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PEKIIAMHAS KAMIIAHHUS, CETb MHTEPHET, PA3PABOTKA,
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ITIJIAHMPOBAHUE, [MPOI'HO3MPOBAHMUE, DOKOHOMMUNYECKAS
OODEKTUBHOCTD

Lenpro aumioMHON paboOTHI sBIAETCS pa3paboTKa MPOEKTa PEeKIaMHOM
kamnanuu B cety Matepuer Ha nmpumepe OOO «lleiic-cepBucy.

B pamkax gocTuKeHHs MOCTaBJICHHOM 1€ aBTOPOM OBUIM IMOCTaBIICHBI
CJIeIyIONIUE 3a/1auu:

1. Pa3BuTh TeEOpeTHYECKHE OCHOBBI PEKIAMHBIX KaMIIAaHWM B CETH
HNnTepHer;

2. [IpoBecT aHanIM3 U OlLIEHKA Pe3yJbTaTUBHOCTU PEKJIAMHON KaMIIaHUU
B cetn MaTepHeT B OO0 «Ileiic-cepBucy;

3. Pa3zpaboTaTh U paccunuTarh OIO/PKET MPOEKTa PEKIAMHON KaMIaHUU B
cetu Uatepuer OO0 «llelic-cepBucy;

4, Cnporno3upoBath 3G ()EKTUBHOCTh  pa3pabOTaHHOW  peKIIaMHOMN

kamnanuu B cetu Matepuer OO0 «llelic-cepBucH.
OOBEKT uccienoBaHus: peKIaMHble KaMIaHuu B ceTu MHTepHer.
[IpenMer uccietoBaHMs: MPOEKT PEKIIAMHONW KaMIlaHWH B ceTH MHTepHET B

00O «lleitc-cepBuc».
Meroapl HUCCIEIOBaHUS: TEOPETHUYECKOe O0O0OOIIeHHE, aHalu3, PacuyeTHO-

ananmutndeckuii, ABC-amamm3, SWOT-ananmmu3, HaOMOACHHE U CpaBHEHUE
OMITUPUIECKUX TaHHBIX.

O6mactb BO3MOXHOTO  MPAKTUYECKOTO MPUMEHEHHsS: MPAKTHYECKHM
mapkeTuHr OO0 «Lleiic-cepBucy.

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEIEHHBIA B JUIUIOMHOW paboTe
pacuy€THO-aHATUTUYECKUI MaTepuan TMPaBWIbHO M OOBEKTUBHO OTpPa)KaeT
COCTOSIHAE MCCIIEyeMOr0 MPOLECCa, a BCE 3aMMCTBOBAHHBIC U3 JIMTEPATYPHBIX U
JIPYTUX HCTOYHUKOB TEOPETUYECKHE, METONOJOTHUYECKUE W METOANYECKHE
ITOJIO’KEHHUE U KOHLEIIHNH CONPOBOXKIAAIOTCS CCHUIKAMU Ha UX aBTOPOB.



Thesis: 67 p., Figures 10, Table 13, 60 sources.
ADVERTISING CAMPAIGN, INTERNET, DEVELOPMENT,

ADVERTISING CAMPAIGN BUDGET, BUDGET CALCULATION,
PLANNING, FORECASTING, ECONOMIC EFFICIENCY

The purpose of the thesis is to develop a draft advertising campaign on the
Internet using the example LLC «Tseys-servisy.

In pursuit of this goal the author has the following objectives:

1. Develop the theoretical foundations of advertising campaigns on the
Internet;

2. Analyze and evaluate the effectiveness of an advertising campaign on
the Internet in LLC «Tseys-servisy;

3. Develop and calculate the budget of the advertising campaign project
on the Internet «Tseys-servisy;

4, Predict the effectiveness of the developed advertising campaign on the
Internet «Tseys-Servisy.

Obiject of research: Internet advertising campaigns.

Subject of research: Internet advertising campaign project in LLC «Tseys-
SEervisy.

Methods: theoretical generalization, analysis, computational-analytical,
ABC-analysis, SWOT-analysis, observation and comparison of empirical data.

Realm of the possible practical applications: practical marketing LLC
«Tseys-servisy..

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



