A omni-channel communication campaign is a popular option for promoting
the company’s services or products, the essence of which is the use of two or
more channels of working with the client. For example, products are sold directly
through retail stores or through wholesale entrepreneurs.

A omni-channel communication campaign is the use of several channels to
contact the audience. With this practice, the company not only uses various means
of contact with potential users, but also simplifies the conversion procedure on
one of the convenient channels. With the help of a omni-channel communication
campaign, a person (consumer) has the opportunity to choose one of the most
interesting directions for him [3, p. 96].

An important task is to correctly combine different channels. There is a group
of ways to address clients that interact best with each other. According to the re-
port of the Media Post company, the combination gives the greatest results:

— computer and mobile phone;
— computer and television;

— television and mobile phone;
— radio and mobile phone;

— computer and radio.

An interesting fact is that each of the pairs can give a result at a certain time.
For example, a pair of a mobile phone and a computer is more popular dur-
ing working hours, and the same phone and television are more popular in the
evening. With the right approach, the company covers the entire potential circle of
customers, because each of the consumers has its own rhythm of life
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MupoBoii pEIHOK CYyXHX 3aBTPAKOB SIBJIICTCA COCTaBHOM YacCThIO PHIHKA IIPO-
JIlyKTOB NHUTaHMs. PBIHOK CyXMX 3aBTPaKoB BKJIFOYAET: XJIOIbS, KCTPY3HOHHbBIC
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HOPOAYKTH (HAIpHMep, TMOIYIICUKH C HAYWHKOM, 3BE3MOUYKH, KONCYKH H T.X.),
B30pBaHHBIE 3epHa, MIOCIH. CeromHs CyXne 3aBTPaKkd yHOTPeOIsieT B OCHOBHOM
HaceJIeHHEe CO CPEJHUM YpPOBHEM 10X010B. OCHOBHAsA YacCThb CyXHX 3aBTPaKoB
MperHa3HaYeHa JIsl JeTeH.

ITo nporuo3am, peIHOK CyXUX 3aBTPaKOB OyIeT pacUIUpAThCS B CpPEAHEM Ha
4,3 % ¢ 2017-ro mo 2025 r. [1]. DToMy cr1OCOOCTBYIOT clieytomue $pakTopbl: HO-
BBIIICHUE YHCIICHHOCTH HACEJICHMS, TIOBBIIICHAE YPOBHS KYJIBTYpHI yoTpebiie-
HHS CyXHUX 3aBTPAKOB, PacTyIas MOIMYJIIPHOCTD MOJIE3HOM MUK (TaKOIf ABIIOT-
Csl M CyXHe 3aBTPaK{ M3 37aKOB), MOCTCNICHHBIH POCT YPOBHS JOXOJOB ITOTpE-
Outenei u ap. Jlmaupyromye MO3UINH B MUpE TI0 00BEMY 3aHUMAEMOTO PBIHKA
B CTOMMOCTHOM BhIpakeHun 3aHuMaeT CIIA, nanee cremyror Kurait, ®panrms
u BenukoOpuranusi.
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B EBpomne cyxue 3aBTpaky JaBHO BOIUIA B OOBIYHBIN pallMOH MMUTAHUS Ha-
CceJIeHHs ¥ JOCTYITHBI JUIs BCeX Kareropuii rpaxaan. B benapycu cyxue 3aBrpaku
nosBUIKCh B 1990-X IT. 1 ObUIM IPEICTaBIEHbl TOJIbKO UMIIOPTHON MIPOLYKIUI
ToproBeix Mapok Kellogg’s u Nestle. OteuecTBeHHBIE TPOAYKTHI CTANN IOSIB-
JSThCS HAa OEJIOPYCCKOM phIHKE B 1998 T.

B Hacrosiee BpeMst Ha PhIHKE CyXHX 3aBTpaKkoB B bemapycu OobIyro 4acTh
COCTaBJISICT MPOAYKIMs OTeYeCTBEHHbIX KoMnaHui. bonee 50 % cyxux 3aBTpa-
KOB MMITOPTHBIX IPOU3BOJMTENCH HAXOMUTCS B CETMEHTE «IpeMuym». B cBsi3m
C HEeCTaOMIILHOH SKOHOMHUYECKOW CHUTyalMel MOTCHIANIbHBIC MoTpeOuTenu Oy-
IyT MEPeXoUTh Ha Oosee JelIeBble aHaIor Oenopycckux mpousBoaureneil. ITo
OLICHKaM 3KCIEPTOB OTMEUAETCs CHHXKEHHE O0LIero 00beMa UMIIOpTa IPUMEPHO
Ha 25 % [2].

