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Humiomnuas paborta: 58 ctp., 5 puc., 13 Tabm., 68 HCTOYHUKOB, 5
npuiioxenuii. Pabora coctout u3 3 paszaenos, 7 moapasieiioB.

MAPKETUHI', T[OTPEBUTEJIM, PEKJIIAMA, MAPKETHUHI'OBOE
NCCIEAOBAHUE.

Heas wuccienoBanusi: pa3paborka U 00OCHOBaHHE TyTeH pa3BUTUSA
MAapKETHHTa B3aUMOOTHOILICHUN ¢ KineHTamu Ha npumepe OOO TaHueBanbHbIM
neHtp «['OAII».

Oo0bekT ucciexosanmsi: OOO Tanuesanbubiii HeHTp «['OAIDy.

IIpeamer ucc/ie0BaHUs: MAPKETUHI B3aMMOOTHOILIEHUW C KJIMEHTaMU B
OOO TanueBanbHbIl HeHTp «['OAID.

DJIeMeHTbl HAaYYHOW HOBHU3HBI: TMPEIJIOKEH U pa3paboTaH IUIaH
MapkeTuHroBeix Meponpusituii B OOOQO TanueBanpHblid  1eHTp «['OAIDy,
COCTaBJICHBI CMETHI 3aTPaT, a TAKKEe MOCUUTaHa IKOHOMUYECKasi 3P PEKTUBHOCTb.

MeToabl uccae0BaHUS: aHATU3; CPaBHEHUE; 0000IICHUE; OIIEHUBAHUE.

O0s1acTh BO3MOXKHOTO MNMPAKTHYECKOr0 INPHUMEHEHHMS: MPEIIOKECHHBIE
petenus MOTyT ObITh ucnionb30BaHbl B OO0 TanneBanbubiii ieHTp «['OAID npu
(dhopMupOBaHUH TJIaHA U Pa3pabOTKe IPOrpaMM MO yJIyUYIIEHUIO B3aUMOOTHOIIIEHU N
C KJINEHTAMU OpTaHU3allH.

TexHUKO0-IKOHOMHYECKAs M COUHUAJIbHAS 3HAYMMOCTH IPOBEICHHOIO
HCCJICIOBAHMSA: TPEVIOKECHHBI KOMIUIEKC MEp HANpaBlIeH Ha YIYyYIICHHE
MapKeTHHTa B3aUMOOTHOIICHUU ¢ kiaueHTamMu B OOQO TaHueBaIbHBIA LIEHTP
«I"OAII» 3acuet npoBeACHNUS MAPKETUHTOBBIX MEPOIPUSATHIA.

ABTOp pabOThl MOATBEPXKIAET, UYTO TMPUBEACHHBII B HEW pacdyeTHO-
aHAJUTUYECKUN MaTepuan MpaBWIbHO U OOBEKTUBHO OTPa)KaeT COCTOSHUE
HCCIIEYEMOTO MPOIECCA, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U JIPYTUX
HWCTOYHUKOB TEOPETUYECKHUE, METOJOJOTHUYECKUE TMIOJOKEHUSI W KOHILEIIHHU
COIIPOBOXJAIOTCS CCHUIKAMHU HA UX aBTOPOB.



JlpimmomMHas paboTa 3msirdae 58 crap., 5 tab:a., 13 KpeIHIIL, 5 TpBIKIa aHHE.
[Ipana cxiamaenua 3 3 pazazenay, 7 nagpasazenay.
MAPKETBIHI, CITAXBIVIIbI, PAOKJIAMA, MAPKETBIHI'ABBLI

HACJIEAABAHHI.

Mbra paciaenaBaHHs: pacHpanoyka 1 adrpyHTaBaHHE LUISXOY pa3Billlsd
MapKeTBIHTY Y¥3aeMaaHOCIH 3 KilieHTaMi Ha npbikian3e TAA TaniaBanbHbl IDHTP
«"OAII».

A0'exT nacienasanisi: TAA TannaBanbHbl IPHTP «['OAIDy.

IIpaagmer naciaenaBaHHs: MapKETHIHI y3aeMaaaHOCIH 3 kiieHTami ¥ TAA
TannaBanbHbl IPHTP «['OAID».

DJieMeHThl HABYKOBail HaBi3HbI: IpalaHaBaHbl 1 pacOpaliaBaHbl IJIaH
MapkeTblHraBeix MepamnpeieMctBay y TAA TanuaBaneubl 1RHTp «['OAIDy,
CKJIaJ[3€HBISI  KallITApbICHl BbIJATKAy, a Takcama [ajiyaHas 5SKaHaMmiyHas
3(EKTHIYHAC.

MeTaabl naciaegaBaHHs: aHATI3; NapayHaHHE; a0aryJbHEHHE; allPHKA.

BoOsacup MarusiMara NpakTbIYHATA NPbIMSHEHHS: TIparaHaBaHBISA
pammHHI MOTyllb ObIlb BbikapbicTanbl ¥ TAA TanmnaBanbusl 1PHTP «['OAID» mpsrl
(apMipaBaHHI MJIaHa 1 pacmpanoyibl mparpaM ma MaISHIIHHIO Y3aeMaaJHOCIH 3
KJIIEHTaM1 apraHizalbli.

Thxnika-dkaHamiuHasgs i canbisuibHAsE 3HAYHACHL TMpaBea3eHara
AacjeIaBaHHs: T[palaHaBaHbl KOMIUIEKC MEp HaKipaBaHbl Ha MaJAIMIIPHHE
MapKeTBhIHTY Yy3aemaagHociH 3 kiieHTaml ¥ TAA Tanuasanbabl HTP «['OAID»
3aJTiK TIPaBsIA3€HHS] MAPKETHIHTABbIX MEPAINphIEeMCTBAY.

A¥Tap mpanbl nanBspjKae, TO TPBIBEA3CHBI Y € pa3iniKoBa-aHATITHIYHbI
MaT3phIsiiI IpaBibHA 1 a0'eKThIYHA aNIFOCTPOYBAe CTaH Jociie/lHara mpamjcy, a Bce
3ama3blyaHblsl 3 JITApaTypHBIX 1 IHIIBIX KPBIHIL TIap3THIYHBISA, METaJalariuyHbls
Maja)X> HHI 1 KaHIPIIIbI CYMpaBaXKarollla CrachlIkaMi Ha 1X ayTapay.



Thesis contains 58 pages, 5 tablets, 13 sources, 5 appendices.

The work consists of 3 sections, 7 subsections.

MARKETING, CONSUMERS,  ADVERTISING, MARKETING
RESEARCH.

The purpose of the study is to develop and justificate the ways to develop
marketing relationships with clients on the example of LLC Dance Center «GOAP».

Object of research: LLS Dance Center «GOAP».
Subject of research: marketing of relationships with clients in LLC Dance
Center «GOAP».

Elements of scientific novelty: a plan of marketing activities in LLC Dance
Center «GOAP» has been proposed and developed, cost estimates have been
compiled, and economic efficiency has been calculated.

Research methods: analysis; comparison; generalization; evaluation.

Scope of possible practical application: the proposed solutions can be used
in LLC Dance Center «GOAP» when forming a plan and developing programs to
improve relationships with the organization's customers.

Technical, economic and social significance of the study: the proposed set
of measures 1s aimed at improving the marketing of relationships with customers in
the LLC Dance Center «GOAP» due to marketing events.

The author of the work confirms that the computational and analytical
material given in it correctly and objectively reflects the state of the process under
study, and all theoretical, methodological provisions and concepts borrowed from
literary and other sources are accompanied by references to their authors.



