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PE®EPAT

Hunnomuas padora: 68 c., 18 puc., 10 Tabmn., 51 uCTOUHUKOB.

KuarwueBsblie cioBa: THOOPMAILIMOHHBIE VCIIYTU, UKT-YCIIVI'U,
MUPOBOU PBIHOK, TEXHOJIOI'MH,
CTPYKTYPA UHOOPMAILIMOHHOI'O PBIHKA, DKCIIOPT UKT-YCIIVI,
TEHAEHIIMU B COEPE UKT.

OO0beKT ucciea0BaHMsI: MUPOBOI PHIHOK HH(POPMAITMOHHBIX YCITYT.

Heab wucciaenoBanusi: aHaiu3 (QPyHKIHMOHUPOBAHUS MHUPOBOTO phIHKA
MH(GOPMAIIMOHHBIX YCIIYT, BBISIBJICHHUE NMPOOJIEM U ONpPEEICHUE NMEPCIEKTUB €ro
pa3BUTHA.

MeToabl HccIeI0BAHMSA: aHAIU3 CTAaTUCTUYECKUX MAAHHBIX, THUIIOTES,
TEOPUM M JUTEPATYypbl IO TEME HCCIEAOBAHMUSA, CPABHUTEIBHBIA METOJ,
000011eHNEe U HAOIIOIEHNE.

IHonyyeHHble pe3yabTaTbl U MX HOBHM3HA: MPOBEIAEH aHAJIU3 JUHAMHUKH
pPa3BUTHUS MHPOBOTO pbIHKA HH()OPMAIMOHHBIX YCJIYI, HCCIEI0BaHBI
KOHKYPEHTHBIE NpPEUMYIIECTBa CTPaH-IUACPOB B JaHHOU cdepe, H3ydeHa
XapaKTEepUCTHKA CIPOCca U MPEATIOKEHUS] HA MUPOBOM PbIHKE HHPOPMAIIMOHHBIX
YCIIYT, a TAK’K€ OLIEHEHBI IIEPCIIEKTUBBI PA3BUTHUS PHIHKA.

Ob01acTh BO3MOKHOIO NPAKTHYECKOI0 INPHMEHEHHUs: BBIBOABI H
OpEIJIOKEHUSI MPOBEIEHHOTO HCCIEIOBaHUS MOTYT OBITh HCIOJB30BAHBI
OpraHaMH rOCyIapCTBEHHOTO YIPaBJIEHUA MPH MNOATOTOBKE MPEIJIOKEHHUN IO
Pa3BUTHIO PbIHKA MH()OPMALIMOHHBIX YCIYT C YYE€TOM MHPOBBIX TEHICHILMM, MO
COBEpIICHCTBOBAHUIO TOCYJaPCTBEHHOHN IMOJUTUKUA B cepe MHPOPMALMOHHBIX
TEXHOJIOTUH, a TAKXKE PA3IUYHBIMU TMPEANPHUATHSIMH U OpraHu3alusIMu chepbl
WT npu pa3paboTke cTpaTeruu pa3BUTHS U COTPYIHUYECTBA.

ABTOp pPabOThl MOATBEPXKAAET, YTO NPUBEACHHBIM B HEH pacyeTHO-
AHAJIUTUYECKUNA Marepuan MNpaBUIbHO M OOBEKTHBHO OTpa)kaeT COCTOSHUE
UCCIIElyeMOro IpoLecca, a BCE 3aUMCTBOBAHHBIC M3 JIMTEPATYPHBIX U JIPYrUX
VICTOYHHUKOB TEOPETUUECKHUE, METOLOJIOTHYECKUE U METOAUYECKHUE TTOJIOKEHUS U
KOHLEIILIUK COITPOBOKIAOTCS CCHUIIKAMM HA UX aBTOPOB.



PIOD®EPAT

Jpimomuas npama: 68 c., 18 man., 10 Tadi., 51 KpbIHiL.

KirouaBbisi CJI0BBI: IH@APMAHBIﬁHBIH ITACIJIVTT, IKT-ITACJIVIT,
CYCBETHBI PBIHAK, TAOXHAJIOI'IL, CTPYKTYPA IHOAPMAIIBIMHATA
PBIHKY, OKCITIAPT IKT-ITACJIVT, TOHADHLBII V COEPHI IKT.

