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OBIIAA XAPAKTEPUCTHUKA PABOTbI

BPEHJI, BPEHJI OJEX/bI, MNPEAINPUSITUE BPEHJA OJIEXIBI,
VMMJDK BPEHJIA, PA3BUTHUE BPEHJIA, PECITYBJIMKA BEJAPYCD,
KUTANCKAS HAPOJIHASI PECITYBJIMKA

Obvexm uccnedoganusi — 0EIOPYCCKUE U KUTAUCKUE OPEHIbI OJICHKIbI.

Ilpeomem uccnedoeanus — BU3yadbHbli W KOMMYHUKATHBHBII aCHEKThI
(UPMEHHOTO CTHIISI OEJIOPYCCKUE U KUTAUCKUE OPEHIBI OJICHKIbI.

Llenv pabomwvl — M3y4uTh BU3YAIbHBIA W KOMMYHUKATHUBHBIM aACIHEKTHI
(UpPMEHHBIX CTUJIEH OETOPYCCKUX U KUTAUCKUX OPEH/IOB OJICHKIbI.

3aoauu pabomui:

1. paccMOTpeTh UCTOPUIO Pa3BUTHSI OPEHIIOB OACKbl HAa OEIOPYCCKOM M
KUTalCKOM pPBIHKAX;

2. IPOAHATTU3UPOBATH 3apyOeKHBII OTIBIT KOPIOPaTUBHOTO
MO3ULIMOHUPOBAHUS OPEHIOB OJICK/IbI;

3. OCYIIECTBUTH aHATN3 PUPMEHHOTO CTHIISI OEIOPYCCKOTO OpEHIa OJICKIbI,

4. OCYIIECTBUTH aHATIU3 (PUPMEHHOIO CTHUJISI KUTACKOTO OpeHa 01X bl

5. TIPOBECTH CPABHUTEIBHBIM AHAIN3 BU3YAIBHOM M KOMMYHHKAaTHUBHOU
COCTaBJISOIIEeH (UPMEHHOTO CTUIISI OPEHAOB OJICK/IbI.

llonyuennvie pesynrbmamvl. PacCMOTPEHA WCTOPUS DPA3BUTUS OpPEHIOB
OJICKIbl Ha OEJOPYCCKOM M KUTANICKOM PBIHKAaX; MPOaHAIU3UPOBaH 3apyOe:KHbIN
ONBIT KOPIOPATUBHOIO MO3UIIMOHUPOBAHUS OpPEHIOB OJICK/bI; BBIICIICHBI
AJIEMEHTHl BU3YaJbHOM M KOMMYHUKATUBHOM COCTAaBIAIONIEH (PUPMEHHOTO CTUIIS
OpEHIIOB OJEXKIbl; OCYIIECTBIEH CPaBHUTENbHBIM aHamu3 (UPMEHHOTO CTHIIS
O€JIOPYCCKUX U KUTANUCKUX OPEHIOB O/CXKIbI.

Hosusna  uccneoosanusi  3aKIOYaeTcsl B~ CPaBHUTEIBHOM  aHAIIN3E
0eJOpYyCCKOr0 M KUTAHCKOTO OIbITa MOCTPOCHUSI (PUPMEHHOrO CTUJSL OpEHIOB
onexkapl. M3ydeHbl CTpaTerud W TAaKTUKW KOMMYHUKAIUS OpeHIa, pacCCMOTPUM
XapaKTePUCTUKHU U KaTeropuu GUPMEHHBIX MPEANPHUITHA, UCCICAYHTE UCTOPUIO U
HBIHEIITHEE TMOJI0KeHne OpEHI0B OJICK/bI, aHAIN3 PhIHKA OpeHnoB B bemapycu u
Kurae, BoIIBUHYTa TEHICHIUS Pa3BUTHS OPEHIOB OJEKIBl HA PHIHKE OJICHKIBI
benapycu u Kuras.

