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Junnomuas padota: 93 c., 10 puc., 17 Tabn., 57 UCTOYHUKOB, 5 TPUJL.

KOHKYPEHIIMA, KOHKYPEHTHBIE ITO3MLWHN, KOHKYPEHTHBIE
[TPEUMVYILECTBA, KOHKYPEHTOCIIOCOBHOCTHD, VYIIPABJIEHUE
KOHKYPEHTOCIIOCOBHOCTBIO, KOHKYPEHTbI

Lenpto  AuIUIOMHOW  pabOThI  OLEHKA  KOHKYPEHTOCIIOCOOHOCTH
npouszBoarumMoid OAO «MoXennuT» IpoayKIUH.

B pamMkax AoCTHKEHHs MOCTaBIECHHOW LEIW aBTOPOM OBUIM IOCTaBJIEHBI
CJIEAYIOIINE 3aa4uu:

1. U3yunth TeopeTndeckue acheKkThl KOHKYPEHTOCHIOCOOHOCTH MPOIYKIIUH,
ONpENETUTh €€ CYIIHOCTb, (AKTOPbl, METOJbl OICHKH M MAapKETUHTOBBIC
UHCTPYMEHTHI €€ MOBBILICHUS.

2. IIpoananusupoBars naesTenbHOCTE OAO «Moxkenur» U AaTh OLECHKY
KOHKYPEHTOCIOCOOHOCTH MPOU3BOANUMON MPOTYKIIHH;

3. Onpenenuthb OCHOBHBIE HaITpaBJICHUS ITOBBILICHUS
KOHKYPEHTOCHOCOOHOCTH ITpon3BoAnMOii npoaykuuu OAO «Moxenur.

OOBEKT UCCIeN0BAHUS: KOHKYPEHTOCIIOCOOHOCTh POIYKIIUH.

[Ipenmer HCCIICIOBAHUS: dbopmHpoBaHue 51 pa3BuTHE
KOHKYypeHTocnocoOoHocTH mmpoykra OAO «MoxenuT.

Meroabl UCCIeIOBaHUS: METOJbl CUCTEMHOIO aHalli3a, METOJ CpPaBHEHHS,
METO/Ibl CTATHCTHYECKOTO0 aHajin3a, METOJ TPYNIHUPOBOK, METOJbl HAIJISIHOTO
oToOpakeHus uHGopManuu (TabJIMYHBIN U Tpa@UUecKuil METOIbI) U Jp.

O6mactb BO3MOXXHOIO MPAKTUYECKOTO NPUMEHEHUS: MAapKETHUHIOBas
nearenibHoCTh OAO «MoxenuTy.

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUN MaTepualn MpPaBWIBHO M OOBEKTUBHO OTpakaer
COCTOSIHUE MCCIIEyEeMOro MpoLEecca, a BCE 3aMMCTBOBAHHbBIE U3 JINTEPATYPHBIX U
JIPYTUX MCTOYHUKOB TEOPETHYECKHE, METOJOJIOTHUYECKME M METOJUYECKUE
MOJIOKEHUE Y KOHIIENIIMHU COMPOBOXKIAIOTCS CChIIIKAMU HA UX aBTOPOB.



Thesis: 93 p., Figures 10, Table 17, 57 sources, 5 app.

COMPETITION, COMPETITIVE POSITION, COMPETITIVE
ADVANTAGES, COMPETITIVENESS, COMPETITIVENESS
MANAGEMENT, COMPETITORS

The purpose of the thesis is to assess the competitiveness of products
manufactured by JSC «Mozhzhelity.

In pursuit of this goal the author has the following objectives:

1. the theoretical aspects of the competitiveness of products were studied, its
essence, factors, evaluation methods and marketing tools for its increase were
determined;

2. Analyzed the activities of JSC «Mozhzhelity and assessed the
competitiveness of products;

3. The main directions for increasing the competitiveness of the products
manufactured by JSC «Mozhzhelit» were determined.

Obiject of research: financial and economic activity.

Subject of study formation and development of the competitiveness of the
products of JSC «Mozhzhelit».

Research methods: methods of system analysis, comparison method, methods
of statistical analysis, grouping method, methods of visual display of information
(tabular and graphical methods), etc.

Area of possible application: marketing activity of JSC «Mozhzhelit».

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



