MHUHUCTEPCTBO OBPA3BOBAHUS PECIIYBJIUKHU BEJAPYChH
BEJIOPYCCKHUHN I'OCYJIAPCTBEHHBII YHUBEPCUTET
®AKYJIBTET MEXJIYHAPOJHBIX OTHOIEHUN

Kadeapa mexayHapoIHbIX IKOHOMHUYECKUX OTHOLIEHUH

AHHOTaIMS JUTIIIOMHOM paOOThI

Pa3Butue kpearusHoi 3koHomuku KHP Ha coBpemenHoMm 3Tame

Ykao Su

Hayunb1ii pykoBOIUTENB!
KaHIMIAT S5KOHOMUYECKUX HayK,noueHT HectepoBa A.A.

Mumnck, 2023



PE®EPAT

Junnomuas pa6ota: 73 c., 11 puc., 3 Tabi., 51 UCTOYHUKOB

KPEATUBHOCTDB, PELIHOK KPEATHMBHBIX TOBAPOB, KPEATHBHBIE
NHAYCTPUU, PEUTUHI' KPEATUBHOCTMU, IIEPCIIEKTUBBI PBIHKA

O0beKT HccIeI0BAHMS . KPEAaTHBHAS YKOHOMMKA.

eabp wucciaeqoBaHUA: ONPEACICHUE TMEPCHEKTUB PAa3BUTHUS KPEATUBHOU
skoHOMMKH B KHP.

MeToabl ucCCIAETOBAHUA: HCTOPUYECKUN U CTPYKTYPHO-(YHKIIMOHATBHBIN
METO/Ibl, AHAIIUTHUUYECKUN METOJ, METOJ IEJIEBOr0 MPOCKTUPOBAHUS, IKOHOMHUKO-
CTATUCTUYECKUN METOJ, CIICHAPHBIN METOJI, a TaK)Ke 0OIIeHAYyYHbIE METO/IbI.

ITonyyenHble pe3yabTaTabl M WX HOBHU3HA! M3YUYEHBl TEOPETHUKO-
METOJIOJIOTUYECKHE OCHOBBI KPEATUBHOW SKOHOMHUKH, IMPOBEICH aHAIU3 Pa3BUTHS
KkpeaTuBHOM 3KOHOMHKM KHP, BbBISIBICHBI TEHAEHIMH W TEPCHEKTUBBI Pa3BUTHS
KpeaTtuBHOU 3KOHOMUKHA KHP.

O6sacTh  BO3MOXKHOIO NPAKTHYECKOr0 NPHMEHECHUA:  BHEJIPEHHE
NPEIJIOKEHHBIX MEPONPUITHI OyAeT ClocOOCTBOBATH MOBBIIIEHUIO (D PEKTUBHOCTU
KpeaTtuBHOU 3koHOMKKH B KHP.

ABTOp paboThl TOATBEPXKIAET, YTO TPUBEICHHBIH B HEW pacCUYEeTHO-
AHAMMTUYECKU MaTepual TMPaBUIBHO U OOBEKTUBHO OTPAKAaeT COCTOSTHUE
UCCIIEyEMOr0 TIPOILIECCa, a BCE 3aUMCTBOBAHHBIE W3 JUTEPATYPHBIX U JPYIUX
UCTOYHUKOB TEOPETUYECKUE, METONOJOIMYECKHE U METOAUYECKHUE IIOJIOKEHUS U
KOHIICIIIUY CONTPOBOXKIAAIOTCS CChUIKAMH HA UX aBTOPOB.



ANNOTATION

Degree paper: 73 p., 11 figures, 3 tables, 51 sources

CREATIVITY, CREATIVE GOODS MARKET, CREATIVE INDUSTRIES,
CREATIVITY RATING, MARKET PROSPECTS

Object of research: creative economy.

Purpose of research: to determine the prospects for the development of the
creative economy in China.

Research methods: historical and structural-functional methods, analytical
method, target design method, economic-statistical method, scenario method, as well
as general scientific methods.

Obtained results and their novelty: the theoretical and methodological
foundations of the creative economy are studied, the analysis of the development of the
creative economy of the People's Republic of China is carried out, trends and prospects
for the development of the creative economy of the People's Republic of China are
revealed.

Area of possible practical application: the implementation of the proposed
measures will contribute to improving the efficiency of the creative economy in China.

The author of the work confirms that the computational and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.
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