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Llenpto numuoMHOM paboThl sBISETCS pa3paboTKa IJIaHa MPOEKTa [0
ucnosb3oBanuto Instagram st npoasuxkenus OO0 «OaupTy.

B pamkax gocTuKeHHs TMOCTaBJICHHOM €U aBTOPOM OBUIM IMOCTaBIICHBI
CJIeIyIOUIUE 3a/1auu:

1. M3yuuTh MOHATHE W CYUIHOCTh TEOPETHUYECKUX OCHOB PEKIAMHOU
NesTeIbHOCTH B ceTu HTepHeT;

2. [IpoBecTn aHanmu3 W OLEHKY PEKJIAMHOW JeATEIbHOCTH B CETH
Nutepuer OO0 «Onupty;

3. Pa3paboTaTh 1uiaH mpoekTa Mo MO MCHOJb30BaHHIO Instagram s
npoasuxeHus OO0 «OnupTtu».

OOBEKT ucciIeI0BaHUs: peKJIIaMHas IeSITeIbHOCT B ceTu IHTepHeT.

[IpenMer uccnenoBanus: pekiamMHas JesaTenbHOCTh B cetu MHTepuer OO0
«Onuptuy.

Metoapl uccneqoBaHus: aHAIUTHYECKUNA, METOJI aHAJIOTUH, METOJI aHAIN3a
CTaTUCTUYECKUX JAHHBIX, METOJl TOPU3OHTAIBHOTO W BEPTUKAIBHOTO aHaIU3a,
rpaduuecKkuit METo/I.

O06yacTb BO3MOKHOTO TPAKTUYECKOTO NMPUMEHEHUS: MPAKTUYECKH JaHHBIC
MO>KHO TTPUMEHSTH B YACTHBIX TYPUCTHYECKUX (PUpMax.

ABTOp palOOThl MOATBEP)KIAET, YTO MPUBEIEHHBIA B JUIJIOMHOW padoTe
pacy€THO-aHATUTUYECKUN MaTepuall TMPaBWIBHO HM OOBEKTUBHO OTpakaeT
COCTOSIHUE HCCIIEIyEMOI0 MpOoIiecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U
JpPYTUX HWCTOYHUKOB TEOPETUUYECKHE, METOJOJOTUUECKUE U METOJANYECKHE
MOJIO’KEHHE Y KOHUEIIINK COMPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.
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The purpose of the thesis is to development of a project plan for using
Instagram to promote Olirty LLC.

In order to achieve this goal, the following tasks were set by the author:

1. To study the concept and essence of the theoretical foundations of
advertising activities on the Internet;

2. Conduct an analysis and evaluation of advertising activities on the
Internet LLC "Olirty";

3. Develop a project plan for using Instagram to promote Olirti LLC.

Object of study: tourist enterprise LLC.

Subject of research: advertising activities of the organization on the Internet.

Research methods: analytical, analogy method, statistical data analysis
method, horizontal and vertical analysis method, graphical method.

Area of possible practical application: in practice, the data can be used in
private travel companies.

The author of the work confirms that the calculation and analytical material
presented in the thesis correctly and objectively reflects the state of the process
under study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.



