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PE®EPAT JUIIIOMHOM PABOTBI

Jumnomuass pabGota comepxut: 75 crpaHun, 57 WCTOYHUKOB, 12
IIPUIIOKECHUM.

[lepedyeHp KIFOYEBBIX CJIOB: «JISHLEBBIA XXYPHAJD», «[JIAMYP»,
«MUIX», «[HEJIJEBASA AYAUTOPUA», « KAHPOBOE PA3ZHOOBPA3HMEY,
«KEHCKUI OBPA3», «CTPYKTYPA U3JIAHI .

OObekT wuccnefoBaHusi — 3apyOeKHbIEe TIISHIIEBBIE SKypHAJbI  —
amepukaHckoe u3ganue «\Vogue» u ppanimy3ckuit xxypHain «ELLE.

[IpeameT uccnenoBanus — CTPYKTYPHO-COAECPKATEIbHBIE XapaKTEPUCTUKH U
CpaBHUTEILHBIN aHAIH3 TISTHIIEBEIN )KypHaT «\V/ogue America» u «ELLE Francey.

Lens paboThl — oOmpeneauTb OCOOEHHOCTH TIIAHIIEBOIO >KypHajla, €ro
¢dopMaTa Kak cpeicTBa MaccoBOil MHGOpPMaIMU U poJib B ((OPMUPOBAHUM UMUJIKA
U o0pa3a COBpPEMEHHOTO 4YeJIOBEKa, a Takke IPOBECTH CTPYKTYpPHO-
COJIEPKATEIIbHYI0 XapaKTEPUCTHKY U CPaBHUTEIBHBIM aHanu3 u3naHuii «\Vogue
America» u «ELLE Francey.

MeToapl uWcclenOBaHUS: TEOPETUUYECKUH aHallW3, HW3YYCHHE Hay4JHBIX
TPYJOB W MyOJUKallMil UCClenoBaTeleil OTEYECTBEHHOM U 3apyOeKHOU
KYPHAJMCTUKH, CPABHUTEIIbHBIN aHAJIM3 U CUHTE3, CPABHEHHUE U 0000IICHHE.

[TomydeHnHble pe3ynbTaThl W WX HOBU3HA: PACCMOTPEHBI CTPYKTYpPHO-
coZiepKaTeIbHbIC XapaKTEPUCTUKHM TJISIHIIEBBIX H3aaHuii «Vogue Americay u
«ELLE France»; mpoBeneH CpaBHUTENbHBIN aHaIU3 >KYpPHAJIOB; OIPEICICHbBI
IPEINOYTUTENbHBIE KaHPBHI.

HoBu3Ha paOoThl 3aKII0YAETCS B AaHAJIM3€ KOHIEMIUH TJISHIIEBBIX KYPHAJIOB
«Vogue America» u «ELLE France» Ha ocHOBE TPYIOB OTCUECTBEHHBIX H
3apyOexHbIX uccienoBareneil. OnpezaeneHa ux pojib B CTPYKTYpe APYTUX CPEICTB
MaccoBoi HHGOPMAIIUH.

ABTOp pabOTHI MOATBEPKIAAET JOCTOBEPHOCTh MATEPHAIIOB M PE3YJIbTATOB
JTUIUIOMHON paOOoThI, a TAK)KE CAMOCTOSITEIbHOCTD €€ BBITIOJTHEHMUS.



PO®EPAT JBIIIVIOMHAWM ITPAIIBI

JIpiTuToMHas Tpana 3msirgae: 75 crapoHak, 57 KpbIHill, 12 npbIkiagaHHsy.

[lepanik xmouaBbix cinoy: «[JIAHIOABBI YACOIICy, «I'JIAMYPy,
«IMIAK», «MDOTABAAI AV IBITOPBIS», «KAHPABAA
PA3BHACTAMHACIIb», «XKAHOUYBI JIAJl», «CTPYKTYPA BBIJJAHHS».

