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ABSTRACT

The master's thesis of the graduate student of the Department of Social
Communication of the Faculty of Philosophy and Social Sciences of BSU Miss Tang
Xin “China’s cultural heritage in the formation of the country’s tourism brand” is
dedicated to the study of the role of China's cultural heritage in the formation of the
country's tourism brand. The thesis discusses Chinese tourism and its basic concepts,
examines the place of Chinese cultural heritage in the development of the country's
brand strategy and proposes routes and programmers that will help Belarusians to
travel to China.

The master’s thesis aims to identify the elements of Chinese cultural heritage
that make up the country's tourism appeal to external consumers.
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