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Junomuas pa6ora: 82 c., 10 puc., 10 ta6:m., 55 ucTOUHUKOB, 3 IPHUII.

MAPKETHHI, BAHKHW, CTPATEFI/I‘-IECKHVI MAPKETHHTI,
MHHOBAIIMOHHBIE TEXHOJIOI'H, HU®POBON BAHKHWHI', BAJIIOTHO-
OBMEHHbIN TEPMHMHAJI

Llenpr0o AMIUIOMHON padOThl ABISIETCS pa3padOTKa MPEUIOKEHUH 10
COBEPILIEHCTBOBAHUIO MAapKEeTUHIOBBIX cTpareruii 3A0 «MTbhank».

B pamMkax QoCTHXEHHS TOCTaBICHHOW L€ aBTOPOM OBLIM TOCTaBIICHBI
CJIEAYIOIINE 3aa4uH:

1. 3yunTh noHSTHE, CYITHOCTh U KJIacCU(UKAIINIO MAPKETUHIOBBIX CTPATETHIl
B OpraHu3alyy;

2. BoiaenuTs 3Tarbl pa3paboTKu MapKETHHTOBOW CTPATETHH B OpraHU3allny;

3. UccrnenoBaTh 3apyOeskHBII MOAX0 K pa3padOTKe MApKETUHTOBOM CTpaTerun
B OpraHu3aluy;

4. JlaTb OpraHu3aliMOHHO-7’KOHOMUYECKYIO XapaKTEPUCTHUKY 320 «MTOAHKY;

5. IlpoBectn aHanM3 MApPKETUHIOBBIX CTpAaTeruid, NPUMEHSEMBIX B 340
«MTOAHKY;

6. [IpennoXuTh HaIpaBIEeHUSI COBEPIICHCTBOBAHMS MApPKETHHIOBOW CTpaTeTUH
320 «KMTOAHKY.

OOBEKT UCCIENOBAHUS: CTPATETHYECKUI MAPKETHHT .

[IpeameToM wHcclieqoBaHusl SABIAETCS pa3pabOTKa MU COBEPIICHCTBOBAHUE
MapKeTUHIOBBIX cTparerui B 3A0 «MTbhaHk».

Metoabl HCClIeOBaHUsS: PAaCUETHO-aHATUTHYECKUI, CHUCTEMHO-CTPYKTYPHBIH,
YKOHOMHUKO-CTATUCTUYECKUM, aHaJOrus, SWOt-aHaldu3, «ISATh PBIHOYHBIX CHII
KOHKYPEHIIUN.

O6acTb BO3MOXKHOIO MPAKTHUYECKOTO MPUMEHEHMS: MAapKETUHIOBasi CIIyx0a
3A0 «MTbank».

ABTOp paOOTHl MOATBEPKAAET, YTO MNPUBEACHHbIE B HEW (haKTHUECKHE U
pacyeTHO-aHAIUTHUYECKUE MaTepHualibl MPAaBWJIBHO M OOBEKTUBHO OTPAKAIOT
COCTOSIHUE OpraHu3allid, a BCE 3aMMCTBOBAaHHBIE W3 JIUTEPATYPHBIX M APYTUX
VMCTOYHUKOB TEOPETUYECKUE, METOJOJIOTMYECKUE M METOJUYECKUE MOJIOKEHUS U
MPaKTUYECKHUE Pa3padOTKH COMPOBOXKIAIOTCS CChIJIKAMH Ha aBTOPOB.



Heimmomnas nipama: 82 c., 10 man., 10 Tabm., 55 kpbiHiIl, 3 mpeIM.

MAPKETBIHT, BAHKI, CTPATAI'TYHbI MAPKETBIHT, IHABAIIBIMHBIS
TOXHAJIOT'IL, JITYHBABbBI BAHKIHI', BAJIIOTHA-ABMEHHBI TOPMIHAJI

Mbraii  AplIUIOMHAl  mpanbl  3'ayjsenua  pacnpanoyka I[pamaHoy —na
YynackaHaneHH1 MapKeTbIHTraBbIX cTpatariil 3AT « MThanky.

