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HHPOU3BOACTBO U PACITPOCTPAHEHUE KOHTEHTA
HA UPPOBBIX IVIAT®OPMAX: OHEHKA BOBJIEYEHHOCTHU AYJIUTOPUHU

B cratbhe paccMaTpUBarOTCs MOKa3aTeIH BOBJICUCHHOCTH ayJUTOPUU CalTOB OEIOPYCCKHUX PErHo-
HanbHbIX CMMU, X aKkayHTOB B COL[MaIbHON ceTH Instagram, a TakxKe omnpenesstoTcs (aKTophl, BIHs-
IOLIME Ha MPOJIBIKEHNE MAaCCMEIMITHOTO KOHTEHTa B LIM(PpOBOH cpejie. B pesynbraTe TEXHOIOrHYECKHX
Tpancdopmanuii nupposble MIATGOPMBI PaJUKaIbHO U3MEHHJIM CTPATErMU NPOU3BOJICTBA U PACIIPO-
CTpPaHEHUsI KOHTCHTA, TEXHOJIOTUU IIPUBIICYCHUSI ay IMTOPUU U MOHeTH3auuu Menua. [Ipeacrasiensl pe-
3yJbTAaThl aHAIM3a BOBJICYCHHOCTH ayJUTOPUU UHTEPHET-PECYPCOB 10 TAKUM I10KA3ATEIISIM, KaK BpeMs
Ha caiiTe, pelUpPKYJISIHS, T0Ka3aTelb 0TKA30B M KICTOYHUKH Tpaduka. [IpoBeneH neranbHblil aHanms Bo-
BJICUEHHOCTH ayuTopuHu Instagram-akkayHTOB perMOHAJIBHBIX MEMa Ha OCHOBE MOJICUETa KOIUYEeCTBa
peakuuii Ha myOnuKkanuu. BeickasbiBaeTcss MHEHHE O B)KHOCTH BBICTPAaMBaHHsI KOMMYHHUKAIIUK C ay/u-
Topuelt B i poBoii cpene. CoryiacHO MOJIyYEeHHBIM JaHHBIM, HAaHOOJIBIIYIO BOBJICYEHHOCTh BBI3BIBAIOT
MaTepHualibl ¢ SMOLMOHAIBHON cOoCTaBistoIIel. Pe3ynbTaTel Hccne0BaHus TOKa3aal BO3PACTAIONIYIO
Ppob (POBOro BUJCOKOHTEHTA B IIPUBIICYCHUH Ay TUTOPHH.
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The article examines the audience engagement indicators of Belarusian regional media websites and
their Instagram accounts and determines the factors influencing the promotion of mass media content in the
digital environment. As a result of technological changes digital platforms have radically changed the
strategies of content production and distribution, technologies of audience engagement and media
monetization. The article presents the results of the analysis of the audience engagement on the Internet
resources according to such indicators as time on site, recirculation, bounce rate and traffic sources.
A detailed analysis of the audience engagement of Instagram-accounts of regional media based on the
calculation of the number of reactions to publications is carried out. An opinion is expressed about the
importance of building communication with the audience in the digital environment. According to the data
obtained, materials with an emotional component provoke the greatest engagement. The results of the study
showed the increasing role of digital video content in attracting the audience.
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BBenenue. B TeueHue nocneHux noyTopa Je-
CATHIIETHH TII00AIBHOE TOCIIOJICTBO «TEXHOIOTHYE-
CKHX THUTAHTOB» CIOCOOCTBOBAJIO TTOSIBIEHHIO HO-
BBIX CIOCOOOB MPOW3BOJICTBA M PaCIPOCTPAHEHUS
KOHTeHTa. bmaromapst MOOMIIBHBIM YCTPOWCTBAM U
rratopMaM CONMANBHBIX CeTell ToTpediIeHne Ho-
BOCTEH pacmpezessieTcss B TedeHue IHSA 0e3 Toi
Mpe/ICKa3yeMOCTH, KOTopas Oblia XapakTepHa s
3TOXH [T€YaTHBIX ra3eT U TPAHCIUPYEMBIX HOBOCTEH.
ITo »TOM MpUYMHE HOBOCTHBIE OpraHU3allld CTpe-
MSTCSI HapallMBaTh CBOE MPUCYTCTBUE HA COLMANb-

HBIX IUIAT(OPMAX IS MOBBINICHUS Y3HABAEMOCTH
Openpa, moanepxanusi 6a3bl ayTUTOPHH, TTPUBIICUC-
HUS Tpadrka Ha CAUTHI U TUBEPCUPUKAITIH TOXO0IA.

