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PED®EPAT

Humomuas pabora: 87 c., 14 puc., 19 Tabmn., 50 HICTOYHUKOB.

Kirouebie caoBa: KOHKYPEHTHAS CTPATEI'MA, KOHKYPEHIINMA,
KOHKYPEHTHBIE ITPEMMYUIECTBA, CTPATEI'M1S ITPOHUKHOBEHUA HA
PBIHOK, PEKJIAMHBIE KAMITAHUU, EBPABUICKHNI PRIHOK

O0beKT uccIeN0BAHUA: KOHKYPEHTHAs! CTPATErvsi KOMIaHUH.

e uccie0BaHUA: UCCIIETOBAHUE TEOPETUUECKUX ACIIEKTOB KOHKYPEHTHBIX
CTpareruii Ha  3apyOeXHBIX PpBIHKAX U  pa3paboTka MPEeMIOKEHUH 10
COBEPILICHCTBOBA-HUIO KOHKYPEHTHOU CTPATErUU.

MeToabl HCCAECA0BAHMSA: CHCTEMHBIM MOIXOJ, CPAaBHUTEIbHBIA aHAIU3,
CTpaTe-ruYeCKUil aHaliu3, AEAYKLIHS, WHIYKLWS, METOHA TPYIIHUPOBOK, ONPOC U
SKCHEPTHBIE METO/BI.

IlonyyeHHble pe3yJbTaTbl M HMX HOBH3HA: PACKPBITBI TEOPETUYECKHUE
acnekTbl (OpPMHUpPOBAHUS U peaU3alliid KOHKYPEHTHOW CTpaTerul MpeAnpUsTHS;
MPOBEJICH AaHaJIW3 KOHKYPEHTHBIX CTPAaTeTHil TpeX KHUTAWCKUX NPEANPUSTAN Ha
€Bpa3UICKOM phIHKE; 000CHOBaHBI HANPABJICHUS COBEPIIICHCTBOBAHUSI KOHKYPEHTHOM
CTpareruu 0e-J10pyCCKUX KOMIAHUN Ha €BPa3UiiCKOM phIHKE.

O06sacTh BO3MOKHOTO0 TPAKTHYECKOr0 MNPUMeHeHUAA: (opmupoBaHue
KOHKY-PEHTHBIX cTpareruit nmpennpusituii Pecryonuku bemapych.

ABTOD paboThI IIOATBEPKIACT, 4TO [IPUBEACHHBIN B HEU
pacueTHO-aHAIMTHYE-CKUIM MaTepuall MPaBUJIbHO U OOBEKTUBHO OTPAXKAET COCTOSTHUE
UCCIIETyEMOr0 MpO-1I€CCa, a BCE 3aMMCTBOBAaHHBIC W3 JIMTEPATYPHBIX M JPYTHX
HWCTOYHUKOB TEOPETUYE-CKUE, METONOJOTMYECKNE W METOAUYECKHE MOJIOKEHUS U
KOHILIETIIIUHA COMPOBOXK/IA-FOTCSI CChUIKAMH HA UX aBTOPOB.

(monmuck cTymeHTa)



PODEPAT

JeimutoMmuast npana: 87 c., 14 man., 19 tadmn., 50 kpeIHii.

KawuaBeigs ciaoBpl: COMPETITIVE STRATEGY, COMPETITION,
COM-PETITIVE ADVANTAGES, MARKET PENETRATION STRATEGY,
ADVERTIS-ING CAMPAIGN, EURASIAN MARKET

AO0'eKT HacielaBaHHA: KaHKYPIHTHAs CTPATI3risd KaMIaHiu.

MbsTa aaciiefaBaHHA: JacieqaBaHHE TIAPAITHIYHBIX ACMEKTay KaHKYPIHTHBIX
CTpaTarii Ha 3aMEeXHbIX pBIHKAX 1 pachpaioyka MpanaHoy IMa YaacKaHaJeHHI
KaHKYP-2HTHAM CTPATATil PHIHKY.

Mertaabl JgacjiefaBaHHSl: CICTOMHBI TAJbIXOJ, TMapayHAIbHBI —aHAII3,
CTPATATIYHBI aHATI3, MOAYKIIBISA, 1HAYKIIBIS, META]l TPYTOBAK, allbITAHHE 1 SKCIICPTHBIS
METa/IbI.

ATpbIMaHbISE BBbIHIKI i IX HaBI3HA: PACKPBITHI TIAPITHIYHBIS ACIHEKTHI
dapmipa-BaHHs 1 plajizalbli KAHKYpIHTHAN CTPaTAril MPaaNpbleMCTBa; MPaBeI3CHBI
aHali3 KaH-KypIHTHBIX CTPATATii TPOX KITAMCKIX MpaAlpbhleMCcTBay Ha eypa3iicKiM
pPBIHKY; aOrpyHTaBaHbl HalpaMKi VJacKaHaJeHHS KaHKYpdHTHail  cTpararii
OenapycKix Kam-MaHiil Ha eypa3iicKiM PbIHKY.

lagina  marybiMara mnpakThIYHATa  NpbIMSHEHHAA:  (dapmipaBaHHE
KaHKYPOHT-HBIX CTPATITii mpaanpeiemcTBay PacmyOmiki bemapych.

A¥Tap mparlpl mauBsip/pkKae, INTO MPBIBEA3EHBI ¥ €M pa3iiKoBa-aHaITHIYHbI
MaTa3phIsiil MpaBiibHA 1 a0'e€KThIYHA aJIIOCTPOYBae CTaH JOCJeIHara mpaijcy, a yce
3ama3bl4aHblsl 3 JITAPAaTypPHBIX 1 IHIIBIX KPBIHIIL TRApAITBIUHBIA, METaJajaridyHbls 1
Me-TaJbIYHBIS CTAHOBIIIYA 1 KAHIDIIBI CyMpaBa/pKAIONIA CIachulkaMi Ha 1X

ayrapay.

(monric cTymdHTA)



ANNOTATION

Degree paper: 87 p., 14 1ll., 19 tab., 50 sources.

Keywords: COMPETITIVE STRATEGY, COMPETITION, COMPETITIVE
ADVANTAGES, MARKET PENETRATION STRATEGY, ADVERTISING
CAM-PAIGN, EURASIAN MARKET

Object of research: competitive strategy of companies.

The purpose of the study: the study of the theoretical aspects of competitive
strategies in foreign markets and the development of proposals for improving the
com-petitive strategy of the market.

Research methods: systematic approach, comparative analysis, strategic
analy-sis, deduction, induction, grouping method, survey and expert methods.

The obtained results and their novelty: the theoretical aspects of the
formation and implementation of the competitive strategy of the enterprise are
disclosed; an anal-ysis of the competitive strategies of three Chinese enterprises in the
Eurasian market was carried out; substantiated directions for improving the
competitive strategy of Bel-arusian companies in the Eurasian market.

Area of possible practical application: formation of competitive strategies of
enterprises of the Republic of Belarus.

The author of the work confirms that computational and analytical material
pre-sented in it correctly and objectively reproduces the picture of investigated process,
and all the theoretical, methodological and methodical positions and concepts bor-rowed
from literary and other sources are given references to their authors.

(Student’ssignature)



