Meroabl HWCClieIOBaHUSA: ONKMCAHWE, CHUCTEeMaTu3alMs, Kiaccudukanus,
neayKuus, rpapuueckuii U TaOJUYHBIA METObl aHaJIN3a, PACU€THO-aHATUTHYECKUI
METOJI, METOJl CpaBHUTENbHOrO aHanu3a, SWOT-ananu3, rpynnupoBOK, SKCIIEPTHBIX
OLICHOK, rpau4yecKuid, TOCTPOEHUS TMHEHHO-(DYHKIIMOHAbHBIX MOJIEEH.

HccnenoBanus u pa3pabOTKHU: Ha OCHOBE M3YyUYEHUS] TEOPETUUECKUX BOMPOCOB
OpraHHU3allid TOBAPHOM MOJUTHUKH, ONPEAEIEHBI CYITHOCTh U COAEPKAHUE TOBAPHOU
NOJINTUKH, TPOBEICH aHAJIN3 PE3yJbTaTUBHOCTH TOBAPHOW IIOJIUTUKH, OLICHKA
0’KHJIa€MOT'0 SKOHOMHUYECKOTO0 3 (eKTa OT COBEPIICHCTBOBAHMS TOBAPHOMN MOJUTUKH
UCCIIEyEMON OpraHU3alnH.

DOneMEeHTbl Hay4YHOW HOBM3HBI: TMPEIJIOKEHbI M OOOCHOBAaHbI  IyTH
COBEPUICHCTBOBAHUS TOBAPHOMW MOJIUTUKH.

O6sacTh BO3MOXKHOTO MPAKTUYECKOTO MPUMEHEHHUS: TPEJI0KEHHBIE pElIeHUs
MOTYT OBITh HCIIOJIb30BaHbl HA TMPAKTHUKE B MApPKETUHIOBOM JIESTEIHHOCTU
opranuzauuy. lIpennokeHHble HAmNpaBlIEHUs IO COBEPLICHCTBOBAHHWIO TOBAapHOU
nomutukn OOO «benmnakr-Cronuiay IMO3BOJAT MPUBIECYb HOBBIX MOKyNaTEJEH,
YBEIUYUTHh 00BEM MPOJAXK U MOBBICAT MPUObLIb.

ABTOp paboThl MOATBEPXkKAAECT, YTO MNPUBEAEHHBI B IUIUIOMHOW pabote
pacu€THO-aHATUTHYECKUN MaTepuall MPaBUIbHO U OOBEKTUBHO OTPAXKaeT COCTOSTHUE
UCCJIEYEMOI0 MPOLECCa, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JAPYIHX
UCTOYHHUKOB TEOPETHUYECKUE, METOJOJIOTMYECKME M METOAMYECKUE IOJOKEHHE U
KOHLEIMLNN CONPOBOXKAAIOTCSA CChUIKAMU HA UX aBTOPOB.
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ANALYSIS OF THE COMPANY'S COMMODITY POLICY AND THE
WAYS OF ITS IMPROVEMENT

The purpose of the research: development of proposals for improving the
commodity policy of «Bellakt-Stolitsa» LLC.

As part of achieving this goal, the author set the following tasks:

- to study the theoretical foundations of the formation of the commodity policy of
the enterprise;

- to consider the essence and content of the product policy in the marketing
activities of the organization;

- Consider the performance indicators of the organization's product policy.

- to analyze the product policy of «Bellakt-Stolitsa» LLC;

- to assess the effectiveness of the product policy of «Bellakt-Stolitsa» LLC.

Object of research: product policy of the enterprise.

The subject of the study: product policy in the marketing activities of «Bellakt-
Stolitsa» LLC.

Research methods: description, systematization, classification, deduction,
graphical and tabular methods of analysis, computational and analytical method,
method of comparative analysis, SWOT analysis, groupings, expert assessments,
graphical, construction of linear-functional models.

Research and development: based on the study of theoretical issues of the
organization of the commodity policy, the essence and content of the commaodity policy
are determined, the analysis of the effectiveness of the commodity policy is carried out,
the assessment of the expected economic effect from improving the commodity policy
of the organization under study.

Elements of scientific: novelty are proposed and substantiated ways to improve
the commodity policy.

Scope of possible practical application: the proposed solutions can be used in
practice in the marketing activities of the organization. The proposed directions for
improving the product policy of «Bellakt-Stolitsa» LLC will attract new customers,
increase sales and increase profits.

The author of the work confirms that the computational and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



