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Jumnomuas pabora: 62 c., 12 puc., 16 1a6., 51 uctounuk, 5 npu.

HOBBLII TOBAP, JXW3HEHHBLIM IIUKJI, CTPATEI'WS, DTAIIBI,
ACCOPTUMEHT, KOMMEPYECKAA AEATEJIIBHOCTb, MAPKETHHI,
NMHHOBALIINN, [TPOEKT, DOPEKTMBHOCTD

Llenp nccnenoBaHus: ONPEAEIUTh MAPKETUHIOBBIE CTPATETUH MPEIIPUATHS Ha
pa3IuYHBIX JTamax »>KWU3HEHHOro MLHMKJIa HOBOro TtoBapa Ha mnpumepe OAO
«YTmpaBisroniasi KoMmnaHusi Xoaauara «bemopycckue o6om».

B pamkax moctukeHus 1eiau paboThl aBTOPOM OBLITH OMPEIENICHbI CIEIyIOIINe

3aJa4u:
e  U3JI0XKHUTH TEOPETUUYECKHE OCHOBBI Pa3pabOTKH MAapKETUHTOBBIX CTpaTEruit

Ha pa3HbIX dTanax *KU3HEHHOTO LIMKJIAa TOBApPa;

e M3YYHUTh COBPEMEHHBIE TEHIECHIIMH B 000IHOM MPOU3BOCTBE;

e TPOBECTH 3KOHOMHYECKHH aHamu3 nestensHocTH OAO «Ympasnsromas
KOMITaHus Xouaunra «beisopycckue o6om»;

e JlaTh XapaKTEPUCTHKY KOMMEPYECKOW EeATEIbHOCTH NPEANpUATUS U
OLICHUTH €€ YPPEKTUBHOCTD

e pa3paboTaTh MPOEKT IO CO3AAHMIO HOBOTO MPOJAYKTa M OLIEHUTH €ro
3¢ (HEKTUBHOCTS;

o chopMupoBaTH CTpATErMU MAapKETUHTA HAa PAa3IUYHBIX JTaax KU3HEHHOTO
IIKJIa HOBOTO MPOJIYKTA.

OOBEKT HcCleOBaHUs: CUCTEMa 3allyCKa W peajn3allid HOBBIX MPOIYKTOB B
OAO «Ynpasinstonias KoMnanus xojaauHra «bemnopycckue o0om».

[Ipeamer wuccienoBaHusi: MapKETUHIOBbIE CTPATeTMH W HMHCTPYMEHTHI,
IpPUMEHSIEMbIE Ha Pa3JIMYHBIX ATanax >KU3HEHHOrO IMKJIa HOBOTO MPOAYKTAa Ha
IPEANPUATUH.

Meronbl UCCeIOBaHUS: CPABHUTEIBLHOTO M MHJIEKCHOTO aHalu3a, pacyeTHO-
KOHCTPYKTUBHBII METO/JI, METO/I TIJIAHOBBIX PACUETOB.

O6nacTb BO3MOMKHOTO MPUMEHEHUsS: TMpPaKTUYeCKu B  (QOPMUPOBAHUU
accoptuMenta Ha mnpeanpusatusix OAO «VYnpapnsgwonias KOMIAHUS XOJAWHIA
«benopycckue 060m».

ABTOp palOTBhl TMOATBEPKIAET, YTO NPUBEACHHBIA B HEW pacyeTHO-
aHAJIMTUYECKUM Marepuan MpaBWIbHO M OOBEKTHMBHO OTPAXaET COCTOSHUE
UCCJIeyeEMOT0 Mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpPHBIX M JPYTUX
MCTOYHUKOB COMPOBOXKIAIOTCS CChUIKAMH Ha UX aBTOPOB.

(moamuck cTyeHTa)



Thesis: 62 p., 12 figures, 16 tables, 51 sources, 5 appendices.
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The aim of the study: to determine the marketing strategies of the enterprise at
various stages of the life cycle of a new product on the example of JSC "Managing
company of the holding "Belarusian wallpaper".

