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OBIIAA XAPAKTEPUCTHUKA PABOTbI
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KUTAU, IIOTPEBUTEJIN, I[TPOU3BOJIUTEJIN, YAWHBIE IJIATHALIMA

Lenp paGotl u ee akryanbHocTh. Lleb paboOThHI 3akirouaeTcss B pa3paboTke
HAIIPABJICHUM YJIyYIIEHUs ITO3ULUMOHUPOBAHUS KHTAUCKUX IPOU3BOAMUTEIEH Ha
MUPOBOM pbIHKE ObITOBOM TexHUKU. B 2018-M 00bEMBI Mpoiax Ha PhIHKE OBITOBOM
texHuku Kurtas cymmapuo cocraBuiu 810,4 miipn raneil. B cienyromem romy
mubpa yMeHpImMiach Ha 7.2 miapn roaHed, a ¢ 2020-0 smnuaemus emie OoJblie
YMEHBIIWIA CIIPOC. B CBA3M € 4eM BBISBICHUE MO3ULIHAN KUTAUCKUX IIPOU3BOAUTENICH
HA MHUPOBOM PBIHKE OBITOBOI TEXHUKH SIBJISIETCS] aKTyaIbHBIM M CBOEBPEMEHHBIM.

OOBEKTOM UCCIIEIOBAHUS SBIIAETCS MUPOBOI PHIHOK OBITOBOM TEXHHUKHU.

IIpenMer umccnenoBaHusi — NO3WLMOHUPOBAHME KUTAWCKUX NPEANPUITHN HA
MUPOBOM PBbIHKE OBITOBOM TEXHUKHU.

B mnpouecce pabGoTel ObLIM MOJY4YEHBI CIEAYIOIIME PE3yibTaThl: OXapaKTEpHU30BaHA
CTPYKTypa pPbIHKa COBPEMEHHOW OBITOBOM TEXHMKH; IMOKa3aHbl TCHICHIIUU PA3BUTHS
MUPOBOTO pPbIHKA OBITOBOM TEXHUKH; OMPEEICHO MECTO KUTANCKUX MTPOU3BOIUTENEH
OBITOBOM TEXHUKM HA MHPOBOM pBIHKE; pa3pa0OOTaHbl HANpPAaBICHUS YIy4IICHUS
NO3ULIMOHUPOBAHUS KUTACKUX TPOU3BOAUTENICH HAa PhIHKE OBITOBOM TEXHUKH.

HoBH3HA TIOJy4YEHHBIX pPE3YJIbTATOB 3aKIIO¥aeTcss B Pa3pabOTKe HaIpaBICHUHN
noBbilieHusT dpdexTuBHOCTH (yHKUMOHMpOBaHUS Kutas Ha MHUPOBOM pBIHKE
OBITOBOM TEXHUKHU.

CrpykTypa MarucTepcKoM IHUCCEepTally MIPEICTAaBICHA TPEMS IJ1aBaMHM, IJI€ PaCKPBIThI
TEOPETUYECKUE  OCHOBBI  HMCCIENOBAaHMS  pa3BUTUS  pbIHKA  OBITOBOH  TEXHHKHU;
IPOAHATU3UPOBAH PHIHOK OBITOBOM TEXHHKH B KHP M e€ro Mecro Ha MUPOBOM DBIHKE;
OIpeJiesIeHbl TPOOJIEMBI U HANPABJIEHUs PAa3BUTUS PHIHKA OBITOBOM TEXHUKH.

[Tonneiil 06beM paboTsl coctaBiset 77 ¢. Pabora comepxut 14 pucynkos, 5 Tabnuir, 52

HCTOYHHKA.

ABTOp pabOTHI MOATBEPHKAAET, UTO PabOTa BBHIMOJHEHA CAMOCTOSATEIBLHO U MPUBEICHHBIA B HEH
pacyeTHO-aHAIMTUYECKUN Marepuaja TMPaBWIbHO U OOBEKTHMBHO OTPAXKAaET COCTOSHUE
HCCIIEAYEMOTrO IIPOLIECCa, a BCE 3aMMCTBOBAHHBIE W3 JUTEPATYPHBIX M JAPYTHX HCTOYHUKOB
TEOPETUYECKUE, METOAOJIOTUYECKHUE TOJIOKEHUS U KOHLETIIIMU COITPOBOXK/IAKOTCS CChUJIKAMH Ha
UX aBTOPOB.



GENERAL DESCRIPTION OF WORK
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The purpose of the work and its relevance. The purpose of the work is to develop ways
to improve the positioning of Chinese manufacturers in the global market of household
appliances. In 2018, sales in the Chinese home appliance market totaled 810.4 billion yuan. The
following year, the figure decreased by 7.2 billion yuan, and since 2020, the epidemic has
further reduced demand. In this connection, the identification of the positions of Chinese
manufacturers in the global market of household appliances is relevant and timely.

The object of research is the global market of household appliances.

The subject of the study is the positioning of Chinese enterprises in the global market of
household appliances.

In the process of work, the following results were obtained: the structure of the market of
modern household appliances was characterized; shows the trends in the development of the
world market of household appliances; the place of Chinese manufacturers of household
appliances in the world market was determined; directions for improving the positioning of
Chinese manufacturers in the household appliances market have been developed.

The novelty of the results obtained lies in the development of ways to improve the
efficiency of China's functioning in the global market of household appliances.

The structure of the master's thesis is presented in three chapters, where the theoretical
foundations of the study of the development of the household appliances market are disclosed;
analyzed the market of household appliances in China and its place in the world market;
problems and directions of development of the household appliances market are determined.

The total amount of work is 77 s. The work contains 14 figures, 5 tables, 52 sources.

The author of the work confirms that the work was done independently and the
calculation and analytical material presented in it correctly and objectively reflects the state of
the process under study, and all theoretical, methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.
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