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PE®EPAT
Tepnenkas Slna BukropoBHa

HAIIMOHAJBHBIE OCOBEHHOCTHU PEKJIAMHOM
KOMMYHUKAIINU (HA MATEPUAJIE BEJIOPY CCKHX, PYCCKHX,
KUTAUCKUX U AHI'VIMUCKUX PEKJIAMHBIX TEKCTOB)

CTpykrypa m 00beM padoThl: padoTa COCTOMT W3 BBEJEHHUSA, TPEX TIJIaB,
3aKJIFOUEHHMS], CIUCKA UCIIOJIb30BAHHBIX HCTOYHUKOB.

O0beM: 48 c., CIIMCOK HCIIOJIB30BAHHBIX UCTOYHUKOB — 41 mo3uIus.

KmoueBnbie cioBa: PEKJIAMA, PEKJIAMHBIN CJIOI'AH, PEKJIAMHAS
KOMMYHUKAIINS, KUTAMCKAS, AHTJIOSI3BIYHAS, PYCCKOS3BIUYHAS,
BEJIOPYCCKOA3bIYHA A PEKJIAMBI, JIMHTBUCTUYECKUE "
KVJIbTYPOJIOTUHECKHUE OCOBEHHOCTU PEKJIAMHLBIX CJIOI'AHOB.

Heanb padoThi: BBISIBUTH HAIMOHAJIBHBIE S3BIKOBBIE OCOOCHHOCTH PEKJIAMHOMN
KOMMYHUKAIIMM HAa Marepuaie OeJOPYCCKUX, PYCCKUX, KUTAUCKUX U aHTIUHCKHUX
PEKJIIaMHBIX TEKCTOB.

OO0beKkT HccaeN0BaHMA: KUTANCKHE, pycCKue, OEOpYyCCKUE W aHTIIMHUCKHE
PEKJIaMHBIE TEKCTBHI.

IIpeaMer wHccaeA0BAHUA: JIMHIBUCTUYECKHE U KYJIbTYPOJOTUYECKUE
O0COOEHHOCTH KUTANCKOM, aHTTTUHCKON, PYCCKOU U OEIOPYCCKOM peKiiaM.

MeTtoabl HMCCJIEIOBAHMS: TEOPETUUYECKUU AaHAIU3 HAY4YHOM JIMTEPaTyphI;
0oTOOp M aHajau3 MPAKTUYECKOTO MaTepuaia; METO/Ibl TEKCTYaJbHOTO U I[EJIOCTHOTO
aHaau3a.

IMonyyennble pe3yabTaThl W WX HOBU3HA: B JlaHHOW pabore
CUCTEMAaTU3UPOBAHbl CBEJICHUS O PEKJIAMHOM CJIOTaHE B KAadyeCTBE KOMIIOHEHTA
PEKIIAMHOTO TEKCTa; UCCIIEOBaHbl JIMHTBOKYJIbTYPHBIE OCOOCHHOCTH COBPEMEHHBIX
PEKIJIAMHBIX TEKCTOB Ha KUTaWCKOM, aHTJIMACKOM, PYCCKOM U O€JIOPYCCKOM SI3bIKaX,
IIPOBEJICH UX CONOCTABUTEIbHBIN aHAJIU3.

AKTyaqbHOCTh pa0OTBhl TOATBEPXKIACTCS PpPa3BUTUEM U  YIUIyOJICHHEM
COI[MATIbHO-D)KOHOMUYECKUX OTHOUIEHUH MEXIy CTpaHamu-naptHepamu. HayuHas
HOBHU3HA Pa0OTHI ONpPEESIETCS MOTYyUYEHHBIMU Pe3yJIbTaTaMU, TO €CTh BhISIBICHHBIMH
JMHTBOKYJBTYPHBIMU ~ OCOOCHHOCTSIMM  PEKJIAMHBIX  TEKCTOB, HCIIOJIb30BAHUE
KOTOPBIX  MOXET JIaThb  MOJIOXKUTEIbHBIA  A((PEKT Tpu  HCIONTH30BAHUU
PEKJIaMHUPYEMOTr0 TOBApA HA TEPPUTOPUU TOW WIIK UHOM CTPAHBL.

