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Lenpto qumnioMHOM paboTHI ABJIsETCS pa3paboTKa HAMIPaBICHUH MOBBIIICHUS
pentadbenpbHOCTH OAO « MUHCKIIPOEKTMEOECTIHY.

B paMKax JOCTHKCHUA MMOCTaBJICHHOMN e aBTOpOM OBLIIM TIOCTaBJICHBI
cleayromue 3agaqun:

1.  PaccMmoTpeTh CyIIHOCTh U XapaKTEPUCTHUKY MOKa3aTeleil peHTa0eIbHOCTH;

2. [IpoBecTn aHanu3 mokazarenedl peHTA0ENbHOCTU MPOAYKIUH, OTAEIbHBIX
BUJIOB IIPOJYKIMU U KalUTAJa,;

3. CdopmupoBath CTpaTETUIO MO MOBBIIIECHUIO PEHTA0EIHHOCTH.

O0bexT uccnenoanus: OAO «MHUHCKIIPOEKTMEOETbY.
[IpeameT wuccieqoBaHUSA: METOAMYECKHE W METOJOJOTMYECKUE ACIEKThI
ananu3a peHradbenbHoCcTH OAO «MUHCKIIPOEKTMEOEbY.

Meroapl Hcclie0OBaHUsA: CPABHUTENBHOTO aHAIKM3a, FPYIIIUPOBOK, TPUEM
a0COJIIOTHBIX Pa3HUL], CPEIHUE BETUUYHUHBI.

O6iacTh BO3MOMKHOTO MPAKTUYECKOTO TPUMEHEHUS: MPEJIOKEHHBIC
pemieHuss MOTYT OBITh HCIOJB30BaHbl Ha TMPAKTHUKE TMPU  BHEAPEHUE
PEAJIOKEHHBIX MEPOIPUSITU.

ABTOp pabOThl NOATBEPXKIAECT, YTO MPUBEACHHBIN B HEW pacyeTHO-
AHATUTUYECKUI MaTepuaj NpaBUIbLHO U OOBEKTUBHO OTPAKAET COCTOSIHUE UCCIe-
JlyeMoro mpolecca, a 3aMMCTBOBAHHbBIE M3 JTUTEPATYPHBIX U JAPYTHX UCTOYHHKOB
MOJIOKEHHUS U KOHIENIIUU COMTPOBOXKIAIOTCA CChIJIKAMH Ha UX aBTOPOB.
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The aim of the thesis work is development of directions of increase of
profitability of the OJSC "Minskproektmebel".

In order to achieve the goal, the author set the following tasks:
1. To consider the essence and characteristic of profitability indicators;
2. To carry out the analysis of profitability indicators of products, individual
types of products and capital;
3. Form a strategy to improve profitability.

Obiject of the study: JSC "Minskproektmebel™.

Subject of the research: methodological and methodological aspects of
profitability analysis of JSC "Minsproektmebel".

Methods of research: comparative analysis, groupings, the method of absolute
differences, average values.

Scope of possible practical application: the proposed solutions can be used in
practice by implementing the proposed measures.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the researched process,
and borrowed from literary and other sources provisions and concepts are
accompanied by references to their authors.