As part of achieving the goal of the work, the following tasks were identified
by the author:

o outline the theoretical foundations for the development of marketing
strategies at different stages of the product life cycle;

« study current trends in wallpaper production;

« conduct an economic analysis of the activities of OJSC “Management
Company of the Holding “Belarusian Oboi1”;

o characterize the commercial activities of the enterprise and evaluate its
effectiveness

« develop a project to create a new product and evaluate its effectiveness;

o form marketing strategies at various stages of the life cycle of a new
product.

Object of the research: the system of launching and realization of new products
in JSC "Managing company of the holding "Belarusian wallpaper".

Subject of the research: marketing strategies and tools used at various stages of
the life cycle of a new product at the enterprise.

Methods of research: comparative and index analysis, calculation-constructive
method, method of planned calculations.

The sphere of possible application: practically in formation of assortment at the
enterprises of the OJSC "The managing company of the holding company "The
White Russian wallpaper".

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.

(student signature)
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HOBBLI TABAP, OKBIIIIEBBI IIBIKJ, CTPATOIISA, DTAIIbI,
ACAPTBIMEHT, KAMEPIILIMHAS I3EMHACIIb, MAPKETBIHT, THABAIIGII,
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MbTa nacnenaBaHHS: BBI3HAYBIIh MApKETHIHTABbIS CTPATATil MPaANpbIeMCTBA
Ha PO3HBIX ATamax KbIIIEBAra bIkja HoBara TaBapy Ha npbikiaanze AAT «Kipyroudas
KaMMaHisi XOJAbIHTY «benapyckist mmnanepb».

VY paMkax JacsirHEHHST MATbl Mpailbl ayTapam ObUTl BbI3HAYaHbl HACTYITHBIS
3a/1a4bl:

e BBIKJIACLIl TIAPITHIYHBISI ACHOBBI PACHpPAlOyKi MapKETBHIHTaBBIX CTPATATIN
Ha PO3HBIX ATAIaXx KbIIIEBAra IbIKJIAa TaBapy;

e  BBIBYYBILIb Cy4acCHBISI TOHAZHIIBI ¥ a01¥HOI BHITBOPYACII];

o TpaBecill dKaHamiuHbl aHami3z g3eHaci AAT «Kipyrouas kammanis
XOJABIHTY «benapyckis mmnanepshy;

e Jallb XapaKTapbICTBIKY KaMepIIbliHAN J3eMHACI MPaIpbIeMCTBa 1 allaHIIb
si€ 3(PeKThIYHACIID

e pacmpamaBaib MPaeKT Ta CTBApIHHI HOBara MpaayKTa 1 araHilpe sro
3 eKTHIYHACIIb;

o cdapmipaBallb CTpaTITii MApPKETBHIHTY HAa PO3HBIX JTamax >KbIIIEBara
I[BIKJIA HOBAra mpaaykKTy.

AO'eKT macienaBaHHs: CICTAMa 3aITyCKY 1 paajii3albli HOBBIX npaaykTay y AAT
«Kipyrouas kammanisi XonJbIHTY «benapyckis mmanepb.

[IpagMer nacienaBaHHsS: MapKETBIHTABBISI CTPATATil 1 I1HCTPYMEHTHI, SKis
OPBIMSHSIONIIA HAa PO3HBIX JTamax >KbILIIEBara IbIKJIa HOBara MpagyKTy Ha
IpaanpbIEeMCTBE.

Metanpl nacnenaBaHHs: MapayHajlbHara 1 I1HJADKCHara aHaiisy, pas3iiKoBa-
KaHCTPYKTBIYHBI METaJl, METAa]l TUIaHABBIX pa3iikay.

BobGnacup marysiMara mpbIMSHEHHS: TpPakThlYyHA Y (apmipaBaHHI ac-
capteiMeHTy Ha mnpagnpeiemctBax AAT «Kipyrouas KammaHisi —XOJIIBIHTY
«benapyckis mmnaneps».

A¥Tap mpanpl mauBsip/pKae, IITO MPBIBEI3EHBI ¥ €Ml pasimikoBa-aHAIITHIUHBI
MaTAPBIST TIpaBiIbHA 1 a0'eKThIVHA aUTFOCTPOYBae CTaH JacieayeMaro mparjcy, a
yce 3ama3pluaHbls 3 JTITAPATyPHBIX 1 IHIIBIX KPBIHII] CYITPaBaHKAIOIIIA ClIachUTKaMi Ha
1X ayTapay.

(mopmic cryadHTa)



