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BTL-TEXHOJIOTHW, UHTEPHET-MAPKETUHI, ¥ MAPKETUHT,
PEKJIAMA, ITPOJABXKEHUE, PASPABOTKA

Llenpr0 IUIIIOMHOW pabOTHl SBIIAETCS TMOBBILIEHUE PE3YJIbTATHBHOCTH
ucrosb3oBanusi BTL-TexHOIOrMi B MapKeTHUHIOBOM AEATENBHOCTH MPEITPUATHUS
CII «Texnoron» - 3A0.

B pamkax gocTuXKeHHs MOCTaBJICHHON L€ aBTOPOM ObUIM TOCTaBICHBI
CJIEIyIOLIME 3a/1auu:

1. N3yuuth moHsATHE W CyIIHOCTh BTL-TexHONOrMil B MapKeTHHTOBOM
NEeATEIbHOCTH MPEANPUSITHS,

2. OueHuTh pe3yJabTaTUBHOCTh HCNONb30BaHus BTL-texHomornii B
MapKETUHTOBOM JI€ATEIbHOCTH NPEIPUATHUS;

3. CdopmupoBaTh NPEAJIOKEHUS IO MOBBIIICHUIO PE3YyIbTaTUBHOCTH
ucnosb3oBanusi BTL-TexHOIOrMi B MapKeTUHIOBOUM AEATENBHOCTH MPEIPUATHUS
CII «Texnoron» - 3A0.

O06nbekT uccnenopanusi: BTL-TexHOIOrMN B MAPKETUHIOBOM JEATEILHOCTH.

[Ipenmet uccnenoanusi: 3pheKTUBHOCTH UCIOIb30BaHusl BTL-TexHonoruii
B koMnianuu CII «Texnoron» 3A0.

Meronbl ucciienoBaHusi: OOLIEHAYYHbIE METObl UCCIEIOBAHUS, aHAIN3a U
CUHTE3a, COMOCTABIICHUS U CPABHEHUS, JOTUYECKUN METO/.

HccnenoBanuss u pa3pabOTKH: cenaHa oOleHKa 3(P(EeKTUBHOCTH pPabOThI
OTJIe]a MAPKETHHIa KOMITAHUHU, CTPYKTYPHBIX NoapaszaeneHuil. [IpoananuzupoBana
CTENEHb WCIOJNb30BaHUS MPOABUKEHUS OpraHu3aluu B ceTh MHTepHeT. OleHeHa
3 (HEKTUBHOCTH MPOJABUKEHUS KOMIIAHUU HAa MEXIYHAPOJHOM PBIHKE HAa OCHOBE
y4acTHsl B MEKITYHAPOIHBIX BHICTABKaX.

DNeMEeHTbl HAyYHON HOBHU3HBI: MEPOIPUATHUS MO MPOABUKEHUIO KOMIIaHUU
Ha MEXIYHAapOJIHOM PbIHKE.

O6mactb  BO3MOXKHOT'O  MPAKTHUYECKOrO0 TMPUMEHEHHUs: HMHTEpPHET U
MEXIYHapOIHbIE KOH(EPEHIIUH, BEICTABKH.

TexHUKO-3KOHOMUYECKas, COLIMAJIbHAS 3HAYUMOCTb! peanu3anus
MPEMIOKEHHBIX Pa3padOTOK MO3BOJUT YBEJIMYUT JIOSJIBHOCTh MOTpeOUTENed K
KOMITaHHUHU U €€ MPOAYKTY, YTO B CBOIO OYEPE/Ib, MOJHUMET MPUObLIL U B KOHEUHOM
cu€Te YKpEenuT NO3ULHMI0 Ha MEKyHApOIHOM apeHe.

ABTOp pabOThl TOJITBEPXKAAECT, UYTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan OOBEKTUBHO OTPaXaeT COCTOSHHUE HCCIEyeMOro
mpoliecca, a BCE 3aMMCTBOBAHUS M3 JUTEPATYpPHBIX M JIPYTUX HCTOYHHUKOB
COMPOBOXKIAIOTCS CChIIKAMH HAa UX aBTOPOB.
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BTL-TECHNOLOGIES, INTERNET MARKETING, MARKETING,
ADVERTISING, PROMOTION, DEVELOPMENT

The purpose of the thesis is to increase the effectiveness of the use of BTL-
technologies in the marketing activities of the enterprise JV "Technoton" - CJSC.

In order to achieve this goal, the following tasks were set by the author:

1. To study the concept and essence of BTL technologies in the marketing
activities of an enterprise;

2. Evaluate the effectiveness of the use of BTL-technologies in the
marketing activities of the enterprise;

3. Form proposals to improve the effectiveness of the use of BTL-
technologies in the marketing activities of the enterprise JV "Technoton" - CJSC.

Object of study: BTL-technologies in marketing activities.

Subject of study: the effectiveness of the use of BTL-technologies in the
company JV "Technoton" CJSC.

Research methods: general scientific methods of research, analysis and
synthesis, comparison and comparison, logical method.

Research and development: an assessment was made of the effectiveness of
the work of the marketing department of the company, structural divisions. The
degree of use of the promotion of the organization on the Internet is analyzed. The
effectiveness of the company's promotion on the international market based on
participation in international exhibitions was assessed.

Elements of scientific novelty: activities to promote the company on the
international market.

Area of possible practical application: Internet and international conferences,
exhibitions.

Technical, economic, social significance: the implementation of the
proposed developments will increase consumer loyalty to the company and its
product, which in turn will increase profits and ultimately strengthen its position in
the international arena.

The author of the work confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under study, and all
borrowings from literary and other sources are accompanied by references to their
authors.



