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PEDEPAT
IOnenko fIna CepreeBHa

CTpyKTypHO-CeMaHTH4YeCKHE 0COOCHHOCTH 00bSBJICHUI 0 3HAKOMCTBE U
OpaYHbIX PEeKJIAMHBIX 00bSIBJIECHU B KUTAHCKOM SI3bIKE

Ctpykrypa M 00bEéM padoThl: padoTa COCTOMT W3 BBEACHHS, YETHIPEX IVIaB,
3aKJIFOUEHUS, CIIMCKA UCII0Ib30BaHHOM JIUTEPATYPHI U IPUIIOKEHUS.

O0béM: 46 c., CIUCOK MCITOIb30BaHHOM JTUTEPATypPhl — 26 UCTOYHHKOB.

KaoueBbie ciaoBa; KUTAVWCKUU SI3bIK, PEKJIAMHBIE OBDBSIBJIEHUS,
KOMMYHUKATHUBHBIM AKT, CTPYKTYPHO-CEMAHTHUYECKUE
OCOBEHHOCTH, 'EHJIEPJIEKT.

Henp pabdoTbl. MHOTOacneKTHas XapaKTEPUCTHKA COBPEMEHHBIX PEKIAMHBIX
0OBSBICHUI O 3HAKOMCTBE, a TAK)K€ UX Pa3HOBUIHOCTU OpayHBIX PEKIAMHBIX OOBSBICHUMN
B PaKypce JEKCHUECKO-CEMaHTUUECKUX U CTPYKTYPHBIX 0COOEHHOCTEH.

OO0BeKT Mcciae10BaHUsA: TEKCThl OOBSBICHUI O 3HAKOMCTBE, OIyOJIMKOBAHHbBIE Ha
KUTACKOM TMOpTalic WHTEpHET-3HAKOMCTB «Con amm» («SoulApp»), a Takke TEKCThI
OpauHbIX pEKJIAMHBIX OOBSABIECHUN, KOTOpbIE OBLIM pa3MEUIeHbl Ha KUTANCKOM caiTe
MHTEPHET-3HAKOMCTB «Baiixo» (« H & »).

IIpeamer mcciaegoBaHMA: SI3bIKOBasi OpraHM3alUs TEKCTOB OOBSABICHUH O
3HAKOMCTBE, a TakK€ UX Ppa3HOBUJIHOCTUM OpauyHbIX pEKIAMHBIX OOBSBICHUN:
CEeMaHTHYEeCKHE U KOMIO3UIIMOHHbIE 0COOEHHOCTH.

MeTtoabl HCCIEAOBAHUSA: METOJ CIUIOIIHOM BBIOOPKH, METOJ| KOJIMYECTBEHHOI'O
aHalli3a, OINUCATEIbHO-aHAIUTUYECKUH METOJA, METOJ CHUCTEMHO-(YHKIHMOHAIBHOTO
aHaJlv3a  S3bIKOBBIX ~ €IUHUI, METOJ JIMHTBUCTUYECKOrO  HAONIOACHMS, METOJ
JMHTBUCTHYECKOIO OITUCAHUS.