Baxxnas pons mudpossix miardopm u3 CHIA
(Apple, Google, Facebook, Instagram) m Kwurtas
(Tencent, TikTok, Weibo) B MeHstoIIencs Me-
Hacpeie K HaCcTOSIIeMy MOMEHTY CTaJIa TTI00aTbHOM
TeH/ICHITEH. B 3TOM KOHTEKCTE BCe OOJIBbINE MCCie-
JTOBaTEIIeH CXOISITCS BO MHEHHUH, YTO KITFOUEBOM MET-
puKkoii n3mepeHus: d3GpHEKTUBHOCTH MacCMEINITHOTO
KOHTEHTA CTAaHOBUTCS BOBJICUEHHOCTHh ayIUTOPHUH.
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[ToTpebnenne HOBOCTEH HWHTETpUpyeTcs B Oosee
IIMPOKHE MOJETH OOIICHUS B COIMAIBHBIX CETX,
YTO TPUBOJIUT K KOHKYPESHITHHI MEX Ty HOBOCTSIMU H
pa3BieUeHUSIMH 1 3HAMEHYeT 3HAaYUTENbHBIA paz-
PBIB C ApYTUMH, OoJiee cTapbIMH TuTaThopMami (Ta-
KHMH, KaK Ta3eThl U naxe caiiTel). CexoBarensHo,
B IM(POBON KypHAIHCTUKE «BHUMaHHUE ayJIUTO-
pUH ABIISIETCS] OYEHD KEeJIAaHHBIM U Bce boee aedu-
IUTHBIM TOBapom» [1, c. 518].

«ITOBBIIIEHHBIM UHTEPEC K IOJIb30BATEIBLCKUM
JTAaHHBIM, aHATUTUKE U METPUKaM ayJUTOPHUH CTAHO-
BUTCSI BAYKHOW CTPYKTYPHOU cocTaBJstomieit nudpo-
BOM KYPHAIMCTUKHA KaK aKaJeMHYECKON 00acTi»
[2, c. 4]. HeTtanpHas orleHKa BOBJICYCHHOCTH TI03BO-
JIsieT HOBOCTHBIM OPTaHMU3aLUAM MIPEIBUIETh, KaKOH
KOHTEHT Oy/IeT MHTEPECEH ayIUTOPUH C TOUYKH 3pe-
HUS TIPOCMOTPOB CTPAHMII WJIM B3aMMOJIEHCTBUS B
COLMANIBHBIX ceTsX. TakuM o0pa3oM, aHAJIMTHKA
ayJJMTOPUU CTAHOBHTCS Bce OoJiee BayKHOHM 4YacThiO
HU(PPOBOH KYPHAIIUCTUKU, TOCKOJBKY HW3/aTeln
CTpeMsTCS MaKCUMM3HPOBaTh OXBaT M KOMMepue-
CKUH MOTEHIMA] CBOETO KOHTEHTA.

Lens craTthy — OLleHKa BOBJIEYEHHOCTH Ay AUTOPHU
CaliToB OEJIOPYCCKHX TOCYIapCTBEHHBIX PErHOHAIIb-
HbIXx CMU, ux akkayHTOB Ha IU(POBBIX TUIATPOpMAX,
a TaKkKe onpezesieHne GakTopoB, BIMSIOIIMX Ha IPO-
JIBIDKEHHE KOHTEHTa B MHTEpHET-cpeie. B kauecTse
0a3bl AMIHMPUYUECKOTO HCCIICOBAHMS OBUIN B3STHI
CaiThl PETHOHAIBHBIX TOCYJAPCTBEHHBIX Ta3erT,
a TaK)Ke WX aKKayHTHI B COIMAILHOW ceTn Instagram.
HccnenoBanune caifToB IPOBEICHO HA OCHOBE JIAHHBIX
uHCTpyMeHTa «SIuaekc.Merpukay. M3yueHue akkayH-
TOB BBITIOJTHEHO C TOMOIIIBEO aHAITMTUYECKOTO CEpBUCa
LiveDune. Metozmomorust OCHOBBIBAETCSl HA CPaBHU-
TENFHOM aHanm3e 1 0000mieHnu. VccenoBanue BbI-
noJHsUI0Ch B iepuon ¢ 1 ssuBaps no 30 utons 2022 r.

OcHoBHast 4yacTh. CoBpeMeHHas IUdpoBas
KYPHAIHUCTHKA «IepPETIeNiach ¢ SKOCHCTEMOH TIiat-
(opM, TIOCKOJIBKY HOBOCTHBIE KOMIAHHWW PacIpo-
CTpaHSIOT CBOM HOBOCTH Yepe3 dTH KaHAJIbI, YTOOBI
MpUBJIeYb BHUMAaHUE ayauTtopumn» [3, c. 568]. B pe-
3yJbTaTe TEXHOJOTHYECKHX TpaHc(opMarwii riar-
(hOopMBI M3MEHWIIN CTPATErny MPOU3BOJICTBA U pac-
MIPOCTPAHEHHs] KOHTEHTA, NMPHUBIICUEHHS ayIUTOPUN
1 MOHeTH3anu. Benen 3a 3apyOekHbIMH HCCIen0-
BaTeNSIMH TI0]T TIaT(opMamMu MBI OyZIeM TIOHUMAaTh
«un¢ppoBble MHYPACTPYKTYPHI C BO3MOXKHOCTSIMH,
KOTOpBIE TIpe/jIararoT paziInyHble BUABI WHpOpMa-
UM ¥ KOMMYHHKAIlMH, a TaKKe CPEICTBaMH IS
MIPOM3BOJICTBA, ITyONHUKAIMM W B3aUMOJEHCTBHUS C
KOHTEHTOM, HE SBJISIOLINMUCS COOCTBEHHOCTHIO U3-
nareneii» [4, c. 62].

