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Junnomuas pabora: 61 c., 4 puc., 7 1abmn., 51 UCTOYHUK, 4 TIPUII.

PEKJIAMA, PEKJIIAMHASA JEATEJIBHOCTH, AHAJIN3, OIIEHKA,
DODOEKTUBHOCTH, COBEPIIEHCTBOBAHMUE, HAITPABJIEHUA
PA3BUTHUA

O6nwekt uccnegopanust: OAO «MwukaBuTa»

[IpenmeT uccnenoBanus: pexkiamuas aeareibHocTH OAO «MuiikaBuTa

Ilens pabGoThl: pa3paboTaTh MYTH COBEPIICHCTBOBAHUS PEKIAMHOU
nesteabHocTH B OAO «MunkaBuTa

Mertopsl ucciaeaoBaHus: OOIEHAYUYHBIN TUATEKTUYECKUI METO/1 TTO3HAHUS U
BBITEKAIONME W3 HEr0 HAay4yHble METOJbl: CHUCTEMHO-()YHKIIMOHAIbHBIMN,
JUHTBUCTUYECKUH, (opManbHO-JIoruYeckuid. [lpu wM3ydyeHHH MPAKTUYECKOTO
MPUMEHEHMSI HOPMATUBHBIX aKTOB HCIIOJIB30BAJIUCh YaCTHO-HAYYHBIE METObI
HCCJIEOBAHUA: CPABHUTEIIBHO-IIPABOBOM, TOrMAaTUYECKAM, HOPMATUBHBIM.

UccnenoBanuss u pa3pabOTKH: pacCMOTPEHBI TEOPETUUECKHE AaCIHEeKThl
pEKJIaMHOM JEATENIbHOCTH; TPOBEICH aHAJIU3 PEKJIaMHON NESTEeIbHOCTH Ha
npuMepe OAO «MunkaBuray; MIPEIJIOKEHBI MEPONPUITHUS o
COBEpUICHCTBOBAHUIO pekyiaMHOM aestenbHocTH OAO «MukaBura»

DneMeHTaMH HayYHOW HOBU3HBI (ITPAKTUUYECKON 3HAYMMOCTH) TMOJYYEHHBIX
pE3yJbTAaTOB SIBJISIIOTCS.  MEPOINPUSITUS 1O COBEPIICHCTBOBAHUIO PEKIAMHOMN
nestenabHocTH OAO «MunkaBuTa

O6nactb BO3MOXKHOTO npaktuyeckoro npuMenenus: OAO «MukaBuTtay

CTyaeHT-IMIUIOMHUK TIOATBEPKJa€T, YTO TMPUBEACHHBIM B JUIUIOMHOU
paboTe pacueTHO-aHATUTUYECKUM MaTepual OOBEKTHUBHO OTPa)KaeT COCTOSHHE
uccneayeMoro mpoiiecca (pazpadbaTbiBaeMOro o0bEKTa), BCE 3aMMCTBOBAaHHBIE W3
JIUTEPATYPHBIX UCTOYHUKOB TEOPETUUECKUE W METOJOJOTHYECKHUE TOJOKEHUS M
KOHIIENIIUM COMPOBOXKIAIOTCS CChUIKAMH HA UX aBTOPOB.



Thesis: 61 p., 4 fig., 7 table., 51 sources, 4 adj.

ADVERTISING, ADVERTISING ACTIVITY, ESSENCE, METHODS,
EFFECTIVENESS, ANALYSIS, DIRECTIONS OF DEVELOPMENT

The object of the study: JSC "Milkavita"

Subject of research: advertising activities of JSC "Milkavita"

Purpose of the work: to develop ways to improve advertising activities in JSC
"Milkavita"

Research methods: general scientific dialectical method of cognition and the
resulting scientific methods: system-functional, linguistic, formal-logical. When
studying the practical application of normative acts, private scientific research
methods were used: comparative legal, dogmatic, normative.

Research and development: the theoretical aspects of advertising activity are
considered; the analysis of advertising activity on the example of JSC "Milkavita"
is carried out; measures to improve the advertising activity of JSC "Milkavita"

are proposed Elements of scientific novelty (practical significance) of the
results obtained are measures to improve the advertising activity of JSC "Milkavita"

Area of possible practical application: JSC "Milkavita"

The graduate student confirms that the computational and analytical material
presented in the thesis objectively reflects the state of the process under study (the
object being developed), all theoretical and methodological provisions and concepts
borrowed from literary sources are accompanied by references to their authors.



JpiruioMHuast npana: 61 c., 4 main., 7 tabiu., 51 xpeiHina, 4 npeim.

POKJIAMA, POKJIIAMHAS JI3EMHACIIb, AHAJI3, AIDHKA,
DOEKTBIVHACLIL, YIACKAHAJIEHHE, HAITPAMKI PA3BIIIIISI

Ab'ext nacnenaBanus: AAT «MinkaBiTay

[Ipagmet nacnenaBaHHs: pakiamHas n3eitHacii AAT «MitkaBitay

MbTa mpatibl: pacnpanaBaib HUISX1 ylacKaHaJICHHs paKiIamMHai n3eiHacui ¥
AAT «MinkaBiTa»

Mertanbl nacieqaBaHHs: aryJbHAHABYKOBBI JIBISICKTHIYHBI META] MTa3HAHHS 1
BBIHIKAIOIb 3 SITO HABYKOBBISI METAJIbl: CICTAMHA-(YHKIIBISTHAJIbHBI, JIIHTBICTHIYHBI,
(dbapmanbHa-nariyabl. [Ipel BBIBYUSHHI MpaKThlYHAra MPbBIMSHEHHS HapMaThIVHBIX
aKTay  BBIKApBICTOYBAJICS  MpbhIBAaTHA-HABYKOBBIS  METaJabl  JaciielaBaHHS:
[apayHaJIbHA-IIPaBaBOM, JarMaTblYHbl, HAPMATBIYHBI.

JlacnenaBaHHi 1 pacmparioyki: pasrie/pkaHbl TIApAITHIYHBIS — aCIEKThI
poKJIamMHail A3edHacIll; MpaBei3eHbl aHalll3 pIKJIaMHail J3eMHAacIll Ha MPBIKIAI3e
AAT "Minkagita"; npanaHaBaHbl MEpPaNpbIeMCTBBI Na YAaCKaHAJICHHI pIKJIaMHal
n3erinacul AAT «MinkaBiTay

DOneMeHThl HaBYKOBall HaBi3HBI (MpPaKThIUHAM 3HAYHACI) aTPhIMAHBIX
BBIHIKAY 3'SYJSIONIAa MEpanpbleMCTBBI A YIacKaHAJIEHHI pAKJIaMHail J3eilHacll
AAT «MinkaBiTa»

BoGnacie marubiMara npakteiuHara npbiMaHeHHs: AAT «MinkaBiTay

CTyaHT-IBITIIOMHIK MAalBSpAKae, IMTO MPBIBEA3CHBI Y JBITIJIOMHAN Mpaiibl
pa3iKoBa-aHAMITBIUHBI MaT3pbIsT a0'eKThIYHA aUIIOCTPOYBae CTaH JociieqHara
mparpcy (pacrparoyBanara a0'ekrta), yce 3ama3bld4aHblsi 3 JIITApaTypHBIX KPBIHII
TIAPATBIUHBIA 1 METaJaJIariyHblsl TajJaXd’HHI 1 KaHIPMIBI CYyNpaBaKarola
criachbUIKaMi Ha iX ayTapay.