IMoayyeHHble pe3yabTaThl M HMX HOBH3HA: B JaHHOH pabore ObUIO
npoaHanu3upoBaHo 60 00bsABIEHUN O 3HAKOMCTBE, a Takxke 60 OpayHBIX-pEeKIaMHBIX
00BSIBICHUH, B KaKI0H Kateropuu 1Mo 30 oOBABICHUN OT JIMI] MYXKCKOT'O U KEHCKOTO T10J1a
COOTBETCTBEHHO. B Xome paboTel ObUIM BBISBIEHBI CTPYKTYPHO-CEMAHTHYECKUE U
JIEKCUYECKHE OCOOCHHOCTH TEKCTa PEKJIAMHBIX OOBABIEHUN O 3HaKoMcTBe c caiita «Coi
anm» («SoulApp»), a Takke MX PAa3HOBUAHOCTU — OpauHbIX PEKIAMHBIX OOBSBIECHUH O
3HAKOMCTBE MYKYHMH M JKEHIIMHA Ha caiite «baiixo» (« H 7»). B pesynbrare aHanusa ObLiu
OTMEUEHBbI 0COOCHHOCTH (OpPMBI U 00pa30BaHUs JAHHBIX OOBSBICHUHN, KOTOpas Hauboiee
4acTO HMEET BbIpaXXEHHE 4Yepe3 TPEXKOMIOHEHTHYIO MOJIeJb «IPUBETCTBHE —
camormnpe3eHTauus — noprperuposanue azapecatay («II-C-IT»). OrmeruM, 4yTO Ha OCHOBE
UCCIICIOBAaHUS OOBSBICHHIM O 3HAKOMCTBE, a TaKKe OpauHBIX PEKIAMHBIX OOBSBICHHHA B
KUTalCKOM $I3bIKOBOM MPOCTPAHCTBE ObUIH BBISBIICHBI PAa3IMuMs CTaHAAPTU3ALUU KPacOThl
KaK CO CTOPOHBI MYXCKOTO, TaK U CO CTOPOHBI KEHCKOTO IO0J, KOTOpPbIE BBIPAKEHBI
onpenenaéHHbBIM  HAOOpOM  JMHTBHCTHYECKMX eAauHull. HoBH3HA maHHOW  paboThI
3aKIII0YaeTCs B OTCYTCTBUU B OENOPYCCKOM KHTAeBEICHHM LIEJIOCTHOTO HCCIECTOBAHMS B
o0nacTi ocoOeHHOCTe peanu3anuu OOBSBIEHUN O 3HAKOMCTBE M OpayHBIX PEKIaMHBIX
OOBSIBIICHUI B paKypce CTPYKTYpHO-CEMaHTHUECKOW M TeHACPHO-JIEKCHUECKOH criernupuku
JTAHHOTO THIIA PEKIAMHBIX TEKCTOB B KUTAHCKOM SI3BIKE.

PexoMeHIaUMU 1O HCHOJB30BAHUIO Pe3YJbTATOB: MaTepHajbl HCCIEIOBAHUS
MOTYT MPUMEHATHCSA MPU U3YYEHUH JIMHT'BOKYJIBTYPHOTO MPOCTPAHCTBA KUTAMCKOTO SI3bIKA,
B IIEPEBOIYECKOMN AEATEIBHOCTH.

O0aacTh NMpUMEHEeHUsl: MaTepHalbl MCCIEOBAHUS MOTYT OBITh HCIIOJNB30BaHBI B
IpernojaBaHUM KUTANHCKOTO SI3bIKa U KyJIbTYpHhl; B pab0Te epeBOJYUKOB U JINHI'BUCTOB.



PE®EPAT
KOn3enka fIna Cspreeyna

CTpyKTypHa-ceMaHTBHIYHBIA acadaiBacui ad'ay ad 3HaéMcTBE | LTIOOHBIX
PIKJIAMHBIX 20'Ay y KiTalickail MOBe

Crpykrypa i a0'ém mpanmbl: mpama ckiajaenla 3 YBOJ3IHAY, YaTbIpoX IJiay,
3aKJIFOUIHHS, CITICY BBIKApbICTaHAM JiTapaTypsl 1 MPBIKIATaHHS.

AD'éMm: 46 c., CIic BRIKapbICTaHaH JTITapaTyphl-26 KPBIHIIL.

Kaouassisi  caoBel:  KITAMCKAS MOBA, PAOKJIIAMHBIS — AB'SIBBI,
KAMVYHIKATBIYHBl AKT, CTPYKTYPHA-CEMAHTBIYHBISI ACABJIBACILI,
'EHADPJIEKT, JIEKCIKA.