PexoMeHganuu 1Mo MCHOJBL30BAHUI)  Pe3yJbTAaTOB: MAaTepUAIBI U
PE3yNbTAThl MPOBEACHHOTO B JUIJIOMHOM paboTe MCCaeA0BaHUs MOTYT IPUMEHSATHCS
Ipy  MW3YYCHUH PEKIAMHOM KOMMYHHKAIlMM W HAIIMOHAIBHBIX OCOOCHHOCTEH
KYJBTYpPbI YETBIPEX CTPaH.

O6sacTb NpUMEHeHMsl:  MaTepHaibl  WCCIEAOBAaHHS  MOTYT  OBITh
WCIIO0JIb30BaHbI B MPAKTUKE MPENOAAaBAHUS KUTANUCKOTO SI3bIKa U KYJIBTYPHI, @ TAKKE B
chepe MapKETUHTOBBIX JIUCIUATLINH.



PO®EPAT
[spneukas fAna Bukrapayna

HAIIBISAHAJIBHBIA ACABJIBACIII PAKJIAMHAM
KAMYHIKAIBII (HA MATOPBIAJIE BEJIAPYCKIX, PYCKIX,
KITAUCKIX I AHI'VIIUCKIX POKJIAMHBIX TOKCTAY)

Crpykrypa i a0'ém mpaunbl: mpaia ckiajaeiiia 3 yBoja3iHay, 3 pasiazenay,
3aKJIIOYIHHS, CIICa BBIKAPBICTAHBIX KPBIHIII.

AD'éMm: 48 c., CITiC BBIKAPBICTAHBIX KPBIHII] — 41 ma3iIsis.

Karwuasbisa ciaoBbl: POKIIAMA, POKJIAMHLBI CJIOI'AH, POKIIAMHAS
KAMVYHIKALIBIS, KITAUCKAS, AHIJIAMOYHAS, PYCKAMOVYHA,
BEJIAPYCKAMOVYHAS POKIIAMBI, JIIHI'BICTBIYHbBIA I
KVJIbTYPAJIATTYHBIS ACABJIIBACIII POKJIAMHBIX CJIOTAHAY.

MbTa mnpanbl: BBIABIIb HalBISHAIBHBISI MOVHBIS aca0iiBacil piaKJIamMHai
KaMyHIKaI[bll Ha MaTApbIsIe OeIapycKiX, pycKiX, KITAWCKIX 1 aHTJIHACKIX PIKIaMHBIX
TIKCTAY.

AO0'eKT [acjeqaBaHHsSl: KITalCKig, pyckis, Oemapyckis 1 aHrJIiHCKIsA
PAKIIAMHBIS] TIKCTHI.

IpagMeT nacjenaBaHHsI: JIHTBICTBIYHBISA 1 KyJIbTypaJlariuHbls acaljiBacIii
KiTalicKai, aHTJilcKal, pyckai 1 Oenapyckail pakiam.

MeTtaabl 1acjieaBaHHs: TPAPITHIYHBI aHANII3 HABYKOBAM JliTapaTyphl; agoop i
aHaJI13 MPaKThIYHATa MATAPBISITY; METAJIbl TIKCTYyaJIbHAra 1 I[3JIacHara aHami3y.

ATpbIMaHbIfAA BbIHiKI i iX HaBi3Ha: y Jana3eHail mpaibl CiCTIMAaThI3aBaHbI
3BECTKI a0 pOKJIaMHBIM CJoraHe ¥ sKaclll KamIaHeHTa piIKJIaMHara TIKCTY;
JacienaBaHbl JIIHTBAKYJIbTYPHBISI acabiiBacill Cy4acHBIX PIKJIAMHBIX TIKCTAy Ha
KiTaiickaif, aHriiickad, pyckaii 1 Oemapyckaii MoOBax, TMpaBea3eHbl 1X
CyInacTaymsiIibHbI aHaJ13.