Y pamkax gacArHEHHS TacTayjaeHal MOATHI ayTapam ObLIl MacTayJaeHbIsA
HACTYIHbIA 3a1a4bl:

1. BeIByubIlIb TAHSIIIIE, CYTHACID 1 Ki1aci(hiKaIblto MapKETHIHTaBBIX CTPATATIHN y
apraHizallpli,

2. Boutydsllib ATambl pacipaioyki MapKeThIHTaBai CTPATaril ¥ apraHizallsli;

3. JlacnenaBaiib 3aMeXHBI IAABIXO 1a paCHpalioy1ibl MapKeThIHTaBal cTpaTarii
¥ apraHizanpli;

4. Jaup aprasizanpliiHa-35KaHaMI4HYy10 XapakTapbICThIKy 3AT «MTbhanky;

5. IlpaBecui aHami3 MapKETBIHTABBIX CTPATATid, sKiA YKbIBaronua y
3AT «MTbauky;

6. IlpananaBailp HampamKi YJacKaHaJEHHS MapKeThIHTaBal CTpatTarii
3AT «MTbank».

AO'exT gacienaBaHHs: CTPATATIYHBI MAPKETHIHT .

[Ipanmeram nacnenaBaHHs 3'sSyjseliia pachnpainoyka 1 yJAacKaHaJICHHE
MapKeTbIHTaBbIX cTpatarii y 3AT «MThank».

Meranel  gacienaBaHHsS:  pa3llIKOBa-aHAMITBIYHBI,  CICTAMHA-CTPYKTYPHBI,
HDKAHOMIKA-CTaTBICTBIYHBI,  QHAJOTis, SWOt-aHali3, «IAllb  PBIHKaBBIX  CLI
KAHKYPIHLBI1.

BoOnacip MarysiMara MpakTblYHAara MNpPbIMSHEHHSA: MapKeThbIHTraBas Cciy»k0a
3AT «MTbank».

A¥Tap npausl nauBsipKae, IITo NPbIBEA3CHbIA ¥ € (PaKThIUHBIA 1 pa3iiKoBa-
AQHAJITBIYHBISI MATAPBISIBI  TpaBUIbHA 1 a0'eKThIYHA aUIIOCTPOYBAIOIL  CTaH
apraHizaipli, a yce 3ama3bluaHbls 3 JITApaTypHBIX 1 IHIIBIX KPBIHIL T3APATHIYHBI,
METajalariyHblsl 1 METaJblYHbIA MalaXdHHI 1 MPAKTBIYHBIS  paclpanoyki
CynpaBajkaroilia cracbuIikaMmi Ha ayTapay.



Thesis: 82 p., 10 figures, 10 tables, 55 sources, 3 adj.

MARKETING, BANKS, STRATEGIC MARKETING, INNOVATIVE
TECHNOLOGIES, DIGITAL BANKING, CURRENCY EXCHANGE TERMINAL

The purpose of the thesis is to develop proposals for improving the marketing
strategies of CJSC «MTBank».

In order to achieve this goal, the author set the following tasks:

1. To study the concept, essence and classification of marketing strategies in the
organization;

2. Identify the stages of developing a marketing strategy in the organization;

3. To explore a foreign approach to the development of a marketing strategy in
the organization;

4. Give the organizational and economic characteristics of CJSC «MTBanky;

5. To analyze the marketing strategies used in CJSC «MTBanky;

6. Propose directions for improving the marketing strategy of CJSC «MTBank».

The object of research: strategic marketing.

The subject of the research is the development and improvement of marketing
strategies in CJSC «MTBank».

Research methods: computational-analytical, system-structural, economic-
statistical, analogy, swot analysis, "five market forces of competition™.

Scope of possible practical application: marketing service of CJSC «MTBank».

The author of the work confirms that the factual and computational and
analytical materials given in it correctly and objectively reflect the state of the
organization, and all theoretical, methodological and methodological provisions and
practical developments borrowed from literary and other sources are accompanied by
references to the authors.