AG'ekT nacnemaBaHHS — 3aMEXKHBIS TJISHIIABBISI YaCOIMIChI-aMEpPBhIKAHCKAE
BbIanHe "Vogue" 1 ppaniyscki yacomic "ELLE".

[IpagmeT pnacienaBaHHS — CTPYKTYpPHa-3MSACTOYHBIS XapaKTapbICTBIKI 1
napayHajabHbI aHaT13 IIsSHIABKI yacoric «Vogue America» 1 «kELLE Francey.

Mbra mpalisl — BhI3HAYBIb acabiiiBacill TJISHIIaBara Jyacorica, sro ¢gapmary
K CpOJKi MacaBaii iH(papmaIleli 1 posito ¥ gapmipaBaHHi IMIIKY 1 JIaly cydacHara
yajaBeka, a TaKcaMma IpaBecll CTPYKTYpPHa-3MACTOYHYIO XapaKTapbICTHIKY 1
napayHajibHbI aHali3 BeIIaHHSAY «Vogue America» 1 «kELLE Francey.

Mertanbl naciieiaBaHHs: TIAPATHIUHBI aHAT13, BEHIBYYIHHE HABYKOBBIX Mpall 1
nyOJiKaIiplid 1aciequblkay aldblHHAN 1 3aMeKHall KYpHATICTBIKI, MapayHaIbHbI
aHaJi3 1 CIHTA3, IapayHaHHE 1 abaryJbHEHHE.

ATpbIMaHbIg BBIHIKI 1 1X HaBi3HA: pa3riie/KaHbl CTPYKTYpPHA-3MSICTOYHBIS
XapaKTapbICThIKI TISHUABBIX BblAaHHAY "Vogue America" 1 "ELLE France";
MpaBe/I3eHbI MapayHaAIbHBI aHAJTI3 Yacomicay; BhI3HAYaHbl MEPABAKHBIS KAHPHI.

Hagi3zHa mpaipl 3akitoyaeniia y aHajgize KaHIPIbI TISHLIABbIX Yacomicay
"Vogue America" 1 "ELLE France" Ha acHoBe mpal] all4ybIHHBIX 1 3aMEKHBIX
nacienubikay. Be3HawaHa i1X poiito ¥ CTPYKTYpHl I1HIIBIX CPOJKay MacaBai
1H(apMmarpIi.

A¥yTtap Tmpampl MmanBSpAKae JAaKIaIHACIh MaTAIphIIay 1 BBIHIKAY
JBITUIOMHAN Ipallbl, a TaKCaMa caMacTONHACID si€ BBIKAHAHHS.



RESUME

Diploma work includes: 75 pages, 57 sources, 12 appendices.

List of key words GLOSSY MAGAZINE, GLAMOUR, IMAGE, TARGET
AUDIENCE, GENRE DIVERSITY, FEMALE IMAGE, PUBLICATION
STRUCTURE.

The object of research is foreign glossy magazines — the American edition of
"Vogue" and the French magazine "ELLE".

The subject of the study is the structural and content characteristics and
comparative analysis of the glossy magazine "Vogue America" and "ELLE
France".

The purpose of the work is to determine the features of a glossy magazine,
its format as a mass media and its role in shaping the image and image of a modern
person, as well as to conduct a structural and substantive characterization and
comparative analysis of the publications "Vogue America" and "ELLE France".

Research methods: theoretical analysis, study of scientific works and
publications of researchers of domestic and foreign journalism, comparative
analysis and synthesis, comparison and generalization.

The results obtained and their novelty: the structural and content
characteristics of the glossy publications "VVogue America" and "ELLE France" are
considered; a comparative analysis of magazines is carried out; preferred genres
are determined.

The novelty of the work lies in the analysis of the concept of the glossy
magazines "Vogue America" and "ELLE France" based on the works of domestic
and foreign researchers. Their role in the structure of other mass media is
determined.

The author of the work confirms the reliability of the materials and results of
the thesis, as well as the independence of its implementation.



