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Junnomuas pabora: 77 C., 7 puc., 16 tabin., 53 ucrounuka, 3 npui.

I[MPOABMXEHMUE, MHTEPHET-ITPOABWXEHUE, NHTEPHET-
PEKJIAMA, WHTEPHET-CAWT, SEO-IIPOABMXXEHUE, COIIUAJIBHBLIE
CETU, SMM-ITPOABNXEHUE

Llenpto AUIUIOMHONW paboOThl SBJISETCS pa3paboTKa MPEJIOKEHHH 1o
COBEPILIEHCTBOBAHUIO MpoABmxkeHuss npoaykra OOO «HMHTepTpakT» B CETH
WHuTepHer.

B pamMkax mQocTWKeHHS TMOCTABICHHOW 1€MW aBTOPOM OBLIM TOCTaBIEHBI
CJIEYIOLIUE 3a]a4u:

- WU3YYECHHE TEOPETUYECKUX OCHOB NPOJIBWKEHUS MNPOAYKTa B CETH
WNHurepHerT;

- NpOBEJCHUE aHaimu3a M OUEHKH J(P(OEKTUBHOCTH MPOABIKECHUS
npoaykra  OOO «MuTepTpakT» B cetn IHTEPHET;

— pa3pa0oTKa  MPENJIOKEHUH MO  MOBBIMIEHUIO  3(P(HEKTUBHOCTH
IPOJBUKEHUA MPOAYKTa B ceTu IHTEepHeT.

OOBEKT  uCClEeNOBaHMS:  HANpaBICHHME W  HUHCTPYMEHTH  MHTEepHeT
IPOJBUKEHHUS MMPOIYKTA.

[Ipenmer uccnenoBanusa: npoasmxkenne npoaykra OOO «MHTEpTpakT» B ceTn
HHuTepHeT.

Metoapl HCCleNOBaHUS: aHAIW3 W CUHTE3, rpadUuecKuid, aHaTUTUYECKUH,
CTaTUCTUYECKUH, SKCIIEPTHBIX OLICHOK.

O06acTb BO3MOKHOTO MPAKTUYECKOTO MPUMEHEHHUS: MPEAJI0KEHHBIE PEIICHUS
MOTYT OBITh UCIIOJIb30BaHbI Ha MpakTUuke B AesTenbHocTd OO0 «HTepTpaKT.

ABTOp paboThl MOJATBEPKAAECT, YTO MPUBEAEHHBIM B JIUIUIOMHOW paboTe
pacy€THO-aHATUTUYECKUI MaTepual MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE
HCCIIEAYEMOTO TIPOLlEcCa, a BCE 3aMMCTBOBAHHBIE W3 JMTEPATYPHBIX M JPYTUX
MCTOYHUKOB TEOPETUYECKUE, METOAOJIOTMYECKHE M METOJUYECKUE ITOJIOKEHHE H
KOHIIENIIIMU COITPOBOXKIAKTCA CCHIIKAMU HA UX aBTOPOB.



Thesis: 77 p., Figures 7, Table 16, 53 sources, 3 app.

PROMOTION, INTERNET PROMOTION, INTERNET ADVERTISING,
WEBSITE, SEO PROMOTION, SOCIAL NETWORKS, SMM PROMOTION

The purpose of the thesis is to develop measures to improve the promotion of
the product of LLC «Intertract» on the Internet.

Within the framework of achieving this goal, the author set the following tasks:

- study of the theoretical foundations of product promotion on the Internet;

— analysis and evaluation of the effectiveness of the promotion of the
product of LLC «Intertract» on the Internet;

- development of proposals to improve the effectiveness of product
promotion on the Internet.

Object of research: direction and tools of Internet product promotion.

Subject of research: promotion of the product of LLC «Intertracty on the
Internet.

Research methods: analysis and synthesis, graphic, analytical, statistical, expert
assessments.

Scope of possible practical application: the proposed solutions can be used in
practice in the activities of LLC «Intertracty.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