Jlo nauana 2010-x rr. u3arend HOBOCTEH HC-
KpeHHEe TpPe/Ioaraiy, 4T0 UX KOHTEHT JOCTUTAeT
mmpokoit ayauropun. OgHako passuTHEe HHGPO-
BBIX IUIATGOPM HU3MEHHMJIO TUHAMHUKY TOTO, Kak
ayIUTOpHUs. MOTPEOJIsIeT MacCMEIUMHBIN KOHTEHT,
MPEOCTaBUB MM OOJBIINIA BHIOOP B OTHOIIEHUH
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TOTO, Ha KaKUX IUIOMAJKaX OHH YHTAIOT HOBOCTH.
Jlns MHOTHX Menna, BIPOUYEM, M CETOHS TPaJIHIIN-
OHHBII CalT OCTaeTCs BAXKHOM TUIATPOPMOIL, TaK KaK
OH TIPUHAUICKUT PENAKIINHN, a K COTPYAHUIECTBY C
nuppoBeiMu TuranTamu takne CMU moaxomsar c
OCTOPOXKHOCTBIO, 33yMBIBAsICh O 3aBUCHMOCTH OT
HUX, BO3MOYKHOM OJIOKHPOBKE aKKayHTOB, BOITPOCAX
KOH(UICHITNATHHOCTH U JP.

s onlenkn pa®oThI B MHTEPHET-Cpeae pelak-
UM paHee IMOJIaTaIUCh MCKIIOYNTENFHO Ha YHCIIO
YHUKAJIbHBIX IIOCETUTENIEH CaiiTa U KOJIMYECTBO IIPO-
CMOTpPOB MaTepHajioB. B mocnemHue roisl moiy-
YWIA PACTIPOCTPAHEHUE HOBBIE MHTECTPUPOBAHHBIC
MOKa3aTeNId BOBJICYEHHOCTH, KOTOpBIE JIAl0T Oosee
MOJHYI0 WH(POPMAIMIO O TOBEJICHUU ayIUTOPUH.
[To Bepcun ananutnueckoir kommanuu Chartbeat,
«pedb MOXKET UATH O CIICAYIONINX YEThIPEX METPUKAX:

— engaged time (BpeMsi, KOTOPOE I0JIb30BATENIN
MIPOBOIAT HA CaiiTe, MPOKPYUUBAsI CTPAHUIIBI U KITH-
Kasi Ha CCHUIKH);

— nIyOHMHA OCKpoJUIa (Kak rryOOKO MOJIbh30Ba-
TEIU JOCKPOJIUBAIOT MAaTEPHUAI [TOCIIE 3arpy3KHu);

— peHupKyJsius (KOJIHUUEeCTBO MOJIb30BaTeNCH,
KOTOpbIE, MPOYUTAB MaTepHall, MPOIAOLKUINA YH-
TaTh IPYTHE Ty OJUKAI[MK HA 3TOM CalTe);

— 4acTOTa BU3UTOB (Te, KTO OBbLI Ha CalTe XOTS
ObI B TeueHHe 8 THEH U3 MociIeHUX 16 — 3TO JIOSUTh-
Has ayauropusi)» [S].

[Toka3zaTenb BpeMeHHU, NPOBEICHHOTO ayIUTO-
puel Ha caiite, cuuTaeTcsl OAHON U3 OCHOBHBIX MET-
PUK 3QPEKTUBHOCTH BO MHOTHX aKaJIEMHUYECKHX
paborax mo uu¢poBoii xypHanuctuke [6, 7]. D10
ovH U3 Haunbollee BaKHBIX WHIMKATOPOB BOBIIE-
YEHHOCTH, TOBOPAIINN O BaXHOCTH M ILIEHHOCTH
KOHTEeHTa Ui ayauTopuu. B TO ke Bpewms, co-
rIIacHO HenaBHeMy wuccienoannto Chartbeat, «B
cpenHeM 45% uurarenel yXoIsT ¢ caiiTa B TCUEHHE
MepBBIX 15 CEeKyH[, TOJBKO 3arpy3wB CTaTbi0 B
Opaysepe. bonee 60% 13 HUX HE BO3BpAIAIOTCS HA
CaliT B TEUEHUE JJIUTEIILHOTO BpeMeHm» [J].

