Thus, the impact of the pandemic on the process of digital transformation is very
different in developed and developing countries. In low-income countries, there is
a low level of use of digital infrastructure, large gaps in coverage between urban
and rural areas, high barriers to accessibility, especially for mobile Internet [3].
At the same time, for countries with a high level of technological development,
COVID-19 has become a real accelerator of digital transformation of economy.
This situation is very typical for China, which was the first to face an outbreak of
coronavirus. By the time the infection spread, China was already a world leader
in some sectors of the digital economy, such as e-commerce. In the context of the
pandemic, the use of digital technologies in this country has increased not only in
B2C applications and channels, but also in the traditional less digitalized part of
the economy, where physical interaction is required and the B2B model works.
Thus, the global economy is facing profound changes caused by the COVID-19
crisis, but, in our opinion, this only accelerates the process of information trans-
formation. The consequences of the pandemic for companies are positive, but it
is important to establish good cooperation with similar companies and research
centers. Because collaborations are well suited for strengthening innovation ca-
pacity, especially with research institutes, colleges and universities, as well as
start-ups and consulting firms. For small businesses, networking with others is
recommended to lower barriers to entry into digital transformation.
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B gacTu cB0OO/IbI TOPrOBIIH M YIpolleHus npoueayp B Kuraiickoit HapoaHoii
PecniyGnuke ompezneneHa peanu3aysi HOJIUTHKY, HAIIPABICHHAS HAa yNPOLICHUE
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TaMO>KEHHOTO 0(OPMIICHHS M TIOTOKA TOBApOB, ycuyT. J{iist aToro co3naercs cre-
[UabHasi pETHOHAIbHAs CUCTEMa TaMOYKEHHOTO Haa30pa 3a IOPTOM CBOOOJHOM
toproinu XaiiHanb. Ha 29-m 3acemanuu Ilocrostunoro xomurera XIII Beeku-
Taiickoro codpanus HapoaHbIX mpexactaButeneit 10 mrons 2021 r. mpunar «3a-
KOH 0 CBOOOJHOM TOProBOM IOpTe XalHaHb», KOTOPbIH COBIAN C MEPBOH ro-
JOBIIMHOM nyOnukanuu «['eHepaabHOro IUIaHa CTPOUTENBCTBA TOPTA CBOOOIHOM
ToproBiu XaiiHaney» [1]. 3aKoH mpeaycMaTpuBaeT peain3aluio MEpONPHUSTHI,
o0ecreynBaroLIMX CO3aHue ITOpTa CBOOOTHON TOProOBIH, (OPMUPOBAHHE HOBOM
MoOZeTH peOpM U OTKPBITOH IKOHOMHKH, COJICHCTBUE CTAOMIBHOMY U YCTOWYH-
BoMy pa3Butuio. Cratyc mopra cBOOOIHON TOProBJIM JEHCTBYET Ha BCEeH Tep-
putopun ocTpoBa XaliHaHb. HapogHOMy NpaBUTENBCTBY MPOBUHUMK XalWHaHb
JITAaHO IIPAaBO MPUHUMATH IOJIOKEHUS O TOProBile, MHBECTHLHMAX M CBSI3aHHOM
C HUMHU YTNPaBJICHUYECKOW AEATENbHOCTH. Takas BBICOKAs CTENEHb aBTOHOMHHU
HaOJII01a1ach TOJIBKO B HECKOJIBKHX MPUTPAHUYHBIX PAaHOHAX, TAKUX KaK TOPOJ
[Is>upwxonbs n Hoerit paiton Ilynyn B [llanxae [2]. Takke mpemxycMaTpuBaeTcst
IIOJIMTUKA nH6epanH3au1/m HHBeCTHHI/IOHHOﬁ JACATCIIBHOCTHU, CO3arouiast OTKPbI-
TYI0, IIPO3PAYHYI0 U MpeACKa3yeMylo MHBECTHLHOHHYIO cpeny. byaer obecme-
YeH JOCTYN MHBECTUIMU B pa3in4HbIe c(hepbl ACATEIHHOCTH 32 MCKIOYEHUEM
cdep, cBA3aHHBIX ¢ 0€30I1aCHOCTBIO ¥ COLUAILHON cTaOUIbHOCTBIO. ['ocy 1apcTBO
B COOTBETCTBUH C 3aKOHOM 3allIMIIAET IIpaBa HHTEIUIEKTYaJIbHOH COOCTBEHHOCTH,
HaKa3bIBAET 32 HEHAJIC)KHOCTh U aKThl HapyIlIeH!s npaB. PUCKalbHAs U HAJIOTO-
Basi CUCTEMbI TaKXKe YIPOILAITCA. DTO KacaeTcsl TAMOKEHHBIX ITOIUINH, HAaJoTra
Ha 100aBIEHHYIO CTOMMOCTbD, aKIIU3HOTO HAJIOTa, HaJlora Ha MOKYIKY TPaHCIIOPT-
HBIX CPEJCTB, HAJOIa Ha COJiepKaHUE TOPOIOB U CTpOUTEIbcTBA. COBEpPIICHCT-
BYETCSl CHCTEMa OLIEHKM M MOHUTOPHMHIA JKOJIOTMYECKOM cpenabl. BHenpsercs
CTpoOrasi CHcTeMa KOHTPOJIS 38 0€30MacHBIM OCTYIIOM M BbE30M Ha TEPPUTOPHIO
0CTpOBa, pa3pabaTbIBaeTcsi HOBasi CUCTEMa IpaB COOCTBEHHOCTH U IIATHOTO HC-
MOJIE30BAHMSI IPUPOJHBIX pecypcoB. OTaeIbHOEC BHUMAHNE YACICHO MOJACPKKE
TaJaHTOB (KaJpOB), YTO OOECIECYUT POCT OTEYECTBEHHBIX U MHOCTPAHHBIX CIie-
IIUAIUCTOB Ha XaifHaHe. 3aKOHOM OIpEeAEIeHbl YeThIpe BEIyLINE OTPACIH, IO
KOTOpPBbIM OYJIeT pa3BUBATHLCS IMOPT CBOOOJAHON TOPTOBIIU: TYPU3M, COBPEMEHHBIC
cdepsl yeIIyT, BHICOKOTEXHOJIOTHYHBIE OTPACI U BEICOKO3()(DEKTUBHOE CEIILCKOE
XO3SIUCTBO.