AO0'eKT faciielaBaHHS: CYCBETHBI PbIHAK iHGapMalbIiiHbIX NACJYT.

MbTa nacienaBaHHsi: aHaii3 (YHKUBISHABaHHS CyCBETHara pbIHKY
1H(MapMaIBIfHBIX TACIYT, BBIAYJICHHE NpalieM 1 BbI3HAYIHHE IMEPCIEKTHIY ST0
pa3BiIIIs.

Meranbl JgacjiefaBaHHsl: aHATI3 CTAaTBICTBIYHBIX JAA3€HBIX, TIiMOT?3,
TOOPBI 1 JiTaparypsl Ma TOHME JaciefaBaHHs, NapayHalIbHBI MeTa,
abarynbpHEHHE1 Ha3ipaHHe.

ATpbIMaHbIA BbIHiki 1 iX HaBi3Ha: TpaBeA3eHBI aHaNI3 JbIHAMIKI
pa3Billl[sl CycBeTHara pbhIHKY I1H(GapMalnbliHBIX Maciyr, JgacjeldaBaHbl
KaHKYPAHTHBISI TepaBari KpaiH-Jigspay y raTail cdepsl, BhIByuaHa
XapaKTapbICThIKA MOMBITY 1 MPATAaHOBBI Ha CYCBETHBIM PHIHKY 1H(apMarbIiHBIX
MacIyT, a TaKcaMa aIlPHEHbBI NEPCIIEKTHIBBI Pa3BillLs PHIHKY.

Bo6sacup MarybiMara mnpakThblYHAra HNpPbIMSIHEHHSI: BBICHOBBI 1
IIparaHoBbl MpaBe3eHara Jacie/laBaHHs MOTYIb ObIIlb BBHIKAPHICTAHBI OpraHami
J3sipKayHara KipaBaHHS Tpbl MAJPBIXTOVIBI TMparmaHoy Ia pasBillll pPHIHKY
1H(MapMaIBIHBIX MACIyT 3 YIIKaM CYCBETHBIX TIHJDIHIIBIN, TMa YIacKaHaJICHHI
I3sip>kayHal TMamiThiKi ¥ cdepbl 1HQapManbIiHBIX TIXHAJIOTIH, a Takcama
pO3HBIMI TpadnpbieMcTBaMi 1 aprasizaubisiMi chepel [T mpsl pacnpanoyubl
CTpAaTarii pa3Bill 1 CyNpaloyHILTBA.

A¥Tap mpallpl nanBspaxkae, To IpbIBEI3eHbI ¥ €Il pa3ikoBa-aHAIITHIYHbBI
MaT3pbIsJI MPaBUIbHA 1 a0'€KThIYHA aUTIOCTPOYBAE CTaH JOCeaHara mparpcy, a
yce 3ama3bpl4aHblsl 3 JIITapaTypHBIX 1 I1HIIBIX KPBIHII T3ap3THIYHBIA,
MeTaaJlarigyHbld 1 METaJbIYHBIS CTAHOBIIIYA 1 KaHIMIBI CynpaBapKaroma
CIachlIKaMi Ha ix ayTapay.



ANNOTATION

Degree paper: 68 p., 18 1ll., 10 tab., 51 sources.

Key words: MARKETING STRATEGY, STRATEGIC ANALYSIS,
INTERNAL ENVIRONMENT OF THE ORGANIZATION, EXTERNAL
ENVIRONMENT OF THE ORGANIZATION, COMPLEX MARKETING
SERVICES.

Object of research: the global market of information services.

Purpose of research: analysis of the functioning of the global information
services market, identification of problems and determination of prospects for its
development.

Research methods: analysis of statistical data, hypotheses, theories and
literature on the research topic, comparative method, generalization and
observation.

Obtained results and their novelty: the analysis of the dynamics of the
development of the world market of information services was carried out, the
competitive advantages of the leading countries in this field were investigated,
the characteristics of supply and demand in the world market of information
services were studied, and the prospects for the development of the market.

Area of possible practical application: the conclusions and suggestions of
the conducted research can be used by public authorities in preparing proposals
for the development of the information services market, taking into account
global trends, to improve public policy in the field of information technology, as
well as by various enterprises and organizations in the IT sector when developing
a development strategy and cooperation.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors.



