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Junnomuas padota: 80 c., 6 puc., 37 Tabi., 53 UCTOYHUKOB, 12 TipuI.

MAPKETUHI, MAPKETHUHTOBBIA KOHTPOJIL, MAJIbIII BU3HEC,
MMOKA3ATEJIM D®OEKTUBHOCTU, OLEHKA, JIOSJILHOCTH, PLIHOK,
PEKJIAMA, CBbIT.

Llenpto  uccienoBaHust  sBIAETCS  pa3paboTKa  MPEMIOKEHUS IO
COBEPUIEHCTBOBAHUIO OPTraHU3alUHA KOHTPOJISI MAPKETUHIOBOM AesTenbHOCcTH B OO0
«ITponecc Aumxuran DIKeHCH.

B pamkax JOOCTH)KEHMsI NOCTABIEHHOW ILEJIM aBTOPOM OBUIM TOCTaBIJICHBI
CIEeAYIOLIUE 3a1aUN:

— MCCIEN0BATh CYIIHOCTh KOHTPOJII MAPKETUHIOBOM IEATENBHOCTH U €0 BUABI,
paccMOTpETh MPOLIECC OPraHU3alMU KOHTPOJII MAapKETUHIOBOM JEATEIIBHOCTH,
CHUCTEMBI U M0KAa3aTelIn MOHUTOPUHTA €€ PE3YIbTaTUBHOCTH;

— JaTh XapaKTepUCTUKY XO3AMCTBEHHOM JI€ATEIbHOCTH OpraHU3alllH,
MCCIIE0BATh NPOLIECC OPraHU3alMKM, BUABI KOHTPOJISI M MOKA3aTENM MOHHUTOPUHIA
MapKETUHIOBOM JIEATETbHOCTH B MPEINPUATHUS;

— pa3paboTka U OOOCHOBAHHME TMPEJIOKEHUI IO COBEPIICHCTBOBAHUIO
OpraHu3alyy KOHTPOJIA MapKeTUHToBoM aedarenbHocTd B OO0 «IIpouecc dumxkuran
DIHKEHCHY.

OOBEKT ucciieJOBaHus: OpraHu3alys KOHTPOJISE MApKETUHTOBOM I€SITEIbHOCTH.

[Ipeamer wuccinenoBanusi: creurduka MmapkeTuHroBoro koHTtpoiss B OO0
«ITponecc Aumxuran DIKEeHCH.

Metonbl uccaeAoBaHUS: METOJ CpPABHUTEIBHOTO aHaiu3a, TaOJIUYHBIA U
rpaduyecKuil METO ], METO1 0000IIEHUS, OMTUCAHUS, METOJT JEyKIIUH.

DNeMEHTHI Hay4YHOU HOBU3HBI: MPEIIOKEHO 17} 000CHOBAHO
COBEPULIEHCTBOBAHUE CHCTEMBI MEIHA-IUNIAHUPOBAHUS B paMKax pa3MELICHHS
KOHTEKCTHOM pEeKJIaMbl C Y4Y€TOM IoKa3aTene 3((EKTUBHOCTH U NPUMEHEHHE
CE30HHOCTH, peanu3alus CTPAaTErH4ecKOd LeNu M0 YJIYYIIEHUIO JOSUIbHOCTH
KJIMEHTOB KaMIIaHUH 10 CpeicTBaM email-mMapKkeTuHra.

O6snactb BO3MOXXHOTO NPUMEHEHHS: MapKeTUHromas aesteiabHocTh B OO0
«ITponecc Aumxuran DIKEeHCH.

TexHUKO-3KOHOMUYECKas, conuanbHas 3HAYUMOCTB: BHEJIPEHUE
NPEAJIOKEHHBIX MEPONPUATHI MO3BOJMUT YJIYYUTh UMUK MPEANPUATHS, MOKA3ATh
ce0s1 HA KOHKYPEHTHOM PBIHKE U MTO3BOJUT YBEIUYUTH MPOAAKU NPEANPUATUS. ABTOP
paboThI MOATBEPKIAET, UTO MPUBECHHBIN B HEW paCcUeTHO-aHAIMTUYECKUM MaTepuall
IPaBUIBLHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE MCCIEIyEeMOro Ipoliecca, a BCe
3aMMCTBOBaHHBIE M3 JIMTEPATYpHbIX M JAPYIHMX HCTOYHUKOB COIPOBOXKIAIOTCS
CCBUIKaMH Ha UX aBTOPOB.
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PERFORMANCE MARKETING INDICATORS, EVALUATION, LOYALTY,
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The purpose of the study is to develop a proposal for improving the organization
of control over marketing activities in Process Digital Agency LLC.

In order to achieve this goal, the following tasks were set by the author:

— investigate the essence of marketing activity control and its types, consider the
process of organizing marketing activity control, systems and indicators for monitoring
its effectiveness;

— to characterize the economic activity of the organization, explore the process
of organization, types of control and indicators of monitoring marketing activities in
the enterprise;

— development and justification of proposals for improving the organization of
control over marketing activities in Process Digital Agency LLC.

Object of study: organization of control of marketing activities.

Subject of study: the specifics of marketing control in Process Digital Agency
LLC.

Research methods: comparative analysis method, tabular and graphical method,
generalization method, descriptions, deduction method.

Elements of scientific novelty: the improvement of the media planning system
as part of the placement of contextual advertising, taking into account performance
indicators and the use of seasonality, the implementation of the strategic goal of
improving customer loyalty campaign through email marketing.

Area of possible application: marketing activities in Process Digital Agency
LLC.

Technical, economic, social significance: the implementation of the proposed
measures will improve the company's image, show itself in a competitive market and
increase the company's sales. The author of the work confirms that the calculation and
analytical material presented in it correctly and objectively reflects the state of the
process under study, and all borrowed from literary and other sources are accompanied
by references to their authors.



