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Marucrepckass padora Ha temy BU3HEC-IIJIAH IMTPOU3BO/JICTBA U
ITPOJIAXKN TUIACTUKOBBIX W3AEJIMI, TTPOU3BOJUMBIX JIMTHEM
COCTOMT U3 73 cTpaHuIlsl, 19 pucyHkoB, 24 TabauLIbl, 2 TPUIIOKEHUS.

Ienb paboThl - pazpaboTaTh OM3HEC-TUIAH MO OPTaHU3AlMKH COOCTBEHHOTO
IPOU3BOJICTBA AJEKTpoajantepa B r. MUHCKE M OpraHHU3aluy MPOAAXK HA PHIHOK
Poccun.

JIJist TOCTH>KEHUS 1€ CTaBSITCS CIIEYIOUIUE 3a/1auu:

- TIPOBECTH MApPKETHHTOBBIE HCCIEOBAHUS PBIHKA DJICKTPONPHOOPOB IS
HAaCEJICHHUS;

- pa3paboTaTh OCHOBHBIC AJIEMEHTHI OM3HEC-TIJIAHA;

- IPEJI0CTaBUTh MAPKETUHTOBBIN aHATN3

- 33/1aTh CTPATETHIO TIPOJIAK;

- IpeAICTaBUTh (DMHAHCOBBIN TUIAH;

- IPOaHAIN3UPOBATH BO3MOKHBIE SdKOHOMUYECKUE PUCKH, CBSI3AHHBIE C HOBOM
IIPOEKTHOU JEATEIBHOCTBIO.

OOBEKTOM HCCIEIOBAHUSA ABJISIETCS] OU3HEC-TIAH MPOU3BOCTBA U MPOJAXK.

[IpeameToM  HccrnegoBaHUsl  SIBISETCA  LEIECOO0Pa3HOCTh  MPOAAXKH
COOCTBEHHOI'O MPOAYKTA.

[IpumensieMble METOJbI UCCIAEAOBaHUSI ObLIM HANpaBJICHbl HA HM3Yy4YCHUE
PBIHKA, KOHKYPEHTHOM Cpefibl, OLIEHKY MOTEHIMAIIBHOTO CIpOca JIJIsl ONPEAEIICHUS
11€JIECO00PAa3HOCTH 3alycka HOBOTO HAIIPaBIEHUS B JCSATEIBHOCTH KOMIIAHUH,
aHaJIN3 MaKpO- U MUKPOCPEbl JJIS BBISABICHUS BO3MOXKHBIX YIPO3 U BapUAHTOB
pearupoBaHMsi Ha HHUX, a TaKKe IOTCHIMAIBHBIX BO3MOXHOCTEH TOBBICUTH
LHEHHOCTh MPEIJIOKEHUS.

OOmwmit anropuT™M COCTaBJIEHUsI OM3HEC-TUIaHA JCTAIU3UPOBAH, JOIMOIHEH
pacyeTamu ¥ NPUII0KECHUSIMHU.



Master's thesis on the topic: BUSINESS PLAN FOR PRODUCTION AND
SALES PLASTIC PRODUCTS PRODUCED NY INJECTION MOLDING: 73
pages, 19 figures, 24 tables, 2 appendices.

The aim of the work isto develop a business plan to set own production of
electric adapter in Minsk and organize sales to Russian market To achieve the goal
the following tasks are set:

- to carry out marketing research of the market electric appliances to the
population;

- to work out the main elements of business-plan;

- to provide marketing analysis

- to set a strategy for the sales

- to introduce a financial plan;

- to analyze possible economic risks, connected with new project activity.

The object of the research is business plan on production and sales.

The subject of the study is feasibility of selling own product.

Applied methods of research were aimed at market research, competitive
environment, assessment of potential demand to determine the feasibility of starting
new direction in company activity, analysis of macro and microenvironment to
identify possible threats and options to respond to them, and potential opportunities
to enhance the value of the offer.

The general algorithm of drawing up a business plan is detailed, supplemented
by calculations and appendices.



Maricrapckass mnpama Ha 1My bISHOC-IIJIAH BBITBOPUACIII I
I[TPOOAXY TIJIACTBIKABBIX BbIPABbay, skis BeIpaOisomia JIEM
ckiiaiaenia 3 /3 crapoHki,19 mamonkay, 24 tabminpl, 2 1a1aTKy.

Mbara mpanpl - pachparaBailb Ol3HEC-TUIAaH Tla  apraizailbli - yiacHau
BBITBOpYACIIl dJIeKTpaaaanTapa ¥ r. MIHCKy 1 aprasizaibli mpojaxay Ha pbhIHAK
Pacii.

JIJIst macATHEHHS MAThI CTaBSIIA HACTYITHBIS 3a/1a4bl:

- MpaBecli MapKETHIHTaBBIA JaclieflaBaHHI PBIHKY dJeKTpanpbiOopay ams
HACEJILHILTBA;

- pacrparaBailb aCHOYHbIS 3JIEMEHTHI O13HEC-TIJIaHa;

- MpaIacTaBillb MAPKETHIHTAaBhI aHAJII3

- 33/1a1lb CTPATATIIO MPOJIaXKay;

- MpaJicTaBilb (piHAHCABHI IIAH;

- MpaaHaji3aBallb MardbIMbIsl SKAHAMIYHBIS PBI3bIKI, 3BS3aHbIL 3 HOBAM
MPAaCKTHAN A3E€MHACIIIO.

AoO'exTam nacienaBaHHs 3'sysiena 013Hec-TuIaH BEITBOPYACIII 1 TpoIaKay.

[Ipagmeram nacrenaBaHHs 3'SyJisellla MATA3roAHACIL NPOJAXKY YllacHara
paayKTa.

[IpeiMsiHsIONIIa METaabl AaciefaBaHHs ObUIl HaKipaBaHbl Ha BBIBYUDHHE
PBIHKY, KaHKypIHTHAara acspoij3si, aIlPHKy MaTdHIbIHATa TOMBITY IS
BBI3HAYHHS MATA3rOJHACIIl 3allyCKy HOBara HampamKi Yy J3edHaclii KamIadii,
aHai3 MakKpa-1 MIKpaacspoyI3sl IJisl BBISYJIEHHS MardbIMbIX Marpo3 1 BapbISHTAY
praraBaHHS Ha 1X, a TaKcaMa MaTAHIBIMHBIX MardybIMacIsly MaBbICIIb KAIITOYHACIIH
IparnaHoBBbl.

ATyNBHBI anrapbhITM CKIIaJlaHHd Oi3Hec-TulaHa J3Talli3aBaHbl, JaroyHEHBI
pasmnikami 1 ganatkami.llpakTeiuHast 3HaUHACIb TATAl Mpallbl 3aKII0YaeIia ¥ ThiM,
IITO Ja/i3€Hae Jaciie/laBaHHe MPaBo/I31ia JJIsl KaMIlaHil YIEepIIbIHIO 1 Mae BsUTIKae
3HAYAHHE JJIA MMacIsIXoBara pa3Billsd KaMiaHil ¥ Oyay4bIHi.