Mb>Ta mpanbl: IIMaTacleKTHAas XapaKTapbICThIKa CYYaCHBIX P3KJIAMHBIX a0'sy ab
3HaéMCTBE, a TaKkcama iX pa3HaBigHAcCIll HUTFOOHBIX PAKIaMHBIX a0'ay Y pakypce JeKciuHa-
CEMaHTBIYHBIX 1 CTPYKTYPHBIX acaOriBacIisy.

AD'eKT JacjeraBaHHsI: TOKCTHI a0'ssy ab 3HaéMCTBeE, anyOJliKaBaHbIsI Ha KiTalCKiM
napTtajie IHTIpHAT-3HaéMcTBay «Con amm» («SoulApp»), a TakcamMa TIKCTHI HUTFOOHBIX
poKIaMHbIX a0'ay, sKis ObUll pa3MellyaHbl Ha KITallCKIM caille 1HTAPHAT-3HAEMCTBAY
«Baitxon («H A»).

IIpaamer nacjienaBaHHsI: MOYHas apraHi3ambld TIKCTay ad'sy ab 3HaéMcTBe, a
TakcaMma 1X pa3HaBiAHACIl IUTFOOHBIX PIKIAMHBIX a0'sSy: CEMAaHTBIYHBIS 1 KaMIa3iIbIMHBIS
acaOuiBaci.

Mertanabl aacjieaBaHHsI: METaJ CYIRJIbHBI BBIOAPKi, METaJ] KOJIbKacHara aHani3y,
amicalibHa-aHANITBIYHBl METaJ, MeTaJ] CICTAMHa-(QYHKUbISTHAIbHATA aHali3y MOYHBIX
aJ31HaK, METaJ JIIHTBICThIUHATA HA31paHHs, METaJ JIIHTBICThIUHATA alliCaHHSI.

ATpbIMaHbIf BbIHIKI i iX HaBi3Ha: y man3enHail pabore ObuTo mpaaHamizaBaHa 60
a0'sy ab 3HaéMcTBe, a Takcama 60 MUTIOOHBIX-PAKIAMHBIX a0'sy, y KoxHall kaTaropsli ma 30
a0'sy My>KUbIHCKIX 1 )KaHOYBIX aJnaBeAHa. Y XoJ3€ paOdoThl ObLII BBISYJIEHBI CTPYKTypHA-
CEMAHTBIYHBISI 1 JIEKCIUHBISI acabiiBacili TOKCTY pIKIaMHBIX a0'sy ab 3HaéMcTBe Ha caiie
«Con amm» («SoulApp»), a Takcama iX pa3HaBiTHACII NUTIOOHBIX PIKIAMHBIX a0'sy ad
3HaEMCTBE MY’KYbIH 1 jKaHubIHA Ha caiie «Baiix>» (« 3 & »). Y BBIHIKY aHamizy ObLIi
3p00JICHBI HACTYITHBIS BHICHOBBHI:

AO0'siBbI a0 3HAEMCTBE, SIK 1 UTIOOHBIS a0'sIBBI, HaNeXKallb Ja iH(papMallpliiHara ;xaHpy
PAKIJIaMBI 1 3'AYIISIIONIA Pa3HABITHACITIO PIKIIaMHAra al'siBbI.

bouti an3Havanbl acabiiBacii GopMel al'sy, sikast BeISIYIsUIacs ¥ TPEXKOMIIOHEHTHOM
map «IpeiBiTaHHE-camanpa3eHTanbI-mapTpaTaBanie agpacata» ("II-C-I1").

Ha acHoBe nacnenaBanHs a0'sy a0 3HaéMcTBe, a TakcaMa HUTIOOHBIX PIKIAMHBIX
ab'sy y KiTalicKiM MOYHail mpacTopbl ObUIl BBISYJIECHB aJpPO3HEHHI CTaHAAPTHI3AIbII
NPBITAKOCII K 3 00Ky MY>XYbIHCKAra, Tak 1 3 00Ky *aHouara rnajjiory.