Cy11ecTBYIOT TpY OCHOBHBIE TPEATIOCHUIKH PACHIMPEHHUS PhIHKA CYXHX 3aBTpa-
KoB. Bo-mepBbIX, B cpeaHeM notpelieHue Cyxux 3aBTpakoB B bemapycu coc-
taBisger 0,6 Kr Ha yenoBeka B rox, a B EBpone 3—4 kr, cienoBaTelbHO, €CTh
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MIEPCTIEKTHBBI POCTA ITOTO PhIHKA B OJIDKaiiliee BpeMs y Hac. DTO TakKe COOT-
BETCTBYET MUPOBBIM TEHACHIUSIM pocTa NOTpeOieHns npoaykra. 25 % mnorpedu-
TeJIeH OTAAIOT MPEANoYTeHHEe MPOIYKIIMH OJJHOH TOProBOi MapkH, 23 % npuood-
pETaoT NPOIYKIHMIO ABYX-TPEX TOPrOBbIX Mapok, 30 % He o0paniaroT BHUMaHUS
Ha TOPTOBYIO Mapky [2].

Bo-BTOpBIX, CTOMT YYMTHIBATh MHPOBYHO TCHJCHIIMIO POCTa JIAHHOTO PBHIHKA,
KOTOpasi CIpaBeUIMBa M I HAIllCH CTpaHbl, YYUTHIBAs, YTO CyXHE 3aBTPAaKU Ha
OTEYECTBEHHOM PBIHKE MOSBUIMCH OTHOCUTENIFHO HelaBHO. B Benapycu nunep mo
BBIITYCKY CyXHX 3aBTPaKoB — KoHuTepckas (pabpuka «Butbbay. HapoaHoe romnoco-
BaHWe, MPOBOIMMOE B paMKaX pecITyONMKaHCKoro KoHkypca «Hapoanas Mapkay,
noxTBeprkaaeT, 4yro 60 % pecroHAeHTOB BBIOMPAIOT «BUTEOY» Kak HanboIee mpe-
nounTaeMbiii Openn B kateropuu «Cyxue 3aBtpakm» [3]. JIpyrue ocHOBHbIC Oerno-
pycckue mpousBoauTeny cyxux 3aBTpakoB: OOO Tamans-M (r. Munck), Usare-
Buuckui x1e603aBoj1 (bpectckast 06macts), OAO «JIumanuiekoHeHTpaTby (Topr.
Mapka JIujaKon).

B-TpeTbux, CEeKTOp MPOU3BOJCTBA TAHHOTO NPOJyKTa B benapycu He KOHCO-
JIMAUPOBAH, a 3HAYHUT, MMOABATCS HOBLIC IIPOU3BOAUTCIIN. Cornacno CoMaJIbHbIM
onpocaM U HCCIIIOBaHMsM, CyXHe 3aBTpaku rnpuobdperaetr 91 % Bcex Genopyc-
CKHX ceMei X0oTst Obl pa3 B rojJ. Haubospinii cripoc Ha Cyxue 3aBTpaku y ceMei
u3 1-2 yenosek ¢ aerpmu. Cpeau MoKynaTenei MpOJyKTa yalle BCEro BCTpe-
YaroTCs KEHIIMHBI, B OCHOBHOM OHHM IIOKYIAIOT JaHHBIE MPOJYKTHI JJISI CBOUX
JIeTel, TaKk)Ke OHM CHIIbHEE pearupyroT Ha peknamy [2].

Takum 06pa3zoM, IPOrHO3HPYETCS POCT KaK MUPOBOTO, TAaK U OTEUECTBEHHOTO
PBIHKA CyXHX 3aBTPAaKOB B OmrpkaiiimeM OymymieM. OCHOBHBIMH MTOTPEOUTESIMU
JTAHHOTO TIPOJYKTA SBISIOTCS NeTH. Ha GemopycckoM pBIHKE CyIIecTBYET Hepc-
MIEKTHBA MOSBICHHS HOBBIX OT€UECTBEHHBIX ITPOM3BOIUTEINEH B CBSI3H C OXKHIAL-
MBIM OTTOKOM HMITOPTHOHM HMPOIYKIMU U POCTOM JOBEPHs MOTpeOUTENEH K oTe-
YECTBEHHOU MPOTYKIUH.
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