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Juriomuas padora: 63 c., 6 puc., 12 Tabmn., 40 HICTOYHUKOB, 2 TIPUJL.

KOPIIOPATHUBHAA KVJIbTYPA, MEPOIIPUATHUA 110 VJIVUILEHUIO
KOPITIOPATHMBHOU KVJIbTYPBI, KOPITOPATUBHBIE CTAHIAPTBI, UMHN]K
KOMITAHUHA

Lenbro AUIIoMHOM paboTHI SBIIsIETCS pa3pabOTKa MEPONPUITHI MO YIYUIIIEHUIO
KopropatuBHo  KyJibTypsl  OOO «[ITHEBMOTEXIIEHTP» W TOBBIIIECHUE
KOHKYPEHTOCTIOCOOHOCTH KOMITaHHH.

B pamkax A0CTH)KEHHSI TOCTaBJICHHOW I1I€JId aBTOPOM ObUIM TOCTaBJICHBI

CICAYIOMIKUE 3aaa49u:

1. N3yunTh TEOPETUUECKUE ACTIEKTHI KOPIIOPATUBHOUN KYIBTYPHI;

2. [IpoBecT aHanu3 nOEUCTBYIOIIEH KOpHmopaTuBHOM KynbTypel OOO
«ITHEBMOTEXLIEHTPY;

3. Pazpaborars HampaBieHUs MO YIYUYIIEHUIO KOPIMOPATUBHON KYJIbTYPHI

00O «IIHEBMOTEXLIEHTP.

O60bekT uccnepgoBanus: naedarenbHOCTE OOO «IIHEBMOTEXUEHTP» Ha PBIHKE
IIEKTPOHHOM KOMMEPLIMH.

IIpenmer uccnenoBanus: koprnopatusHas KyiasTypa B OOO «lIneBMoTexeHTp»
KaK MHCTPYMEHT MOBBIIIEHUS 3(PQEKTUBHOCTH JEATEIbHOCTH KOMIIAHUM U €€
KOHKYPEHTOCIIOCOOHOCTH.

Meroasl  uccienoBaHus: OOLIEHAYYHbIE METObI aHAJIN3A U CUHTE3a, MHAYKLINUU
U JeyKUHHU, Kiaccupukanuu, o000IIEeHNs U CpaBHEHUS, TpapUuecKuil METOJ, a TaKxKe
CTaTUCTUYECKUE METOIbI.

O6macTb BO3MOXHOTO  MPAKTHUYECKOI'O MPUMEHEHUs: TPAKTUYECKU B
opranuzauuu padbotsl nepcoHana OO0 «[IHeBMOTEXIEHTPY.

ABTOp pabOThl TOATBEPKIAET, YTO NPUBEACHHBIA B AUIUIOMHON pabote
pPacyE€THO-aHATUTHYECKUN MaTepHrasl MPaBUILHO U OOBEKTHBHO OTPAKAET COCTOSTHUE
UCCIIEAYEMOro IpOIEcCa, a BCE 3aWMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYrUX
HMCTOYHUKOB TEOPETUYECKUE, METOJOJOTMUYECKUE M METOJUYECKUE TMOJ0XKEHUE H
KOHIIECTII[UM COITPOBOKIAIOTCS CChIJIKAMU HAa UX aBTOPOB.



Jeimmomnas padota: 63 c., 6 main., 12 ta6., 40 kpeiHiL, 2 g1agaTka.

KAPIIAPATBIYHAS KYJIbTYPA, MEPATIPBIEMCTBBI 1A ITAJTYIITYSHHI
KAPITAPATBIYHAN KVYJIBTYPHI, KAPITAPATBIYHbBISI CTAHIAPTHI, IMIJIK
KAMITAHII

Mbpra pgacienaBaHHsS:  pacmparioyka —MepanpbleMCTBay Ma  MaSIIISHHIO

KapIriapaTblyHai KYJIbTYPBI TAA «ITHEBMOTEXLIEHTP» 1 MIABBIIIPHHE
KaHKYPIHTA3/10JIbHACII KaMITaHii.

VY pamkax macsrHEHHS MacTayieHa MAThI ayTapaM ObUII MacTayJIeHbl HACTYITHBIS
3a/1a4bl:

1. BeIByubIllb T3ap3THIYHBIS ACTIEKTHI KapHapaThlyHall KYJIbTYpPHI;

2.  IlpaBecmi  anamiz  g3ero4yail  KapmapaTblyHal — KyaeTypel  TAA
«[THEYMATIXIPHTP»;

3. PacnpamaBanp HampaMmki Ta TaJSIIIDHHI KaprapaTblyHaih KynbTypbl TAA
«ITHEyMaTIXIPHTP».

AOl'ekT nmacnenaBaHHs: aA3eHacib TAA  «[IHEeBMOTEXLEHTp» Ha PBIHKY
AJIEKTPOHHAN KaMepIIblIi.

IIpanmer nacnenaBaHHs: KapnaparbiyHas KynbTypa ¥ TAA "IIneBmoTexueHTp"
SK  1HCTPYMEHT MaBBbIIIHHSA  A(QEKThIYHACIIl  J3eHHacii  KaMmadili 1 se
KaHKYpAHTa3/10JIbHACIII.

Mertasbl 1aciieiaBaHHs: aryJibHaHABYKOBBIS META bl aHATI3Y 1 CIHTA3Y, IHIYKIIbII 1
JAYKIEI, Kiaacidikampli, adaryJbHEHHS 1 mapayHaHHs, T'padidHbl MeTaja, a Takcama
CTaTBICTBIYHBIS METAIbI.

BoGnacup MarubiMara npeIMSIHEHHsI: TTPaKThIYHA Y apraHi3alibli Ipalibl IepcaHany
TAA «ITHeBMOTEXLIEHTP».

A¥Tap mpainpl manBsip/Kae, IITO NPbIBEA3EHbI y € pa3iIiKoBa-aHATITBIYHBI MaTIPbISI
npaBUIbHA 1 a0'eKThIYHA aJIIOCTPOYBae CTaH JOCieHara npaidcy, a Bce 3ana3blyaHbis 3
JITApaTypHBIX 1 IHIIBIX KPBIHIIL CYITpaBapKaroIila Cacklikami Ha 1X ayTapay.



Thesis: 63 p., Figures 6, Table 12, 40 sources, 2 app.
CORPORATE CULTURE, MEASURES TO IMPROVE CORPORATE

CULTURE, CORPORATE STANDARDS, COMPANY IMAGE
The aim of the thesis is to develop a strategy and business plan to build a fitness
center.

In pursuit of this goal the author has the following objectives:
1. To study the theoretical aspects of corporate culture;

2. Conduct an analysis of the current corporate culture of Pnevmotechcenter
LLC,

3. To develop directions for improving the corporate culture of
Pnevmotechcenter LLC.

Object of the study: the activities of LLC «Pnevmotehcentry in the e-commerce
market.

Subject of study: corporate culture in LLC «Pnevmotehcentr» as a tool to
improve the efficiency of the company and its competitiveness.

Research methods: general scientific methods of analysis and synthesis,
induction and deduction, classification, generalization and comparison, graphical
method, as well as statistical methods.

Realm of the possible practical applications: practically in the organization of
the work of the personnel of LLC «Pnevmotehcentr.

Author of work confirms that the above thesis work in computational and analytical
material correctly and objectively reflects the state of the process under investigation, and

all borrowed from the literature and other sources of theoretical and methodological
position and concepts accompanied by references to their authors.



