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Juniomuas pa6ora: 88 C., 12 puc., 18 tabim., 57 UCTOYHUKOB, 4 TIPUII.

®UPMEHHLIN CTHUJIb, JIOI'OTHUII, OOPEKTUBHOCTHD,
Y3HABAEMOCTb, MUCCHUS, MAPKETHUHI', KOMIIJIEKC MAPKETHUHI'A,
CHUCTEMA ITPOABNKEHU A

Lenp aumioMHON paOOThl BHECTH MPEIJIOKEHUS MO COBEPIICHCTBOBAHUIO
¢dbupmennoro ctuwist OJJO «Moctpa-I'pynm.

B pamkax gocTuKeHHs TMOCTaBJICHHOM €U aBTOPOM OBUIM IMOCTaBIICHBI
CJIEIYIOIIHE 3a/1a4uu:

1. U3YYUTh CYLTHOCTh U COJEPKaHUe PUPMEHHOTO CTUJISI IPENPUSTHSA;

2. paccMOTpeTh dJeMeHThl (pupMeHHoro cruis opranuzauuu OO
«Mocrtpa-I' pynm»;

3. BHECTHU TPEIJIOKEHUS MO COBEPUICHCTBOBAHUIO (PUPMEHHOTO CTHIIS

00 «Moctpa - I'pynim».
OOBEKT uccienoBaHus: KOHIENIUs (GUPMEHHOTO CTHIIS.

[Ipeamet uccnenoanusi: pupmennsiit ctwib OJJO «Moctpa —I'pymmy.
Meronpl  WCCIEAOBaHMS:  HaSIIHOE — OTOOpakeHwe  MHGOpMAIUH

(TabnuuHBIA METOJ, rpaUUEeCKHi METO), METO CPaBHEHHUI, METO 0000IIEHNUS 1
CHHTE3a, METOJI CTATUCTUUECKOIr0 aHaJIH3a.

O6macTb BO3MOKHOTO MPAKTUYECKOTO TMPUMEHEHUsS: MapKETHHTOBas
nearenbHocTb O1O «Moctpa-I'pymnmy»

ABTOp palOOThl MOATBEP)KIAET, YTO MPUBEIEHHBIA B JUIJIOMHOW padoTe
pacuy€THO-aHATUTHYECKUN MaTepual TMPaBWIbHO H OOBEKTUBHO OTpa’kaeT
COCTOSIHUE HCCIIEIyEMOI0 MpOoliecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U
JIPYTUX HCTOYHUKOB TEOPETUYECKHE, METOJOJOTUUECKUE U METOANYECKHE
MOJIO’KEHHE Y KOHUEIILINK COMPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.



Thesis: 88 p., Figures 12, Table 18, 57 sources, 4 app.
CORPORATE IDENTITY, LOGO, EFFICIENCY, RECOGNITION,

MISSION, MARKETING, MARKETING MIX, PROMOTION SYSTEM

The purpose of the thesis is to study the features of the formation and
development of the corporate identity of the organization (on the example of the
ODO "Mostra-Group™) and to develop recommendations for improving the
corporate identity.

Within the framework of achieving this goal the author set the following
tasks:

1. To study the essence and content of the corporate identity of the

enterprise

2. Consider the elements of the corporate identity of the organization of
ODO "Mostra-Group™;

3. Develop recommendations for improving the corporate identity of ODO
"Mostra - Group".

Object of research: distribution and logistics company ODO "Mostra-
Group".

Subject of research: corporate identity of the enterprise.

Research methods: tabular method, graphical method, comparison method,
generalization and synthesis method.

Scope of possible practical application: the proposed solutions can be used
in practice when creating and organizing activities on a commercial basis of
physical culture and recreation centers, other facilities in the field of health
improvement and leisure organization of the population.

The author of the work confirms that the computational and analytical
material given in the thesis correctly and objectively reflects the state of the
process under study, and all theoretical, methodological and methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.



