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Junnomuas pabora: 87 c., 20 puc., 20 Tabn., 65 ucrounukos, 7 mpui., 3
(bopMyIbL.

®UPMEHHBI1 CTWJIb, HOCHUTEJIM @OUPMEHHOI'O CTHIIS,
®UPMEHHBIN BJIOK, BPEHJBYK, TOBAPHBIM 3HAK, DSJIEMEHTBI
OMPMEHHOI'O CTUJIA, BU3YAJIBHBIE KOMMYHUKALUU, [TEUATHAA
PEKJIAMA

Llenpr0 AUIUIOMHON pPadOTHl SABISIETCS W3YyYEHUE TEOPETUUYECKUX OCHOB
IpUMEHEHUs (PUPMEHHOTO CTHIIA U aHaIU3 3(PPEKTUBHOCTH €ro UCTIOIB30BaAHUSI.

B paMkax AoCTHKEHHS IMOCTaBIECHHOW LETW aBTOPOM OBUIM ITOCTaBIIEHBI
CJIENYIOIINE 3aauu:

1. Onpenenutp MoHsATHE (GUPMEHHOTO CTHIIS, €T0 CYIIHOCTh M OCHOBHBIX
GbyHKIUH.

2. V3y4nTh OCHOBHBIE HOCUTENN (PUPMEHHOTO CTHIISA U €T0 3JICMEHTHI.

3. OxapakTepu30BaTh OCHOBHBIC HOCUTEIHU M 3JIEMEHTHI (PUPMEHHOTO CTUJIS.

4. Onpenenuth pe3ynbTaTbl (OPMUPOBAHUS U Pa3BUTUS  (PUPMEHHOIO
CTHIIA.

5. Paccmotpeth OCHOBHBIE HOPMATHBHO-TIPABOBbIE aKThI,
pErJIaMEHTUPYIOIIME  HUCHOJIb30BaHUWE  (DUPMEHHOIO0  CTWIA  CYOBEKTOB
x03sicTBOBanMs PecryOiauku benapychs.

6. latp opranmzanuonnyio xapakrepuctuky OOO «CranbHas TUHHS

/. laTp CpaBHUTEJIbHYIO XapaKTEPUCTHUKY D3JIEMEHTOB U HOCHUTENEH
¢bupmennoro ctuiist OO0 «CtanbHas TUHUSD.

8. IlpoBectn aHanmM3 pe3yJbTaTOB MCIHOJB30BAaHUS (UPMEHHOTO CTHIIS
00O «CranpHas TUHUSD.

9. [IpennoXXuTh MyTH pa3BUTH 0OBEKTA UCCIICTOBAHUSI.

OOBeKT uccienoBanus: GUPMEHHBIN CTUIIb OpTaHU3ALMH.

[IpeameT uccnenoBanus: 0COOEHHOCTH MCIOIb30BAHUSI (PUPMEHHOTO CTHIIS
00O «CranbHas TUHUD.

Meroabl uccienoBaHUs: TEOPETUUYECKUE (aHAIN3, CUHTE3, CUCTEMaTHU3alus,
000011IeHre, CpaBHEHHE), OHMIUPUYECKUE (M3yYCHUE OIbITa MPUMEHECHUS
(UPMEHHOTO CTHIISI KOHKYPEHTAMHM, aHaJIu3 JOKYMEHTOB, aHAJIU3 BEO-CalTOB).

O6mactb BO3MOXXHOIO MPAKTUYECKOTO TMPUMEHEHUS: MpeasIOKEHHbIE
peuieHus: MOryT OBbITh HMCIOJIb30BaHbl Ha MPAaKTUKE [UIsl COBEPIIECHCTBOBAHMS
(UpPMEHHOTO CTHJISI OpraHU3aIuu.

ABTOp palOOThl MOATBEPXKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUI MaTepuall MPAaBWIBHO M OOBEKTUBHO OTpakaer
COCTOSIHUE MCCIIEyeMOro Mpolecca, a BCE 3aMMCTBOBAHHbBIE U3 JIMTEPATYPHBIX U
JIPYTUX MCTOYHUKOB TEOPETHUYECKHE, METOJO0JIOTMUYECKUE U METOJIUYECKHE
MOJIOKEHUE Y KOHIIENIIUHU COIIPOBOXKIAIOTCS CChIIIKAMU HA UX aBTOPOB.



Thesis: 87 pages, 20 figures, 20 tables, 65 sources, 7 applications, 3
formulas.

CORPORATE IDENTITY, CORPORATE [IDENTITY MEDIA,
CORPORATE BLOCK, BRANDBOOK, TRADEMARK, ELEMENTS OF
CORPORATE  IDENTITY, VISUAL COMMUNICATION, PRINT
ADVERTISING

The purpose of the thesis is to study the theoretical foundations of the
application of corporate identity and analysis of the effectiveness of its use.

In order to achieve the goal the author has set the following tasks:

1. Define the concept of corporate identity, its essence and main functions.

2. To study the main carriers of corporate identity and its elements.

3. Characterize the main carriers and elements of corporate identity.

4. Determine the results of the formation and development of corporate
identity.

5. To consider the main normative legal acts that regulate the use of
corporate identity of economic entities of the Republic of Belarus.

6. To give an organizational characteristic of Steel Line LLC.

7. To give a comparative characteristic of elements and carriers of the
corporate style of Steel Lin LLC.

8. To analyze the results of using the corporate style of Steel Line LLC.

9. To suggest ways of development of the research object.

Object of research: corporate identity of the organization.

Subject of research: features of using the corporate identity of Steel Line
LLC.

Research methods: theoretical (analysis, synthesis, systematization,
synthesis, comparison), empirical (study of the experience of using corporate
identity by competitors, analysis of documents, analysis of websites).

Scope of possible practical application: the proposed solutions can be used
in practice to improve corporate identity of the organization.

The author of the work confirms that the calculation and analytical material
given in the thesis correctly and objectively reflects the state of the studied process,
and all borrowed from literary and other sources theoretical, methodological and
methodological provisions and concepts are accompanied by references to their
authors.