JI1st OIIEHKHM BOBJICYEHHOCTH ayJAUTOPUM CaHTOB
OeropyccKuX peruoHaTbHEIX CMU HaMu OBLT HCITONh-
30BaH HMHCTPYMEHT BeO-aHAMTHKH «SHAekc.Met-
puKa». bplTH MpoaHaAIM3UPOBaHbI 25 CallTOB, MPEIOo-
CTaBUBIIMX OTKPBITBIA JOCTYIl K CTaTHUCTUKE. MbI
paccMaTpvBaiM TaKWe TTOKa3aTelld, KaK KOJWYECTBO
YHUKAJIbHBIX TIOCETUTENICH, BpEMSI Ha caiiTe, pelipKy-
nsmmst (TTyOWHA TIPOCMOTPA), TIOKa3aTellb OTKAa30B U
ncrounnku Tpaduka. [Ipr3HaBast CI0)KHOCTH YCTaHOB-
JICHUST PETPE3CHTATUBHOCTH BBIOOPKHU, MBI TIPOAHAITH-
3UPOBAITM CTATUCTHUKY JIAIIH KKIOTO IIATOTO WHTEP-
HeT-pecypca perrnoHansHeIX CMU B cTpane.

Pe3ynbTaTel OKa3amm, 4To cpemHee BpeMs, KOTo-
PO€ MOJTb30BATEIH MPOBOJIAT Ha 25 M3yUeHHBIX caiiTax,
COCTaBUJIO OKOJIO 2 MHH. HamOGorblmas mpomomku-
TENBHOCTh BU3UTA (MUH:C) OTMEUEHA Ha MHTEPHET-pe-
cypcax razet «Kiiu Panzimeiy (3:20), «Pamzimay (3:07)
u «[apajorki BecHik» (2:41). DTH ra3eThl BBIXOIAT
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B HEOOJIBILIMX TOpOJax M FOPOJCKUX MOCENKaX, YTO
MOJTUEPKUBAET MHTEPEC ayJAUTOPUH K TMIIEpPIIOKAIb-
HBIM HOBOCTSIM. HampoTuB, HanMeHbIllee BpeMsl Ha
caiite 3adukcupoBaHo y uznanuii «llonarki BeCHIK»
(1:15), «Ham xpait» (1:15) un «Masix Ipsraasnpoys»
(1:14). MB1 oOHapyxWiIH, 9TO ITyOHHA TIPOCMOTpa B
HEKOTOPOM CTENeHU TaKKe KOppENIupyeT C Hacele-
HueM ropoja. Ecim Ha caiite razerst «Kiiu Pag3iMeny
(r. m. l1lapkoBiyHa) oHa cocTaBiseT 3,64 CTpaHHUITH,
To Ha caiite usnanust «Ham kpait» (r. bapanosuun) —
1,47 crpanumpl. [lonpoOHas uHpoOpManus o TSATH
caiftax ¢ HaOOJbIIEH W HaWMEHBIIEH BOBJICYEHHO-
CTBIO TIpHBEJICHA B TaoO. 1.

ITponomxkast pa3roBop 0 BOBJICUEHHOCTHU ayIUTO-
pUHM CaliTOB, OIPENENINM IISITh KAHAJIOB, TI0 KOTOPBIM
YeJI0BEK MOXKET HATH HOBOCTb: MPSIMBIE 3aXObI, 110-
WCK, peKOMEH/aTeIbHbIe CUCTEMBI, COLMAIbHBIE Ce-
TH, CCBUIKMA Ha Jpyrux cairax. J{omas npsmoro tpa-
¢uKa Ha caifT HanOoJee IIeHHa ¥ TOBOPUT O BBICOKOM
JIOSUTBHOCTH ay IUTOPUU: 3TO 03HAYAET, YTO I10JIb30Ba-
Tenb HanpsaMyto BBesl URL-azpec B aipecHyro CTpOKyY
Opay3epa, OTKPBLI €ro Yepe3 3aKiIa Ky M1 BBITOJIHHI
«HABUTALIMOHHBIM MONUCK», 3aTEM 3alllell Ha TVIaBHYIO
CTpaHUIly caiiTa 1 neperes K YTeHUI0 MaTepHajoB.

B cTpykrype Tpaduka n3ydeHHBIX caliToOB Mpeod-
JIAJAl0T TIePEXO/Ibl U3 PEKOMEH/IATENBHBIX 1 TTOHCKO-
BbIX CHUCTEM, T. €. AyJUTOpHS SIBJISIETCSA CITy4aitHOM.
Io TakoMy MoKa3aTesto, KaK 101 IPSMBIX 3aX0J0B Ha
[JIaBHYIO CTPaHHIly, B JIMAEpax CaWThl M3IaHUI He-
001X ropoioB: «Jlenenbeki kpai» (31,4%), «Kig
Pamzime (24,4%), «Pamzimay (20,8%). Haumenbive

TMOKa3aTeNy BhIsBIEHbI y n3nanuii «Ilatpsié (6,2%)
n «Ham kpait» (5,29%). B cpenrem e 107151 PsSIMbIX
3aX0J10B cocTaBmia 15,6%.

