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Lenpto aumiaoMHONW pabOTHl sIBIsiETCS pa3paboTka pEeKOMEHJAlUU IO
COBEPILIEHCTBOBAHUIO MapKeTUHroBou naesrenbHoctd OO0 «CynmopTt 4eiH» B
cdhepe ycuyr.

B pamkax gocTuKeHHs TMOCTaBJICHHOW L€ aBTOPOM OBUIM IMOCTaBJICHBI
CJIeIyIOLIUE 3a/Ia4uu:

1. N3yuuTh TEOPETHKO-METOJOJIOTMYECKHE OCHOBBI MAapKETHHTOBOM
JeSATEeIbHOCTH OpraHu3alu B chepe yCuyr;

2. [Ipoananu3npoBaTh MapKeTUHIOBYIO AesTeabHOCTh OO0 «Cynmopt
4yeilH» B cepe yciyr;

3. Pazpaborarh nmnpeaokeHuss 1O TOBBIMICHUIO A()PEKTUBHOCTH
MapkeTuHroBoit nearensHocT OO0 «CynmnopT ueiin» B chepe yciyr.

OOBEKT UCCieI0BaHUs: MAPKETUHT B cpepe yCIIyT.

[IpeameT wuccrnenoBaHUs: MapKETUHTOBAs JEATEILHOCTh OpPraHU3allMd B
cthepe yCuyr.

Meroapl UCCEeNOBaHUS: AHAIUTUYECKHUM, aHaluW3a M CHUHTE3a, METO/IbI
CpaBHEHMU S, UHACKCHBIN, METOJT a0COTIOTHBIX U OTHOCUTEJIBHBIX Pa3HMUII.

O6macTb BO3MOXXHOTO MPAKTHYECKOTO MPUMEHEHHS: MPEIJIOKEHHbIC
pelieHusi MOryT OBITh UCIOJIb30BaHBl HA TMPAKTHUKE TMpU  YIPaABICHUH
MapKETUHTOBOU JIEATEILHOCTH, (POPMUPOBAHUU, PA3BUTUU U COBEPIICHCTBOBAHUS
KOMILIEKCAa MAPKETUHTa HA COBPEMEHHOM MPEANPUITUHI, OKA3IBAIOIIEM YCITyTH.

ABTOp palOThl MOATBEP)KIAET, YTO MPUBEIEHHBIA B JUIJIOMHOW padoTe
pacuy€THO-aHATUTHYECKUN MaTepual TMPaBWIbHO M OOBEKTHUBHO OTpa’kaeT
COCTOSIHUE HCCIIEIyEMOI0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
JPYTUX HCTOYHUKOB TEOPETUUYECKUE, METOJOJOTUYECKUE U METOJAUYECKHE
MOJIO’KEHHE Y KOHUEIILINK COMPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.



The aim of the thesis is to develop recommendations for improving the
marketing activities of LLC "Support Chain" in the sphere of services.

In pursuit of this goal the author has the following objectives:

1. Study the theoretical and methodological bases of marketing activities of
the organization in the sphere of services;

2. Analyze the marketing activity of LLC "Support Chain" in the sphere of
services;

3. Develop proposals for improving the effectiveness of marketing activities
of LLC "Support Chain™ in the sphere of services.

Object of the research: services marketing.

Subject of the research: marketing activity of the organization in the sphere of
services.

Methods of research: analytical, analysis and synthesis, methods of
comparison, index, method of absolute and relative differences.

Realm of the possible practical applications: the proposed solutions can be
used in practice at management of marketing activity, formation, development and
improvement of a complex of marketing at the modern enterprise rendering services.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



