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[{enp nccneroBanms: aHAIU3 MAPKETUHIOBOM JIEATEIIBHOCTH CTPOUTEIIBHBIX Op-
TaHW3alM1 B COBPEMEHHBIX YCIOBUAX U ONPEIEICHNE OCHOBHBIX HAIIPABJICHUH UX pas3-
Butus B Pecniybnuke bemapycs.

B pamkax mocTmkeHus 1enu paboThl aBTOPOM OBLIM MOCTABIICHBI CIETYIONINE
3a/1a4H:

®PACCMOTPETh CYIIIHOCTh MAPKETHHIOBOM JI€ATEIIbHOCTH, €€ BUAbI U (YHKLINH;

®[IPOBECTU aHAIN3 OCOOCHHOCTU MAapKETUHIOBOU JESITEIIbHOCTH ISl CTPOUTENb-
HBIX OpTraHU3ali;

®pacCMOTPETH INTAHUPOBAHUE U OPTAHU3ALMS MAPKETHHTOBOU AEATEIIBHOCTH Op-
raHu3aluuy,

®[IpOaHATN3UPOBATHh MAPKETUHTOBYIO A TETbHOCTh oprann3anuu «A-100 /Iese-
JIOTIMEHT» U IIPOBECTU €€ OLICHKY;

®[IPOBECTH aHAJIMU3 [0 KOHKYPEHTAaM U CHENATh BBIBOBI,

® OIIPEJEIUTh OCHOBHBIE HAIIPABIICHHUS U TEHACHLIHMH Pa3BUTUS MapKETHHIOBOU
nesitenbHOCTH B PecniyOnuke benapych.

OOBEKT UCCleI0BaHUs: OPraHU3alMsl MAaPKETUHIOBOM JIEATETLHOCTH B CTPOU-
TEJIbHBIX OpTraHU3ALMSIX.

[Ipenmer uccieqoBaHus: MApKETUHTOBAsI IEATEIBHOCTh opranm3auu «A-100
JleBeonMeHT.

Mertoapl Hccen0BaHUA: METOIbI TEOPETUYECKOTO aHAIN3a CIIEIHAIIN3UPOBAH-
HOM JIUTEPATYPBI, CPABHUTEIBHOIO aHAJIN3a, CUHTE3A.

O06sacTh BO3MOKHOIO TPUMEHEHUS: COBEPIIICHCTBOBAHUE MAPKETUHTOBOM JIes-
TeapHOCTH opranm3aruu «A-100 [leBenomMeHT.

ABTOp pabOThI MOATBEPKAAET, UTO MPUBEICHHBIN B HEMl pacyeTHO-aHAIUTHYE-
CKUW MaTepuas MpaBUIbHO U OOBEKTHUBHO OTPAKAET COCTOSHHUE MCCIEAYEMOI0 Mpo-
1[eCCa, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U APYTUX UCTOYHUKOB COIPOBOXKIA-
IOTCSl CCBUIKAMH Ha X aBTOPOB.
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The purpose of this graduate work: analysis of the marketing activities of con-
struction organizations in modern conditions and the definition of the main directions
of their development in the Republic of Belarus.

In order to achieve this goal, the author posed the following tasks:

» consider the essence of marketing activities, its types and functions;

» analyze the features of marketing activities for construction companies;

* consider the planning and organization of marketing activities of organizations;

» analyze the marketing activities of the organization "A-100 Development" and
evaluate it;

» conduct an analysis of competitors and draw conclusions;

* determine the main directions and trends in the development of marketing ac-
tivities in the Republic of Belarus.

The research object: organization of marketing activities in construction organi-
zations.

The subject: marketing activities of the organization "A-100 Development".

Research methods: methods of theoretical analysis of specialized literature, com-
parative analysis, synthesis.

Scope of possible application: improvement of the marketing activities of the
organization "A-100 Development".

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.
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MbhTa jmacnemaBaHHsS: aHadMi3 MapKeThIHTaBal  J3eWHacil  OynayHIubIX
apratizallpli ¥ Cy4yaCHBIX YMOBaxX 1 BBI3HAUPHHE aCHOYHBIX HalpaMKay iX pas3Billls ¥
Pacmry6miner benapyce.

Y pamkax gacATHEHHS TMacTayjaeHal MOATHI ayTapam ObLIl MacTayJaeHbIsA
HACTYIHbIA 3a1a4bl:

* pasriien3elb CyTHACllb MapKeThIHTaBall A3eHHacIll, sie BiJibl 1 (QYHKIIbII;

* MpaBecll aHali3 acalJiBaclll MapKeThIHTaBal A3eWHacil st OyAayHIUbIX
apraHizaliblii;

* pasrien3eup IUIAHABAHHE 1 apradi3alblsi MapKeThIHTaBail J3elHacli
aprasizaliblii;

* MpaaHai3aBallb MAapKETHIHTABYIO J3eWHacip apranizamei  «A-100
JIpBenanMeHT» 1 mpaBectii sie alpHKY;

* IpaBeclli aHaJII3 Ma KAHKYPAHTAaxX 1 3padillb BEICHOBHI,

* BBI3HAUBIIb ACHOYHBISI HAIIPAMKI1 1 TOHIAPHIIBI pa3Billllsl MapKEThIHTaBal J3€M-
Hacul ¥ PacnyOuninst benapyce.

AG'exT nacnepaBaHHI: aprasizalblsi MapKeTbIHTaBal A3eiHacll ¥ OynayHIubIX
apraHizaiiblsx.

[IpagmeT nmacnmenaBaHHS. MapKETBIHTaBas 3eWHAcCIh apraHizampii «A-100
JlpBemanMeHT.

Meranpsl nacnenaBaHHs: MeETaAbl TIApIThIUHAra aHami3dy CcrelblsiizaBaHai
JiTapaTtypsl, NapayHajbHara aHaii3y, CIHTI3Y.

BoOnacip  marueiMara MpbIMSHEHHS:  YJAaCKaHAJEHHE  MapKeTbIHTaBai
n3eitHact aprasizaipii «A-100 [TanHe-monMeHT.

A¥Tap mpanpl nmauBsip/Kae, IITO MPBIBEA3ECHbI § €l pa3iikoBa-aHAIITHIYHbI
MaT3phIsI MpaBiibHA 1 a0'eKThIVHA aJTIOCTPOYBae CTaH JacieayemMaro mnpaiacy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 HIIBIX KPBIHII CyMpaBapKarolia cracbuikaMi Ha 1X

ayrapay.