Cpennsisi riryOMHa MPOCMOTpa Ha 25 uccieno-
BaHHBIX caiiTax cocraBuia 2,15 crpanunsl. [lokasa-
TeJb 0TKa30B (TIPOLIEHT ayAUTOPHH, IPOOBIBIICH Ha
caiire menee 15 ¢) — B cpeaaem 13,3%, uTo oTimya-
ercst oT pe3yibTaTtoB uccienoBanus Chartbeat.

CyMMHpYySl 3TH XapaKTEPUCTHKH, Mbl BBIsC-
HUWJIM, YTO ayAUTOpHsl OOJIBIIMHCTBA CAMTOB SBIIS-
eTcsl CIy4aiHo#, TaKk Kak MOJb30BaTeNN MPOBOAT
Ha caiiTax B cpeJiHEM OKOJIO 2 MHH, TPOCMaTpUBas
9yTh OOJbIIE 2 CTPAHHUIl, COOTBETCTBEHHO, BOBIIE-
YEHHOCTh SIBJISIETCSl HEBBICOKOH. B To ke Bpems
HEJIb3s HE COTJIACUTBCS C TE€M, YTO «KOJMUYECTBEH-
HBIH TOAX0[, K KOTOPOMY CPEIH MIPOYUX CIIoco00B
OTHOCHUTCS MCIIOJIb30BAaHUE METPUK, HE MO3BOJIIET
MOJTHO OLCHUTH I(PPEKTHBHOCTH KYPHATUCTCKOM
JIeSITEIbHOCTH, B OCHOBE KOTOPOI JIEKUT CTETEHb
BIMSHUS HAa CO3HAHUE AyIAUTOPHUM U H3MCHEHHE
nercTBUTEIRHOCTY [7, C. 554].

IlepeiinemM K OLEHKE BOBJIEYEHHOCTH ayAUTO-
pHH Ha COLMAIbHBIX I1aTdopmax. [TockoabKy callT
y>K€ He SBIISIETCS OCHOBHOW IUIOIIAKOM, MHOTHE
CMMU crpemsTcs HapalyBaTh MPUCYTCTBHE B CO-
[UATBHBIX CEeTSX M MECCEHKepax, co3zaBasi st
HHX OTJAENIbHBIN KOHTEHT [8]. [lo maHHBIM Hccieno-
BaHUs «MeauanorpediieHre U MEIUarpaMoTHOCTb
B benapycu B aBrycre 2021, conranbHble CETH UC-
MOJIB3YIOT B cpesiHeM 4—5 pa3 B Henento 87% ompo-
LIEHHBIX.

Tabmuna 1
BoBj1e4eHHOCTH ayIMTOPHU CATOB PerMOHATBHBIX MeIHA
(ctaTtuctuka «Suaexc.Merpuka», 01.01.2022-30.06.2022)
KonuuectBo
Ha3zpanwne memua, YHHUKaJIbHBIX Bpewms Ha ['my6una Iloxazarens [Ipsimoit
o o - MIPOCMOTPA,
TOPOJI, CalT [oceTuTeaci caiite, MUH:C 0TKa30B, % Tpaduk, %
CTpPaHHIIBI
B CYTKH
«Kitiu Pag3imMeny,
r. . [lTapxoBummHa, klich.by 420 3:20 3,64 11,5 24.4
«Panzimay,
r. . ['nyck, glusk.by 170 3:07 2,73 14,7 20,6
«["apamorKi BeCHIK»,
r. loposok, garadvest.by 220 2:41 2,71 16,9 11,3
«ITaTpbIéTy,
r. . Ynrayw, belpatriot.by 320 2:40 2,33 10,3 6,2
«[Tacraycki kpait»,
r. [ToctaBsl, postawy.by 230 2:27 2,55 12,9 16,4
«3apay,
r. 1. bemenkoBuyw, gztzara.by 320 1:49 1,86 11,3 10,8
«Honsae [lanecce,
r. XKutkoBuun, palese.by 360 1:46 1,9 16 16,4
«ITomanki BeCHIK»,
r. [Tononik, pvestnik.by 890 1:15 1,5 16,6 6,89
«Harmu kpaii»,
r. bapanoBuun, nashkraj.by 67 000 1:15 1,47 12,2 5,29
«Masix [psraasinpoys»,
r. beixos, bykhov.by 320 1:14 1,77 17,2 7,76
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TIpu otBeTe Ha Bonpoc «KakumMu coranbHbIMU Ce-
TSIMH BbI TIOJIB3YETECh YaIIEe BCEro, YTOOBI Y3HATH HOBO-
CTH, HYXHYT0 HHpopMaIiio?» 63% pecrioHICHTOB OT-
vetmwm «BKonrakrey, 53% — Instagram, 33% —
«OnHoxnaccHukm», 28% — Facebook, 18% — TikTok,
13% — «Moii mup@Mail.ruy, 8% — Twitter, 3% —
LinkedIn [9]. CornacHo ortuery Digital 2022: Belarus,
JIAJIEPOM CPEIN COIUATIBHBIX IUIATQOPM IO YHCITY TIOJI-
nrcarKoB (3,7 MitH) B cTpane sieistercs Instagram [10].

