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Jumnomuas pabora: 53 c., 19 puc., 11 tabmn., 45 uCTOYHUKOB, S5 IPHIL.
[TPOJIBUKEHUE CAWTA, DOPDOEKTUBHOCTH, KOHBEPCHS, ITIOUCKOBOE
[MPOJIBXXEHUE, BEB-AHAJIMTUKA, KOHTEHT, BUJAEO
[lenpto AUMIOMHON paboTHI sBIsiETCS pa3paboTKa CTpATEerHH 3G QEeKTHBHOTO
NPOABIIKEHUS caiita KiIMHUHTOBO#M KoMmmanuu OO0 «GreenCleaningy.
B pamkax nmocTuxkeHUsi TOCTABJICHHOW II€JIM aBTOPOM OBLIM IOCTaBJICHBI
CJIEAYIOLINE 3a/1a4H:
1. M3yuuTh TEOpETUYECKUE OCHOBBI BEICHUS U MPOJIBHXKEHHSI BEO-CaiiTa;
2. IlpoBectn aHanM3 TEKyIIEH SKOHOMHYECKON M MAapKETUHTOBOM JESTEIbHOCTH
A3y4aeMOU KOMITAHWH;
3. Pa3pabotaTs cTpaTeruo npoIBMKEHUS CaiiTa KIMHUHTOBOM KOMITaHUH.
O6nekT uccienoBanus: 000 «GreenCleaningy.

[IpeqMeT  wWccnemoBaHMSA:  COBEPIICHCTBOBAHME  MPOABMXKEHHSI — CaWTa
xommanuu OO0 «GreenCleaningy.

MeTonsl  WCCIIEIOBaHMSA: aHajdW3 M CHHTE3, O0000IIEeHWE, METOJ
CPaBHUTEIIBHOTO aHAaJIM3a; OMHCATEIbHBIN, aHATUTHYECKUM; rpadUuuecKuid; MeTox
KOMIIJIEKCHOT'O UCCIIEIOBAHUSA; SKOHOMUKO-MaTEMAaTUYECKUI U IPYTUE METOMBI.

O0macTb  BO3MOXHOIO  MPAKTHUYECKOrO0 MNPUMEHEHUS: MPEII0KEHHBIE
pEelIeHUs] MOTYT OBIThb HCIIOJIb30BaHbl Ha MPAKTUKE IPU COBEPIICHCTBOBAHHUU
CUCTEMBI MPOJIBMKEHHSI caliTa KOMIIaHUH.

ABTOp pabOThl MOATBEP)KIAET, UYTO MNPUBEAEHHBIM B JUIJIOMHOW padote
pacu€THO-aHAIMTUYECKUH MaTepual MpPaBUIbHO M OOBEKTUBHO OTpa)kaer
COCTOSIHUE HCCIIELYEMOTO IPOLECCa, a BCE 3aMMCTBOBAHHBIC U3 JINTEPATYPHBIX U
OPYTUX HCTOYHUKOB TEOPETUYECKUE, METOAOJIOTMYECKHME UM  METOAUYECKHUE
ITOJIO’KEHHUE U KOHLEIIMU COIPOBOXKIAIOTCS CCBUIKAMU Ha UX aBTOPOB.



Jermmomuas padora: 53 c., 19 man., 11 tabun., 45 kpeHin, 5 nagatkay.

[IPACOYBAHHE  CAITA, DOEKTBIYHACIID, KAHBEPCI4,
[TOILIYKABAE ITPACOYBAHHE, BOB-AHAJIITHIKA, KAHTOHT, BIJIDA

MbTait aplioMHal mparpl 3'SyIIsenia pacnpanoyka cTpararii 3QeKTeIyHara
npacoyBaHHs caiiTa KiniHiHraBai kammanii TAA "GreenCleaning".

Y paMKkax JacsiTHEHHs I3Tail MATHI ayTapaM ObLIl MacTayieHbl HACTYIHBIA
3a]ay4bl:

1. BBIBYYBIIIb TPApITHIYHBIS ACHOBBI BSJI3CHHS 1 TpacoyBaHHs BY0O-caiiTa,

2. TlpaBecui anHami3 Osrydail »SKaHaMiuHa 1 MapKeThIHTaBa J3eiHacIl
BBIByYaeMail KaMIlaHii;

3. PacnpaniaBariis cTpatarito mpacoyBaHHs caiiTa KJiHIHTaBail KaMIlaHii.
AoG'ext macnenaBanns: TAA "GreenCleaning”.

[IpanMeT nacnenaBaHHS: yJAacKaHAJICHHE IpacoyBaHHs caiita kammadii TAA
"GreenCleaning".

Metanbl  gacieiaBaHHs: aHami3 1 CIHTAI3; abaryjibHEHHE, METaj
napayHajibHara aHajizy; amicajibHbl, aHAJTITBIYHBI; rpaiyHbl, METa] KOMIUIEKCHAra
JacjenaBaHHs; PKaHOMIKa-MaTIMATBIYHEI 1 1HIITBIST METaIbl.

Bo6nacp mMardeiMara mpakThIYHAra TMPBIMSHEHHS: TIpallaHaBaHbIA paIIdHHI
MOTYIIb OBIIlb CKApBICTAHBI HA TMPAKTHIIBI MPHI  YAaCKaHAJCHHI CICTIMBI
MpacoyBaHHS cailTa KaMIaHil.

AyTap mpanpl NauBspAXae, IUTO MPbIBEA3EHb Y ABIILUIOMHANM Mpaibl
pa3NiKoBa-aHAITBIYHBI MaTAPBISUT MpaBuUlbHAa 1 a0'eKThIYHA aJIIOCTPOYBae CTaH
JoclieTHara Tparpcy, a yce 3amas3blyaHbld 3 JITapaTypHBIX 1 IHIIBIX KPBIHIIL
TIAPATHIYHBIA, METaJaNariuHbld 1 METAAbIUHBIA CTAHOBIIMYA 1 KaHIMIGI
CyTpaBaJXKaroIlla CIachlIKaMi Ha 1X ayTapay.



Thesis: 53 p., Figures 19, Table 11, 45 sources, 5 app.

WEBSITE PROMOTION, EFFICIENCY, CONVERSION, SEARCH ENGINE
PROMOTION, WEB ANALYTICS, CONTENT, VIDEO

The aim of the thesis is to develop a strategy for effective promotion of the website
of the cleaning company LLC "GreenCleaning".

In pursuit of this goal the author has the following objectives:

4. To study the theoretical foundations of maintaining and promoting a website;

5. To analyze the current economic and marketing activities of the studied
company;

6. Develop a strategy for promoting the cleaning company's website.

Object of research: LLC "GreenCleaning".

Subject of research: the improvement of the promotion of the company's website.

Methods: analysis and synthesis; generalization; method of comparative analysis;
descriptive; analytical; graphic; method of complex research; economic-mathematical and
other methods.

Realm of the possible practical applications: the proposed solutions can be
used in practice to improve the company's website promotion system.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