AKTyanpHAcIlb TIpambl  HanBAppKaenia pasBiéM 1  MariablOJIeHHEM
callbIsUIbHA-dKaHAMIYHBIX aJHOCIH MaMiX KpaiHami-napTHEpami. HaBykoBas HaBi3Ha
mparbl  BbI3HAYaelllla aTpbIMaHbIMI  BBIHIKAMi, TI3Ta 3HAYBIIb BBISYJICHBIMI
JIHTBAKyJIbTYPHBIMI aca0iBacIsiMi PIKJIAMHBIX TIKCTAY, BBIKAPHICTAHHE SKIX MOXKa
JaIlb CTaHOYUbI (EKT MPBI praIizallbli pIKIaMyeMara TaBapa Ha TIPBITOPHI TOU i
1HIIIal KpaiHbl.

PakamMenaanpli ma BbIKAPBICTAHHI BbIHIKAY: MaTIPBLUTBI 1  BBIHIKI
mpaBe[3eHara Yy JBIIJIOMHAM TMpainbl JaciielaBaHHs MOTYIb MPBIMSIHSAIIA TPBI
BBIBYUDHHI pAIKJIaMHAi KaMyHIKallbll 1 HaIbISHAJIbHBIX acabiiBaclei KyJIbTypbl
YaTBIPOX KpaiH.

l'ajnina npbIMAHEHHSsI:  MaTAPBIIBI  JAcielaBaHHS  MOTYIb  OBIIb
BBIKApBICTaHb! ¥ MPAKTHIIbl BBHIKJIAJAaHHA KiTalickail MOBBI 1 KyJbTYpbI, @ Takcama y
rajiHe MapKeThIHTaBbIX JBICIIBITLTIH.



ABSTRACT
Terletskaya Yana Viktorovna

NATIONAL FEATURES OF ADVERTISING COMMUNICATION (BY
THE MATERIAL OF BELARUSIAN, RUSSIAN, CHINESE AND ENGLISH
ADVERTISING TEXTYS)

The diploma project consists of: an introduction, 3 chapters, a conclusion, a
bibliography.

The diploma project comprises: 48 p., including the bibliography of 41
sources.

Key words: ADVERTISING, ADVERTISING SLOGAN, ADVERTISING
COMMUNICATION, CHINESE, ENGLISH, RUSSIAN, BELARUSIAN
ADVERTISING, LINGUISTIC AND CULTUROLOGICAL FEATURES OF
ADVERTISING SLOGANS.

The purpose of work: to reveal the national linguistic features of advertising
communication on the basis of Belarusian, Russian, Chinese and English advertising
texts.

Object of study: Belarusian, Russian, Chinese and English advertising texts.

Subject of research: linguistic and cultural features of Chinese, English,
Russian and Belarusian advertisements.

Research methods: theoretical analysis of scientific literature; selection and
analysis of practical material; method of textual and holistic analysis.

The results and its novelty: in this diploma information about the advertising
slogan as a component of the advertising text was systematized; linguistic and
cultural features of modern advertising texts in Chinese, English, Russian and
Belarusian were investigated and comparatively analyzed.

The relevance of the work is confirmed by the development and deepening of
socio-economic relations between the partner-countries. The scientific novelty of the
work is determined by the results obtained, which are the identified linguistic and
cultural features of advertising texts, the use of which can have a positive result when
selling the advertised product in the territory of a particular country.

Recommendations for the use of results: the materials and results of the
research carried out in the diploma project can be applied when studying advertising
communication and national cultural characteristics of four countries.

The work application: the research materials can be used in the practical
teaching Chinese language and culture, as well as in the field of marketing disciplines.