Hagizna naasenaii mpanbl 3aKiodvaeniia Yy ajcyTHacui y  Oenapyckim
KiTass3HAYCTBE IPJIACHAra Jaciie[laBaHHS Y TajliHe acalmiBacipgry poaamizampli ab'sy ad
3HaéMCTBE 1 NUTIOOHBIX PIKIAMHBIX a0'sy y paKkypce CTpYKTypHa-CeMaHThIYHAM 1 TeHaapHa-
JeKciuHai creuplQiki Jaa3eHara ThIITy pIKJIaMHBIX TOKCTAY y KiTalcKail MOBE.

Prkamennanpli ma BbIKAPBICTAHHI BBIHIKAY: MaTApbIUIbl JacieaBaHHS MOTYIb
OPBIMSHSIA TPHl  BBIBYYSHHI JMHTBOKYJIBTYPHOTO TIPACTOPBI KiTaiickara MOBBI, Y
nepakiaadblKai J3eiHacti.

l'anina npbIMAHEHHSI: MaTAPBIUIBI JacieaBaHHI MOTYIb ObIIb BBIKAPBICTAHBI ¥
BBIKJIAJIaHHI KiTaliCKaii MOBBI 1 KyJIBTYPBI; y Mpalbl Mepakia dblkay 1 JIIHTBICTAY.



ABSTRACT
Yudzenka Yana

Structural and semantic features of dating ads and marriage ads in
Chinese

The structure and contents of study: the work consists of an introduction, four
chapters, a conclusion, a list of references and an appendix.

Scope: 46 p., the list of used references — 26 sources.

Key words: CHINESE LANGUAGE, ADVERTISEMENTS, COMMUNICATIVE
ACT, STRUCTURAL AND SEMANTIC FEATURES, GENDER, VOCABULARY.

The purpose of the work: a multidimensional characterization of modern dating
advertisements, as well as their varieties of marriage advertisements in the perspective of
lexical, semantic and structural features.

The object of the research: the texts of dating ads published on the Chinese Internet
dating portal "Soulapp" ("SoulApp™), as well as the texts of marriage advertisements that

were posted on the Chinese Internet dating site "Baihe” ("B8"").

Subject of research: linguistic organization of texts of dating ads, as well as their
varieties of marriage ads: semantic and compositional features.

The methods of the research: continuous sampling method, quantitative analysis
method, descriptive-analytical method, method of system-functional analysis of linguistic
units, method of linguistic observation, method of linguistic description.

The results and their novelty: in this work, 60 dating ads were analyzed, as well as
60 marriage ads, 30 male and female ads in each category, respectively. In the course of the
work, the structural, semantic and lexical features of the text of advertisements about dating
on the site "Soulapp”, as well as their varieties of marriage advertisements about dating men
and women on the site "Baihe" ("H &") were identified. As a result of the analysis, the
following conclusions were made:

Dating ads, like marriage ads, belong to the informational genre of advertising and
are a kind of advertisement.

The peculiarities of the form of ads were noted, which was expressed in the three—
component model "Greeting— self-presentation- portraiture of the addressee” ("G-S-P").

Based on the study of dating ads, as well as marriage advertisements in the Chinese
language space, differences in the standardization of beauty were revealed both on the male
and female side gender.

The novelty of this work lies in the absence in Belarusian Sinology of a holistic
study in the field of the peculiarities of the implementation of dating ads and marriage ads in
the perspective of the structural-semantic and gender-lexical specifics of this type of
advertising texts in Chinese.

Recommendations for the using the results: the research materials can be used in
the study of the linguistic and cultural space of the Chinese language, in translation
activities.

Applicable scope: the research materials can be used in teaching Chinese language
and culture; in the work of translators and linguists.