Maructepckasi [uccepTamys COACPKUT 75 CTPAHUIl U COCTOUT M3 OOIIEH
XapaKTEPUCTUKU, BBEJEHHUS, ABYX I11aB, BKIIFOYAIOLIUX ISITh Pa3/1€JIOB, 3aKII0YEHUS,
CIIMCKA MCITOJIb30BAHHBIX HCTOYHUKOB U3 43 HAMMEHOBAHUM, 3 NPUIOKECHUN.



GENERAL DESCRIPTION OF WORK

BRAND, CLOTHING BRAND, CLOTHING BRAND ENTERPRISE,
BRAND IMAGE, BRAND DEVELOPMENT, REPUBLIC OF BELARUS,
PEOPLE'S REPUBLIC OF CHINA

The object of the study is Belarusian and Chinese clothing brands.

The subject of the study is the visual and communicative aspects of the
corporate identity of Belarusian and Chinese clothing brands.

The purpose of the work is to study the visual and communicative aspects of
corporate styles of Belarusian and Chinese clothing brands.

Work tasks:

4. consider the history of the development of clothing brands in the Belarusian
and Chinese markets;

5. to analyze foreign experience of corporate positioning of clothing brands;

6. to analyze the corporate identity of the Belarusian clothing brand;

4. carry out an analysis of the corporate identity of a Chinese clothing brand,;

5. to conduct a comparative analysis of the visual and communicative
component of the corporate identity of clothing brands.

Results obtained: the history of the development of clothing brands in the
Belarusian and Chinese markets was considered; analyzed foreign experience of
corporate positioning of clothing brands; elements of the visual and communicative
component of the corporate identity of clothing brands are highlighted; a
comparative analysis of the corporate identity of Belarusian and Chinese clothing
brands was carried out.

The novelty of the study lies in a comparative analysis of the Belarusian and
Chinese experience in building a corporate identity for clothing brands. Studied
brand communication strategies and tactics, consider the characteristics and
categories of branded enterprises, explore the history and current position of clothing
brands, analyze the brand market in Belarus and China, put forward a brand
development trend clothes in the clothing market of Belarus and China.

The master's thesis contains 75 pages and consists of a general description, an
introduction, two chapters, including five sections, a conclusion and a list of
references from 43 titles, 3 appendices.



BBEJAEHUE

AxmyanvHocms mMa2ucmepcKou Ouccepmayuu.

C ObICTpBIM  pa3BUTHEM MEXKIYHApPOJHOW HKOHOMHUKH  KOHLETIIHS
noTpeOIeHus JIIoAeH MOCTOSTHHO MEHSIETCS, U TETIePb JIIOAU BCe OO0JIbIIEe CTPEMSITCS
K OoJbllield MEpCOHANM3ALUU C TOYKUA 3peHUs oOpasza KU3HU U KU3HEHHBIX
MOTpeOHOCTEH, U «OPEH bl OJICKIB» KaK pa3 YAOBIETBOPSIOT 3TOT cipoc. bpenabt
MPUHOCAT TMOAB3Y mnpeanpustusiM. OHHU SBISIOTCS MPOJOKEHUEM I[IEHHOCTH
OpeAnpusiTass B KOMMepyeckoM oOmiectBe. B Tekyimeid OusHec-mojenu
TUIUPYIONIEro OpeHJa 3TO O3HAYaeT MO3UIMOHUPOBaHUE MPOAYKTa, OU3HEC-
MOJIeNb, TPyl TOTpeduTene u Bo3BpaT npudbuin. Co3naHue KOPnopaTUBHOTO
Openna TpeOyeT OT KOMIAHUM CUJIBHON CIIOCOOHOCTH MHTETPUPOBATH PECYPCHI U
JIEMOHCTPUPOBATh CYIIHOCTh KOMIIAHUKM MHUPY 4Yepe3 UMUK Openma. Merton
CO3/IaHUsI: PeKJiaMa, €KEIHEBHBIA MApKETUHT U MOCIECHPOJAXKHOE OOCITYKHUBAHUE
UMEIOT  TOpsiMO€  BIUsHHUE. bpeHa —  NOpOAyKT  TOBApHOTO  XO34MCTBa,
pa3BUBAIOIIETOCS J0 OMpPEACICHHOro ypoBHA. [lepBoHadalbHOE HMCHOJIb30BaHUE
OpeHa 3akitoyaeTcs B 00JerueHnn uaeHTurKanuu npoaykra. beictpoe pazpurtue
OpeHia TMOPOXKAAeTCsi B  BBICOKOPA3BUTHIX  YCIOBUSIX COBPEMEHHOIO U
COBPEMEHHOI'0 TOBAapHOro xo3siictBa. Ero OypHOe pa3BuUTHE 3aKioyaercs B
WCIIOJIb30BaHUU TOPrOBOM MapKu JUisi TOBAPHOIO IMPOU3BOJACTBA, YTO MPHUHECIO
OTPOMHBIE IKOHOMUYECKHUE U COIUATILHBIE BBITOJIBI.

