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AHHOTALIAS

Jumnomuas padora: 61 c., 2 puc., 10 Tabm., 43 uctouynuka.

KaoueBble  ciioBa: OCOBO  OXPAHSEMBIE  ITPUPOJAHBIE
TEPPUTOPUU, DKOJOIMYECKHUI TYPHU3M, HAIIMOHAJIBHBIN TIAPK,
3ATIOBEJIHUK, DKOTYPUCTCKUN ITOTEHLIVAJL.

OO0bekT mcciie0oBaHUA: TYpPUCTCKHM pbhIHOK PecnyOnukn benapycs,
BHYTPEHHHUU PBIHOK.

IIpeamer wucciieqoBaHusi. 0cO00 OXpaHSEMbIE MPUPOJHBIE TEPPUTOPHH
PecnyOnuku benapycs.

Heas ucciaenoBanusi: onpenenene mecra u poau OOIIT B paszButun
BHYTpEHHEro Typusma B Pecniybnuke bemnapych.

MeToabl HMCCICI0OBAHUA: CTATUCTUYECKMHM W CHCTEMHBIM  aHau3,
ONHMCAHKWE, CPABHEHUE, KJIaCCHU(PHUKalUsi, MPOECKTUPOBAHWE M MPOTHO3UPOBAHUE,
aHaJIN3 JINTEPATypPbl OTEYECTBEHHBIX U 3apYOEkKHBIX aBTOPOB MO 3KOJIOTHYECKOMY
TYPU3MY.

IlonyyeHnHble pe3yjbTaThl U MX HOBHM3HA: B padoTe MPOBEACH aHAIIN3
MECTa U POJU 0CO00 OXpaHAEMbIX MPUPOIHBIX TEPPUTOPUN B Pa3BUTUH TypHU3Ma,
BBIBJICHBl TEHJACHUMM pa3BuTusA Typu3sMa ¢ wucnosb3oBannem  OOIIT,
pa3paboTaHbl peKOMEHIaluK Mo pa3BuTUi0 Typrusma Ha OOIIT.

O0JacTh BO3MOXKHOIO NPAKTHYECKOr0 NPHMEHEHHUsi: pa3pabOTaHHBIN
MEpEUYCHb PEKOMEH 1AM MO0 Pa3BUTHIO Typu3Ma ¢ ucnoiab3zoBanueM OOIIT moxer
ObITh HCIOJIb30BaHA MpU pa3zpaboTKe TrOCyJapCTBEHHBIX MPOrpaMM pa3BUTHS
TypU3Ma roCcy/1apCTBEHHBIMU OpraHAMHU, YaCTHBIM CEKTOPOM OM3Heca.



AHATALBIS

Heimmomnas mparma: 61 c., 2 man., 10 ta6m., 43 KpbIHIIBIL.

KmouaBbisi  caoBbl: ACABJIIBA  AXOVHBISI  IIPBIPOJIHBIA
TOPBITOPBII, OKAJIATTYHBI TVYPbI3M, HAIBIAHAJIBHBI IIAPK,
3AITABE/JIHIK, ODKATYPBICTCKI ITATOHIBIAIL.

A0'eKT JacienaBaHHs: TypbICIKI peiHak Pacmy6miki benapych, yHyTpaHs
PBIHAK.

IIpagmer npaciaenaBaHHsl: acabiliBa axOYHBIA MPBIPOAHBISL TIPHITOPHIL
Pacny6uiki benapyce.

Hpabs pacnenaBaHHsi: BbI3HaudHHE Mecna 1 pom AAIIT y paszsimi
YHyTpaHara Typsi3My ¥ Pacry6uinsl benapyce.

MeTaapl aacjieJaBaHHS. CTAaTBICTBIYHBI 1 CICTOMHBI aHajl3, allicaHHE,
napayHaHHe, Kiaci(ikaiplsi, MpackTaBaHHE 1 MparHa3aBaHHE, aHaII3 JITapaTypbl
allYbIHHBIX 1 3aMEXHBIX ayTapay Ia SKaJariYHbIM TypbI3MeE.

ATpbIMaHbIf BBIHIKI i iX HaBi3HA! y mpalsl IpaBeA3€Hbl aHaji3 Mecua i
poJii acabiiBa aXxOYHBIX MPBIPOJHBIX TIPBITOPBIA Yy Pa3Billl TYpbI3MY, BBISYJICHBI
TAOHIRHIIBIL  pa3Billd Typei3My 3 BbikapbicTanHeM AAIIT, pacnpanaBans
paKaMeHalbll na pas3siuuto Typsizmy Ha AATIT.

Bobaacub MarypiMara npakTbIYHATa NPbIMSIHEHHS: PaclpalaBaHbl CIIiC
pAKaMEeHJalblii ma pas3BilIi0 Typbi3My 3 BblkapbicTaHHeM AAIIT moxa Obllb
BBIKAPBICTaHbl MPbl PacHpallOYIbl A3SPKAYHBIX MparpaMm pas3Billlsl TYpPbI3MY
J3SIpKayHbIMI OpraHaMi, MPbIBATHBIM CeKTapam O13HecCy.



ANNOTATION

Degree paper: 61 p., 2 ill., 5 tab., 43 sources.

Key words: PROTECTED AREAS, ECOLOGICAL TOURISM,
NATIONAL PARK, RESERVE, ECOTOURIST POTENTIAL.

Object of research: the tourist market of the Republic of Belarus, the
domestic market.

Subject of research: protected areas of the Republic of Belarus.

Purpose of research: to determine the place and role of protected areas in
the development of domestic tourism in the Republic of Belarus.

Research methods: statistical and systems analysis, description,
comparison, classification, design and forecasting, analysis of the literature of
domestic and foreign authors on ecological tourism.

Obtained results and their novelty: the paper analyzes the place and role
of protected areas in the development of tourism, identifies trends in the
development of tourism using protected areas, and develops recommendations for
the development of tourism in protected areas.

Area of possible practical application: the developed list of
recommendations for the development of tourism using protected areas can be used
in the development of state programs for the development of tourism by
government agencies, the private business sector.



