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PE®EPAT

JunnomHuas padora: 118 c., 17 puc., 21 tadm., 50 ICTOYHUKOB, NPUJT. — HET

KawueBbie ciaoBa: MAPKETHUHI'OBAS CTPATEITUS, ®OPMBbI
BbIXOJIA HA 3APYBEXHBLIE PbIHKM, BHYTPEHHAA CPEIA
OPI'AHM3ALIMK, BHEIIHASA CPEJA OPI'AHU3ALIMM, KOMIIIEKC
MAPKETHUHI'A KOMITAHUMMN.

OO0beKT HccIeI0BAHUs: MAPKETUHTOBAs CTPATETUSI KOMITAHUHU

Heab ucciaenoBaHus: U3y4eHUE TEHACHIMN Pa3BUTUS MUPOBOIO PHIHKA
MOOWJIBHBIX MI'P U pa3padOTKa MApKETUHTOBOM CTPATETMH BbIXOJA HA PHIHOK
SImonnu KoMmanuu 1o pazpadboTke MoomibHEIX Urp Altwolf Software

Meroabl HMCCIeAOBAHUS: CPAaBHUTEIBHBIN aHAW3, MOJAEIUPOBAHUE,
aHaJIM3 CTATUCTUYECKUX U SMIMPUYECKUX JAHHBIX, THUIOTE3, TEOpUH U
JUTEpPaATyphl IO TEME MCCIEAOBAaHUA, 000OILIEHUE, aHAIU3 OMPOCOB M METOJ
AKCIEPTHBIX OLEHOK

IHosyyeHnHble pe3yabTaTbl U HX HOBH3HA: PEKOMEHIAIMU B cdepe
pa3pabOTKU U pean3aliyi MapKETUHTOBOM CTPATETUMHU BBIXOJAA Ha 3apyOeKHbIE
PBIHKM I KOMIIAHUM 1O pa3pabOTKe MOOMIIBHBIX WIP, COOTBETCTBYIOIIUE
COBPEMEHHBIM TEHJECHIMSAM Pa3BUTHS PbIHKA

O0J1acTh BO3MOXKHOI0 NPAKTHYECKOT0 NPUMEHEHHUsi: pa3paboTka U
peanu3anys MapKETUHTOBOM CTpaTErud BbIXOJA KOMIIAHWM Ha 3apyOeKHbIN
PBIHOK

ABTOp pabOThl MOATBEP)KIAET, YTO NPUBEACHHBIM B HEW pacyeTHO-
AHAJIUTUYECKUI MaTepuall NMPAaBWIBHO W OOBEKTUBHO OTPAXAaET COCTOSHUE
HCCIIEyEMOTO TPOoILiecca, a BCE 3aMMCTBOBAHHBIE U3 JUTEPATYPHBIX U APYTUX
VMCTOYHUKOB TEOPETUYECKHUE, METOIOJIOTUYECKUE U METOIMUECKUE TIOJIOKEHHUS U
KOHLIETIIIUY CONTPOBOKIAKOTCS CCHIJIKAMU HA UX aBTOPOB.

(moanuce

CTYJICHTA)



PODEPAT

Jermmomuas mpara: 118 c., 17 main., 21 tabm., 50 kpeIHil, TPBIKI. — HIMA

KawuaBbia caoBsl: MAPKETBIHI'ABAS CTPATOI'TSI, ®OPMBbI
BbBIXAJIY HA 3AMEXHBIA PBIHKI, AHAJII3 YHYTP AHHSIT A
ACAPOI35, AHAJI3 3HEHIHATA ACAPOAA34, KOMIIJIEKC
MAPKETBIHI'A ®IPMBEL.

A0'eKT 1aciielaBaHHs: MApKETHIHTaBas CTPATATis KaMIaHil.

MbTa pacjenaBaHHsi: Jaclie/lBAHHE TOHJPHIBIA pa3Billlsl CyCBeTHara
PBIHKY MaOLIBHBIX TYJIBHSAY 1 pacipalioyka MapKeTbIHIaBal CTPATAril BbIXaay Ha
PBIHAK BBIXaJy Ha phIHAK SMMOHI1 KaMIlaHii 1a pacipanoylbl MAOUTbHBIX TYJIbHSIY
Altwolf Software.

Meraabl nacjieflaBaHHA: [apayHaIbHbBI aHali3, MaJdJsiBaHHE, aHal3
CTaTBICTBIYHBIX 1 SMIIPBIYHBIX JAJ3€HBIX, TII0TI3, TIOPHIN 1 TITAPATYPHI [1a TIME
JacieiaBaHHs, adaryJbHEHHE, aHaJ13 allbITAHHAY 1 METaJl SKCIIEPTHBIX aJ3HaK

ATpbIMaHbIA BBIHIKI i iX HaBi3Ha: paKaMeHalbll § cepbl pacnpaloyki
1 paayi3anbll MapKeThIHTaBail CTPATarii BbIXaJy Ha 3aMEXHBIS PBIHKI A
KaMIaHIi na pacnpanoyisl MaOUIbHBIX TYJbHSY, SIKis aaNaBsIalolb Cy4YaCHbIM
THHAPHIIBIAM Pa3BILS PHIHKY

BoOaacubr MarybiMara NpakThIYHAra MPbIMSHEHHS: pd3aji3albisi
MapKeTbIHTaBall CTpaTaril BhIXaJy KaMIlaHll HA 3aMEXHbI PhIHAK 1 IHTATpaLbls
CTpAaTaril ¥ MapKEeTBIHTaBYIO MIparpaMy npaanpbleMcTBa

A¥Tap npatibl MauBsipxae, To NPbIBEA3EHbI ¥ €1 pa3iliKoBa-aHATITHIYHbBI
MaT3pBISI NMpaBiibHA 1 a0'eKThIYHA a/UTIOCTPOYBae CTaH JOCJeAHara mpamjcy, a
yce 3amasplyaHblsl 3 JITapaTypHbIX 1 1HIIBIX KPBIHIL  T3APATHIYHBI,
METaaJIariyHbIsl 1 METAJAbIYHBIS CTAHOBIIIYA 1 KaHIMIBI CyNpaBajKaroiia
crachlIKami Ha iX ayTapay.

(mopmic

CTY/I9HTA)



ANNOTATION

Degree paper: 118 p., 17 ill., 21 tab., 50 sources, app. — no

Key words: MARKETING STRATEGY, ENTRY MODES TO
FOREIGN MARKETS, THE INTERNAL ENVIRONMENT OF THE
ORGANIZATION, THE EXTERNAL ENVIRONMENT OF THE
ORGANIZATION, THE MARKETING MIX.

Object of research: marketing strategy of the company

Purpose of research: studying the trends of the world mobile games
market and development of marketing strategy for entering the market of Japan
by Altwolf Software mobile games developing company

Research methods: comparative analysis, modeling, analysis of statistical
and empirical data, hypotheses, theories and literature on the topic of research,
generalization, survey analysis and method of expert evaluations

Obtained results and their novelty: recommendations in the sphere of
development and realization of marketing strategy of entering the foreign markets
for the mobile games developing companies, corresponding to the modern
tendencies of market development

Area of possible practical application: implementation of the marketing
strategy of entering the foreign market and its integration into the marketing
program of the company

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors.

(Student’ssignature)