Cpemn 136 TOCYIapCTBEHHBIX PETHOHAIBHBIX
CMU benapycu OONBITMHCTBO HUMEET AKKAYHTHI B
DTOH COITHATILHOM ceTH, oaHaKo Oosee 10 TwIC. moamwc-
YHUKOB MPUBIIEKIIN Bcero § m3nanuil. C moMOIIbIo cep-
Buca LiveDune Mpl NMpoaHATM3UPOBATM BOBJICUYCH-
HOCTh aKKayHTOB, UMCIOIIUX HanOOJbIlEe YHCIIO
MOANKCYMKOB. B aHHOM cllydae mMoj BOBJICYEHHO-
cteio (Engagement Rate, ER) monmMaercst mporeHT
AKTUBHOHM ayJMTOPUM aKKayHTa, KOTOpasl OCTABILSIET
Pa3IMYHBIC PEAKIMHU Ha ITyOJIMKAIMH (JTaliKK, KOMMEH-
Tapyu, COXpaHeHws1, MPOCMOTPHI BUeo). Hanbosbmas
BOBJICYCHHOCTb CPEIH JIECATH PACCMOTPEHHBIX aKKa-
YHTOB BBIABJICHA y «Aplianckaid rasetsd (2,81%),
HauMeHbINass — y akkayHTa «MuUHCKas mpaBna.
MLYN.BY» (0,30%). [TonpoGuee cMm. Tabm. 2.

JlaHHbIE KOHTEHT-aHAJIMTHYECKOTO HCCIIEIIOBAHFIS
aKKayHTa «ApIIaHcKai ra3ets (@orshanka.by moxa-
3aJTH, YTO HAUOOJIbIIIEE KOJIMYECTBO KOMMEHTApHEB (OT
75 mo 150) B mepBoM moiryroamu 2022 T. OBIIO OCTaB-
JICHO K TIOCTaM, TIOCBSIIICHHBIM PE30HAHCHBIM TOPOJI-
CKHM HOBOCTSM (OpIIIaHeI] criac co0aKy, MPOBATHBIITY-
focs oA Jiem; pedTtuHr gopor OpiH, TPeOyOHX
PEMOHTA TIOCJIE 3MMBI, COOPYXXEHHE CKYJIBITYPHON
Komrro3uun «CeMbsi — 3aJI0T MUpPa» K FOOHMJICIO0 To-
polia; CTPOUTENBCTBO TOPTOBO-PA3BIIeKaTEILHOTO IICH-
Tpa). Hanbonbiee uuncsio jaiikos (3352) Takxke coOpa
TOCT C BHIEO O CIIACCHHUHM COOaKH.

HaquLIe HCCIICA0OBaHU MMOAYCPKUBAIOT CUJIb-
HOC BJIMAHHUC 3JICMCHTOB SPKOCTHU COO6HICHI/I$[ B
HOBOCTHBIX MOCTAaX HAa PAa3JIMYHBLIC ACIICKTHI BOBJIC-
yeHUs. B 4aCcTHOCTH, «ypOBEHb B3aUMOJEUCTBUS
3HAYUTCIIbHO BBIIIC OJI1 HOBOCTHBIX COOGHIGHI/Iﬁ
Facebook ¢ ¢yHKIMSAMU BUJICO U CMAMIUKOB. Pe-
3YyJbTAaTbl UCCICAOBAHUA MMOATBCPIKIAAOT BO3pacC-
TAIOUIYI0 POJb HU(PPOBOTO BUICOKOHTEHTA B IPH-
BieueHun aynutopun. HoBocTtHblie moctel Face-
book ¢ BHI€OKOHTEHTOM MOTYT MOJIy4UTh OO0JIbLIE
OTKJINKOB, KOMMEHTAapUeB U PETIOCTOB, 4YeM (HOTO»
[11,c. 13].

