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ABSTRACT 

 

The purpose of this work is to identify the role of storytelling technology in 

brand promotion. 

The object of research of the master's thesis is storytelling technology. The 

subject of research of the master's thesis is the features of storytelling technology in 

brand promotion. 

In the process of writing a master's thesis, the following results were obtained: 

the definition, essence and scope of storytelling technology were revealed; the 

components of a literate history are identified; different approaches to brand 

definition are highlighted; various brand archetypes are considered; clarified the 

features of creating a marketing story; the importance of storytelling technology in 

brand promotion is revealed on the example of the IKEA brand. 
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