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Junnomuas padora: 69 c., 14 puc., 13 ta6:., 60 UCTOYHUKOB, 3 IPHII.

MAPKETUHI', MHTEPHET-TIPOEKT, BEB-JU3AWNH, TYPU3M, UX-
[TPOEKTUPOBAHUE, USABILITY TECTUPOBAHHUE.

Lenpro umuoMHOW padOThl SBISETCA pa3pabOTKa HHTEPHET-NPOEKTA
«Usability Destination» ana PYII «EHTPKYPOPT» wu oOocHoBanue ero
3HaYUMOCTHU U 3PPEKTUBHOCTH ISl OPraHU3aLUH.

B pamMkax mQocTWKeHHS TMOCTABICHHOW 1€MW aBTOPOM OBLIM TOCTaBIEHBI
CJIEYIOLIUE 3a]a4u:

1. PacKphITh CyIIHOCTh HHTEPHET-ITPOEKTA U OLEHKY €ro 3(pPEeKTUBHOCTH.

2. PaccmoTpeTh coBpemeHHble TpeboBaHus K UX-pa3paOoTke CepBHUCOB
OHJIaiH-OpOHUPOBAaHMUS.

3. UccnemoBaTh HOPMATUBHO-TIPABOBBIE OCHOBBI PETYIUPOBAaHUA chepsl
Typusma B PecniyOnnke benapyce.

4. Onpenenutb  3KOHOMHMKO-OPTaHM3alMOHHYIO  XapakTepuctuky  PVII
«IEHTPKYPOPT».

5. [Ipoananu3upoBathb MAapKETUHTOBYIO NEATEIbHOCTD PVYII
«UEHTPKYPOPT» B cetn UuTepHerT.

6. Ouenutb 3(hPeKTUBHOCTD cepBUca OHNIaH-OpoHupoBaHus « VETLIVA».

OOBEKT UCCIEeN0BAHNS: UHTEPHET-TIPOEKT.

[Ipenmer HUCCIIEIOBAHUA: MapKETUHTOBast JESITEIILHOCTD PVII
«UEHTPKYPOPT» B cetn UnTepHeT.

Mertoabl UCClIeI0BaHUs: aHAJIN3, CPABHEHHUE, CUHTE3.

Ob6nactpb BO3MOYKHOT'O IIPUMEHEHMUS: VHTEPHET-MApPKETUHT PVII
«IEHTPKYPOPT».

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacYeTHO-
aHAIMTUYECKUI Marepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
VICTOYHHUKOB COIPOBOKJIAIOTCS CCBIJIKAMU HA UX aBTOPOB.



Thesis: 69 p., 14 figures., 13 tables., 60 sources, 3 app.

MARKETING, INTERNET PROJECT, WEB DESIGN, TOURISM, UX-
DESIGN, USABILITY TESTING.

The aim of the thesis: to develop an Internet project «Usability Destination» for
RUE «CENTREKURORT and substantiate its significance and effectiveness for the
organization.

In order to achieve this goal, the following tasks were set by the author:

1. Reveal the essence of the Internet project and evaluate its effectiveness.

2. Study modern requirements for UX development of online booking services.

3. Explore the legal framework for regulating the tourism sector in the
Republic of Belarus.

4. Determine the economic and organizational characteristics of RUE
«CENRTEKURORT».

5. Analyze the marketing activities of RUE «CENTREKURORT» on the
Internet.

6. Evaluate the effectiveness of the VETLIVA online booking service.

Object of research: Internet project.

Subject of research: marketing activities of RUE « CENTREKURORT)» on the
Internet.

Methods: analysis, comparison, synthesis.

Area  of possible application: Internet  marketing of RUE
«CENTREKURORTY.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