Tabmuma 2
BosiieuenHocTh ayauTopuu Instagram-akkayHTOB perioHaJIbLHBIX Meaua
(craTtuctuka LiveDune, 01.01.2022-30.06.2022)
Ha3zpanue Instagram- Konuyecto Konngectso Konngecto Komnuuectso ER. %
aKKayHTa, ajjpec TIOJIIIMCYUKOB TIOCTOB JIaKOB KOMMEHTapHeB ’
Hosoctu Morunesa
MogilevNews.by
(@mogilevnewsby 30 874 478 145 528 7255 1,04
Hosoctu Opmm
Orshanka.by
(@orshanka.by 21329 348 205 469 2813 2,81
l'omenbckas npayaa.
Pravdagomel
(@pravdagomel/ 19 615 59 10 243 160 0,90
MuHckas npasja.
MLYN.BY
@mlyn.by 13 591 736 27999 1774 0,30
I'azera «Haur xpait» bapano-
BUYN
(@nashkraj 11734 182 34 408 3848 1,79
Hosoctu Bpecra u 061actu
Zarya.by brest
(@zarya.by brest/ 11672 1148 219703 2316 1,66
I'omenbckue BEJOMOCTH
Newsgomel
(@newsgomel 11132 26 4874 72 1,71
MBaneBUUCKU BECTHUK
@iv_vestnik/ 10 668 999 260 090 1774 2,45
Hosoctu I'pogno. I'TI
(@grodnonews.by/ 9349 201 16 015 485 0,88
I'azera «Konzinckis
HaBIHBD»
(@zhodinonews.by/ 8357 494 87298 1730 2,16
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C Touku 3penns Bo3aetictBus CMU Ha aymuro-
PHIO PEIAKTOPHI COLMATIBHBIX CETEH «(JIeNafoT aKIeHT
Ha SMOIMOHATIBHBIX ¥ HEOXKUIAHHBIX 3JIEMEHTaX WC-
TOPHH B ITyOJIMKAIINH, YTOOBI COOTBETCTBOBATH MPE/I-
MOYTEHHSIM TIOJIb30BATENeN 1 JIOTHUKE aJrTOPUTMa HO-
BOCTHOH JieHThI. Takum 00pa3om, HOBOCTH CTaln
Oonee OpPHEHTHUPOBAHHBIMUA Ha B3aWMOIEHCTBHE C
nop3oBaTessiMuy [ 12, ¢. 431]. Dta TeHneHms TakKe
nposiBisieT cedst B Instagram-akkayHTax W3AaHUN
«HWBaneBuuckuii BecTHUK», «JKOMBIHCKIS HaBIHBD),
«Harmm kpait». 3HaUUTENTFHOE YUCIIO PEAKIHA TIOTy-
YaloT MOCTBI, OCBSIIEHHBIE TOPOJCKUM MPa3AHUKaM,
a TakKe modeam KuTeNei ropoJia Ha pa3IniHbIX CO-
peBHOBaHUSX. Benen 3a 3apyOekHbIMU HCCIIeI0BaTe-
JISIMU MBI TaKXKe MOKEM yYTBEpXKJIaTh, UTO COBPEMEH-
Hasl JKypHAJIMCTUKA «CYIIECTBYET B SMOIMOHAIBHO
3apsKEHHOM CETEBOM Cpelie, U Hallle B3auMO/IEICTBHE
C MHUPOM HOBOCTEH CTaHOBHTCS BCE OOJiee JINYHBIM U
SMOIMOHAIBHBIM, MPEUMYIIECTBEHHO Yepe3 Halll
MOOMIBHBIE ycTpoicTBay [13, c. 1611].

ITockonpky Instagram 3aHMMaeT BaKHOE MECTO
B HOBOCTHOW JKOCHCTEME, pPErHOHAaJbHBbIE Meaua
paccMaTpuBalOT €ro Kak BaKHEHUIIYIO TUIaThopMy
JUTSL OITUMM3ALUN KOHTEHTa 1 MOHETH3alluH ayau-
TOPHUH, KaK CPEACTBO CBS3U C MOTPEOUTEISIMU HO-
BOCTEH 1 MMOBBILICHUS aBTOPUTETA PEAAKINN B LU}-
POBBIX coolmecTBax. Psn m3nanmii (Hampumep,
«HoBoct Morunesa» MogilevNews.by) neprnonu-
YECKH MPOBOJIAT PO3BITPHIIIH, JIJIs y4acThs B KOTO-
PBIX HEOOXOJIMMO IOJAINMCATHCS HAa aKKayHTBI pe-
JIAKIIMA W TIApTHEpPa KOHKYpCa, MOCTABUThH JAWK
My OJMKaIKi, OTMETUB B KOMMEHTAPHIX HECKOIb-
KHX CBOMX JIpy3€il. DTO MpHeM CIOCOOCTBYET yBe-
JUYEHUIO YHCIa IMOJIb30BATENIbCKUX PEeaKIuid, 0J1-
HAKO BOBJICUEHHOCTh AYAUTOPUH B TaKOM CIydae
94acTO OCTAETCsl HEBBICOKOM.