CeromHsi MOXHO KOHCTATHPOBATh, YTO CTPOHMTEIHCTBO MOPTa CBOOOIHOM
TOProBiM Ha XalHaHE WIET YCKOPEHHBIMU TEMIIaMH. DTO MOJATBEPKIAIOT UTOTH
2021 r. BanoBblil pernoHanbHbIi NPOAyKT yBenuumics Ha 11,2 %, 3aHsaB BTOpOE
MecTo 1o crpaHe. OO 00beM MPOAaX MarasuHOB OECIHOIUIMHHOW TOPTOBIIH
coctaBmi 60,17 mupz roaHel, yBenuuuBLMch Ha 84 %. OnepaunMoHHBIA J10X0/
11 KITFOYEBBIX MOPTOBBIX MAPKOB CBOOOAHOW TOProBin — Oosee 1 TpiH roaHei. Pas-
Mep BBIPYUKH BHICOKOTEXHOJIOTMUHON MPOMBILIIIICHHOCTH X alHaHs PUOIN3UTENb-
HO coctaBui 300 mipa roaHel, 4TO SIBUJIOCH IMOKa3aTeleM TUHAMUYHOIO pOCTa.
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BricTpoe pazsutie upoBol KYIETYpBI H CHOPTa, HTU(GPOBOTO 3PAaBOOXPAHEHUS
1 1MGPOBBIX (PMHAHCOB MPHUBENO K TOMY, YTO JOXOABI HHTEPHET-UHIYCTPUH TIpe-
Beicwn 150 mipz roaHei, yBennuuBmmch Oosiee yeM Ha 30 %. HacuntbiBaercs
okono 1202 nmpennpusATHil HOBBIX U BBICOKMX TE€XHOJIOTHUH, a NPUPOCT B MPOLIEHT-
HOM COOTHOILEHHH cocTaBiisieT 43,4 %. JloGaBieHHast CTOMMOCTB Cephl YCIyT Bbl-
pocia Ha 15,3 %, a ee BKiaa B 9KOHOMUYECKHU pocT paBeH 82,5 % [3]. Ycnexu
nemoHcTpupyet U 2022 r. O0beM HHBECTHLIMH B MHPPACTPYKTYPY 1O UTOTaM I1ep-
BBIX TPEX KBapTaJOB TEKyIIEro rojaa Belpoc Ha 12,9 %. Uto xacaercsi HHBECTH-
LU B OCHOBHOM KalMTaJl, TO MHBECTHLIUH B IIPOMBIIUICHHOCTD (32 UCKIIOUCHUEM
cepbl HEABI)KMMOCTH) B STHBape-CEHTSAOpE yBENUUIINCh Ha 1,5 %, HHBECTULINH
B HHPPACTPYKTYPY BBIpocir Ha 12,9 % Mo cpaBHEHUIO ¢ aHAJIOTHYHBIM [IEPHOIOM
MIPOIIIIOTO rojia U cocTaBmiu 27,5 % oT o01ero oobema BIoKeHui [4].

CornacHo «I'eHepallbHOMY IUIaHy CTPOUTENIBCTBA MOPTa CBOOOHOM TOPrOBIIH
Xaitaaub» k 2050 T. 3TOT peruoH MPEeBpPaTUTCS B YHUKATBHBIN KIacTep C MePeIoBOil
HKOHOMHMKOH, Iie OyIyT pacroIokKeHbl KaMITyChl BEAYIINX YHHBEPCUTETOB, MIEPEIO-
BbI€ JJA0OPATOPHH U ITA0-KBAPTHPHI BEAYIIMX TPAHCHALMOHATIBLHBIX KOPIIOPALUH.
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Development of modern communication campaigns
and formation of omni-channel communication campaigns

Cyn Yoconu, acn. BI'Y,
nayu. pyk. Qypaeu . I'., kano. 3KoH. HAYK, O0Y.

Marketing complex — a set of controllable variable marketing factors, the com-
bination of which the firm uses in an effort to elicit the desired response from the
target market.

Consider the four components of the marketing mix (the so-called «four Rs»).
1. Product — it is a collection of products and services that an organization offers

to a target market.
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