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The article investigates the problem of neologisms which has become vitally urgent
nowadays. The time we live in is constantly facing new challenges in all spheres of socie-
ty’s life — social, political, economic, cultural, etc. The appearance of new notions and in-
novations puts on the agenda the problem of naming them. In the article the notion of ne-
ologisms, types of neologisms, ways of neologisms formation are analyzed. Special atten-
tion is devoted to the problem of translating neologisms. Examples are provided to illus-
trate four major ways of translating neologisms: selecting an equivalent in the target lan-
guage, transliteration and transcription, loan translation or calque, descriptive or explanato-
ry translation.
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The term «neologism» first appeared in France in 1755. About 50 years
later it was borrowed by the English language in the meaning of using new
words and word combinations, language innovations, etc. [1, p. 22]

Any living language is a dynamic phenomenon. It is constantly develop-
ing, meeting challenges of social, cultural, political, economic and scientific
changes of the society and getting adjusted to them. Each social or political
change or innovation leads to the appearance of new words and terms:

Grexit (Berxon I'pernnu u3 EBpocoro3a);

Brexit (Berxon BenukoOpuranuu u3z EBpocorosza);
Blairites (croponnuku bipa);

Trampites (croponnnku Tpamma).

The English proverb "Where habit leads, language follows" perfectly fits
this tendency and proves the fact that language innovations are very quick to
accompany life innovations. The following words which appeared in the Eng-
lish language not long ago convincingly illustrate it:

Netiquette (coOroieHre HOPM ITHKETA ITPU OOIICHUU B CETH);

Phablet (cmaptdon ¢ Gobmum 3KpaHoMm);

IFinger (ducThli mayen mpw enae Ui TOro, YTOOBI OIHOBPEMEHHO
M0JIb30BATHCS CMapTHOHOM);

Catfishing (oOmenue B MHTEpHETE ¢ MpEyBEIIMYCHHEM COOCTBEHHBIX
IIOCTHKCHUHN U 3Ha‘-II/IMOCTI/I);

Cloud computing (o6mauHoe XpaHeHHE TaHHBIX);
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Staycation (mpoBemeHue OTIMycKa WM KaHUKYJI JOMa HHKylIa He
BEIC32Kasd, CJIIOBO, IIOSIBUBIICECS B A3BIKEC B OTBET HA HaHI[eMI/IIO).

Thus, neologisms are words and word combinations which appear in a lan-
guage at a definite time and keep being so until people speaking this language
acknowledge their novelty. In this respect a neologism is a historical notion,
since having become in general use a newly born word stops being a neolo-
gism.

There are three main ways of neologism formation:

Affixation (by means of prefixes or suffixes: cybercafe, ageism,
globalization, to defriend, etc.);

Conversion (a noun turns into a verb or a verb into a noun: to amazon —
to purchase on Amazon.com);

Compounding: mailbox, crowdfunding, outsourcing, etc.

Research in neology (science studying neologisms) distinguishes two
main types of neologisms:

Common-language (Internet, smartphone, google, website, selfie, etc.);

Individual (created by writers or authors).

For example, it was O’Henry who initiated such a neologism as «Banana
republic» in his novel «Cabbages and Kings» (1904), meaning a small and
poor African country growing bananas. Since that time its meaning has wid-
ened and started being used in political sphere.

Among common-language neologisms the following kinds of them can be
singled out:

Term neologisms (Internet, extranet, AIDS, SARS, etc.);

Stylistic neologisms (brain-drain, trigger-happy, etc.);

Borrowings (English borrowings in Russian: 6pudunr, mapkeruHr,
MeHekep, etc.; Russian borrowings in English: perestroika, glasnost, etc.).

In the process of creating neologisms three main changes can occur [1, p.
23-25]:

Changing the meaning (the word «summit» having the meaning of
«Bepmmaa» nowadays is as well used in the meaning of “Bcrpeua riaB
rocyaapcts”);

Changing both the form and the meaning (these are actual neologisms:
UFO — HJIO, AIDS - CIIM/, to telework — paboTaTh Ha 10MY, UMES CBSI3b C
NPOU3BOACTBOM WM oducoM uyepe3 kommbioTep). Nowadays it is the
prevailing type of neologisms in the English language.

We have undertaken a deep penetration into the problem of neologisms,
complex and urgent nowadays, to emphasize the intricacy and complexity of
the process of translating neologisms.
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Actually, the translation of neologisms tops the list of the most difficult
matters which a translator can face. It happens so because neologisms are new
words which have not yet entered into the common use. Moreover, English
dictionaries cannot register at once all new words which annually enrich our
vocabulary meeting the demands of constant changes in social, economic, po-
litical, cultural life resulting in appearance of innovations which definitely are
to be named. In this situation translators have nothing to do but rely on the
context and try to transfer the meaning of neologisms into the target language
using descriptive methods to explain neologisms or invent new words. This
way seems to be more reliable than, for example, some online dictionaries.

As world famous investigators of the theory of translation point out, there
are four main methods of translating neologisms [2-4]:

Selecting an equivalent in the target language;
Transliteration and transcription;

Loan translation or calque;

Descriptive translation (explanatory).

The first method is the easiest one. But it is very difficult to find some-
times an appropriate analogue in the target language which can be understood
by representatives of different cultural levels and social environment ade-
quately.

The descriptive method seems to be most productive in English-Russian
translation. It is not an easy way, since sometimes a whole sentence is needed
in the target language. For example, in Ch. Dickens’ novel «David Copper-
field» there is such a sentence: "When she reached the house, she gave anoth-
er proof of her identity". The translator achieves adequacy using the descrip-
tive method of translation: "Tlomoiins k moMy, OHa TpeACTaBWIIA €IIE OJHO
JI0Ka3aTelIbCTBO TOTO, UTO 3TO OblIa MMEeHHO oHa™ [4, p. 192].

Transcription maintains the sound from of the source word with the help of
another script. For example:

Establishment — uctr0aummenr;
Tribalism — Tpaitbanu3wm,
Superman — cymepmeH.

Terms as well belong here. For example:
Alma mater — anpma marep;
Summit - camMmur.

Transliteration supposes transformation of letters into another alphabet.
For example:

Salt Lake City — Coar Jletik Cutuy;
Holding — xonauHur;
Resume — pesrome.
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Actually, transcription and transliteration are often combined. As many
English letters and sounds do not have exact analogues in the Russian lan-
guage, some words can have several variants of translation [5, p. 97]. For ex-
ample: drugstore — gparcrop u aparcro.

Loan translation or calque does not change the word of the source lan-
guage at all. This method concerns borrowings from different languages. For
example: English «sky-scraper» has the Russian calque «ne6o-ckped», Eng-
lish «global village» has the Russian calque «Bcemupnas nepeBHsI».

In conclusion it should be said that neology, the science investigating the
translation of neologisms is developing. Due to annual appearance of new no-
tions and innovations in different aspects of our life, the field of research of
this science seems endless.
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