B paboTax yueHbIX, HCCIIEIyIOIINX HOBBIE IO~
OabHBIC YKOCHCTEMBI, OTMEUALTCSI, YTO alalTalus
MacCcMeIUHHOTO KOHTeHTa K IU(PPOBBIM TLTaThOp-
MaM TIPEICTaBIIAET COOOM JOCTATOYHO TPYTOESMKHIA
TIpoIiecc, TPEOYIONNi MOHNMAaHU MAPKETHHT OBBIX
CTpaTerui, a Tak)Ke BIIAJICHIS HABBIKAMH CO3JIaHUS
WHTEPECHOI'0 MaTepHualia, KOTOPBIA CIocO0eH BbI-
3BaTh OTKIMK y ayautopuu. [lpu aTom nemaercs ax-
[IEHT Ha TOM, YTO «II0f[ada MaTepuaja B COIHalb-
HOM ceTH IOoJDKHA HWMETh Ooyiee CyObEeKTHBHBIMA

XapakxTep, B KOTOPOM IPUCYTCTBYIOT dMOLuH, <...>
elle OJIMH acleKT ajanTallii CBs3aH C TEM, UTO B
COIMAJIBHBIX CETAX PabOTaeT MPaBHIIO YMEHbIIE-
HUS TEKCTa B TOJNB3Y YBEIHMYEHHUS BH3YaJIbHOTO
psama» [14, c. 194].

Pactymas Bmacte mmiartdopMm TpemaoCTaBiseT
CMU psin HOBBIX BO3MOXKHOCTEH. B TO e Bpemst B
HAyYHOM COOOIIIECTBE 00CY’KaeTCsl BOSHUKHOBEHNE
HOBBIX NPOOJIEM W PHUCKOB, KOTOpPBIE ILIAT(OPMBI
MIPEJCTABISIIOT [T TPAJUIMOHHBIX Melua, KypHa-
JIUCTOB M ayUTOpUU. B "acTHOCTH, MOAHMUMAIOTCS
BONPOCHl O «3HAYUTENIFHOW BIACTH aJrOPUTMOB
U QpOBBIX TATHOPM, KOTOPBIE ONIPEICIISIOT, KaKUe
HOBOCTH MBI YBHJMM B MEPBYIO OYEpeIb B CBOMX
JIGHTaX COLMAaNIbHBIX cerei» [15, c. 2367]. Ilo-
CKOJIBKY CHCTEMBI aJTOPUTMHUYECKHUX pPEKOMEHIa-
Ui OTOMPAIOT KOHTEHT B COOTBETCTBUH C IPEIIO-
YTEHUSIMM U BOBJIEYEHHOCTBIO II0JIb30BaTeNeH,
pacteT 03a00YEHHOCTD 10 TOBOJIY MOTEPU KOHTPOJIS
CMMU nan pacnpoctpanenreM HoBocTel. [Iporunosu-
pyercsi, 4To «HEOIaronpusiTHbIE (PQEKThI, TaKkue
Kak “?X0-KaMepwl” U “my3blpu (UIBTPOB”, OyayT
YCHUJIMBATHCS M HETIPEHAMEPEHHO YCUIINBATh Cerpe-
raimio ayauropum» [11, c. 3, 16].

3akmouenne. B pesynbrare mpoBeeHHOT O Hc-
CJIEZIOBAHMSI MOYKHO 3aKJIIOYHUTh, YTO POCT TI100asb-
HBIX IUQpoBbIX m1atdopm B XXI Beke, 0cOOEHHO B
MOCIIEIHNE TOJIbl, OKa3aJl 3HAYUTENIbHOE BIIMSHUE
Ha MPOU3BOJICTBO U PACHPOCTPaHEHUE MacCMeanii-
HOI'O KOHTeHTa. B mudpoBoil cpene ynep:kaHue
BHUMAaHUS ay JTUTOPUH CTAHOBUTCS Bce OoJiee CIoXK-
HOW 3a/1a4eii, TpeOyIoIIei OT KYPHAIUCTOB HOBBIX
KOMIIETEHIUH.

ITo mepe pa3zBuTus LUPPOBBIX MIATHOPM Tpa-
nmunonasie CMU BritanpiBatoT Bce OOJbINE Bpe-
MEHHM, YCUJIMH U PECYpCOB B paclpoCTpaHEHUE HO-
BOCTEHl HE TOJBKO C IOMOILBIO CBOUX CaiTOB,
KOTOpBIE YK€ HE SIBIISIIOTCS LIEHTPAIbHBIMU CTPYK-
TypaMH HHTEPHET-PEeJakLHUi, HO U MIPEXKIE BCETO
gyepe3 couuaibHble CeTH. Pe3ynbraThl MccienoBa-
HUS CBUJIETENILCTBYIOT O Ba)KHOCTH BBICTPAUBAHUS
KOMMYHHMKaLUU C ayIUTOPHUEH W yBEJIMYEHHs ee
nosuibHOCTH. COTJIaCHO NOJyYEHHBIM JIaHHBIM,
HauOOJbIIYIO BOBJICYEHHOCTh BBI3BIBAET IMOLHO-
HaJIBHBIN KOHTEHT. Takxke clleyeT OTMETUTh BBICO-
KYy}0 BOCTPEOOBAHHOCTb BUJJIEOKOHTCHTA.
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