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MAPKETUHI, KOMIUIEKC MAPKETHHT'A, CUCTEMA
[MPOABMXEHNWA, NHTEI'PUPOBAHHBIE MAPKETHUHI'OBBIE
KOMMYHUKALINNU, MAPKETHUHI'OBBIE CTPATET'MU

Llens wuccnenoBaHus: pa3pabOTKa MEPOINPUSATUM, HANpaBICHHBIX Ha
COBEPILIEHCTBOBAHUE CHCTEMbI MAPKETHUHIOBbIX KoMMyHHKauuid OOO «lIBeTHoe
aeTo» u 06ocHoBaHKE 3((HEKTUBHOCTH MEPONPUATHH.

OO0bekT uccienoBaHus: mMapkeTuHroble KommyHukammu OOO «llBetHoe
JETOM.

[Ipeamer  uccnegoBaHUsS:  MEPONPHUATHS MO  COBEPLIEHCTBOBAHHUIO
MapKeTUHroBbIX KOMMyHUKauii OO0 «LlBeTHoe 1eTOoM.

Meroabl HCCIENOBaHUSA: METOJl CpPAaBHEHMS, pPacUYE€THO-aHAIMTHYECKUI
METOJ, AHAJIWTUYECKUM METOJ, JIOTHYECKUUA METOM, CHUCTEMHBIM IOIXOI,
YKOHOMHUYECKUI aHaIN3, IPOrHO3UPOBAHUE U METOJ SKCIEPTHBIX OLIEHOK.

HccnenoBanus u pa3pabOTKU: H3yYEHBI TEOPETHUECKHUE ACTIEKTHI pa3paboTKU
CUCTEMBbl MAapKETUHIOBBIX KOMMYHHMKAllUd B OpraHU3alyd, MPOBEIEH AaHAIN3
COCTOSIHUS MApPKETHHIOBBIX KOMMYHHUKAIlMii B OpraHW3alyd, MPeayIoKEeHbI
MEpOIPUATHS, HAIIPABJICHHbIE HA COBEPIICHCTBOBAHUE CUCTEMBI MAapKETHUHIOBBIX
komMmyHukamuii B OOO «llBetHoe neTto» U 000CcHOBaTh A(HPEKTUBHOCTH
MEPOIPUATHH.

DneMEeHThl HayYHOI HOBU3HBI: MPEAJIOKEHO U 0OOCHOBAHO MEPONPUATHS 11O
NOBBIIIEHUS 3(PPEKTUBHOCTH KOMMYHUKAIIMOHHON AE€STENBHOCTA OpPTaHU3aLI|H.

O6macTb BO3MOXKHOTO MPUMEHEHMS: TOPrOBbIE Opranu3anuu PecnyOnuku
benapycs.

TexHHKO-3KOHOMUYECKas, COLIMAJIbHAS 3HAYUMOCTb: peanuzanus
MEpONPUATUA  TO3BOJIUT  YIYYIIUTh KOMMYHUKAUUOHHYIO  JI€ATE€IbHOCTh
OpraHu3alyu.

ABTOp pPabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBUIbHO M OOBEKTUBHO OTPAXKAET COCTOSTHUE
UCCJIEyEMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHUX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.
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MARKETING, MARKETING COMPLEX, PROMOTION SYSTEM,
INTEGRATED MARKETING COMMUNICATIONS, MARKETING
STRATEGIES

The purpose of the study: development of measures aimed at improving the
marketing communications system of LLC «Tsvetnoe leto» and justification of the
effectiveness of the measures.

Object of research: LLC «Tsvetnoe letoy.

Subject of research: organization of marketing communications of LLC
«Tsvetnoe letoy.

Research methods: comparison method, calculation and analytical method,
analytical method, logical method, system approach, economic analysis, forecasting
and expert evaluation method.

Research and development: the theoretical aspects of the development of the
marketing communications system in the organization are studied, the analysis of
the state of marketing communications in the enterprise is carried out, the measures
aimed at improving the marketing communications system in LLC «Tsvetnoe leto»
are proposed and the effectiveness of the measures is justified.

Elements of scientific novelty: proposed and justified measures to improve
the effectiveness of the organization's communication activities.

Scope of possible application: trade organizations of the Republic of Belarus.

Technical-economic, social significance: the implementation of measures will
improve the communication activities of the organization.

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.



