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Junnomuas padota coaepxut 60 crpanui, 21 pucynok, 18 tabmui, 50
UCTIOJIb30BAHHBIX UCTOYHHUKOB, 5 MPHUIIOKEHHN

OJIEKTPOHHASL KOMMEPLUA, WHTEPHET-MAI'A3WH, PbBIHKU
CBbITA, IIPOABWXEHHE ITIPOAYKOWHN, TOPI'OBBIE IIJIOLIAIKH,
[MUOPOBA A DKOHOMMUKA.

O6nwekT uccnenopanus — 3A0 «Atiaant Opiay.

[Ipenmer nurIoMHOM pabOTHI — CO3/ITaHUE U MPOBMKCHUE HHTEPHET-Mara3uHa
KaK HHCTPYMEHTA HHTEPHET-MapKEeTHHTA.

[enb nUIIOMHOM pabOThI — HCCIIEIOBATh METOJIUKH MTPOJABUKEHUS HHTEPHET-
Mara3uHoB, JJisl IpuMeHeHHs B uHTepHeT-MarazuHe 3A0 «Atnant Opiay.

Metoabl UcciienoBaHus: JOKYMECHTAIbHBIC, aHAJIU3 CTAaTUCTUYECKUX JIaHHBIX,
HAOJIIOJCHUE,  CONOCTABJICHHE, CHCTEMHBIM  IIOOXOJ, METOJ  OO0OOIIEeHH
TEOPETHUYECKOT0 W MPaKTHYECKOTO MaTepualia, NpUEM MOCIEA0BATEIHLHOTO
U30JIUPOBaHUS (PaKTOPOB, KOI(DPHUITMEHTHBIN aHATN3.

JlunimomHass paboTa TOCBSIIEHA HCCICIOBAHUIO BOIPOCOB, CBSI3aHHBIX C
COCTOSIHUEM U TEHACHIUSIMHU pPa3BUTHS MHUGPOBOH DKOHOMUKH B PecryOnmke
benapyces. Peanuzanus HampaBlICeHUH pa3BUTHUS HWHTEPHET-TOPIOBIU MOCPEICTBOM
BHEJPEHUSI WMHTEPHET-Mara3uHa IO03BOJUT YJIYUIIUTh JKOHOMHUYECKOE COCTOSIHHE
OpraHU3aIuu.

ABTOp pabOThI TOATBEPKAACT, YTO TPHBEJCHHBIC B HeW (aKTUUCCKHE U
pacueTHO-aHAJUTUYECKHE MaTepuajibl TPaBUJIbHO H  OOBEKTHBHO OTPAKAIOT
COCTOSIHME OpraHM3alliy, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX U JAPYTUX
HMCTOYHUKOB TEOPETUUYECKHE, METOJO0JIOTUYECKHE U METOAWYECKHE TOJIOKECHUS HU
MPaKTHYECKUE Pa3pabOTKH COMPOBOXKIAIOTCS CCHUIKAMH Ha aBTOPOB



Thesis: 60 p., Figures 21, Table 18, 50 sources, 5 app.

PRODUCTS, TRADING PLANTS, DIGITAL ECONOMY.
The object of the study is ZAO Atlant Orsha.

The subject of the thesis is the creation and promotion of an online store as a tool
for online marketing.

The purpose of the thesis is to explore the methods of promoting online stores for use
in the online store of ZAO Atlant Orsha.

Research methods: documentary, analysis of statistical data, observation,
comparison, systematic approach, method of generalization of theoretical and practical
material, method of sequential isolation of factors, coefficient analysis.

The thesis is devoted to the study of issues related to the state and trends in the
development of the digital economy in the Republic of Belarus. The implementation
of the directions for the development of Internet - trade through the introduction of an
online store will improve the economic condition of the organization.

The author confirms that the factual and analytical materials presented in it
correctly and objectively reflect the state of the organization, and all theoretical
(methodological and methodical) provisions and practical developments borrowed
from literary and other sources are accompanied by references to the authors.