benopycckue u kwurtaiickue OpeHIbl OJEKIbl 3aHUMAIOT YHUKAIbHOE
MOJIOKEHHE HA MEXIYHAPOIHOM PBIHKE OJICK]Ibl HE TOJIBKO C TOYKH 3PEHHUSI IEHET
U BpPEMEHH, 3aTPauyMBaeMOr0 MaccaMd, HO M C TOYKU 3pEHHUS UX BIUSHHS Ha
MEKIyHapOJIHbIA PBIHOK. B mocnenHue roasl B COBPEMEHHOM OOIIECTBE HJIET
O’KHMBJICHHAS JUCKYCCHUS O COICPKaHUH U KaUeCTBE MPENPUIATUI OPEHIOB OJ1€KIbI,
OCHOBHOU aKILIEHT B KOTOPOU JIeJIaeTCsl Ha TOM, YTO UM HE0OX0AuMO Oojiee 4eTKO
UrpaTh CBOIO MHHOBAIIMOHHYIO M HAIMpPaBISIONUIYIO poib. Ha ¢poHe 3TuX nuckyccuit
M3y4yeHHEe OEIOPYCCKUX U KUTANUCKUX OPEHAO0B OJI€K bl U KOPHIOPATUBHBIX 00Pa30B
MpeACTaBIsACTCS HEOOX0UMbIM 10 psiAy npuunH. He Tonbko B benapycu u Kurae,
HO 1 BO MHOTHX CTpaHaX CYIIECTBEHHO NOCTPaialii OpEeH bl OJIEK/IbI — B TOM YHCIIE
MacCOBBI€ I'PYIIIbI, TOTPEOUTEINH, BEIIEBbIE PHIHKY U peKJIamojiaTenu. B koHTekcTe
ATOM PBIHOYHOM cCpelbl OCOOEHHO BaXHO TIOHSATh JIETAld  BOCHPUSITHS
OOIIECTBEHHOCTBIO ~ OPEHIIOB  OJEXAbl M KOPIOPATUBHBIX  00OpPa30B,
MPOAHAIN3UPOBATH CTPATETUU OPEHAOB U U3YyUYHUTh POJIb KOPHOPATUBHBIX 00Pa30B
OpeHI0B.

Teopemuxo-memooono02u4ecKylo  OCHO8Y  UCCNe008aHUsl  COCTABISAIOT
MPUHIHUIIBI UCTOPU3MA U HAYYHON OOBEKTUBHOCTH, KOMIApPATUBHBINA, TPOOJIEMHO-
XpPOHOJIOTUYECKUA METOJbl, a TAaKXKE CHCTEMHBIA M MEXIUCHUIUIMHAPHBIN
noAXoAbl. B 4acTHOCTH, MPUHIMIT MCTOPU3MA MO3BOJIMII MPOCIEIUTh THUHAMUKY



pa3BUTUA OpPEHNIOB OJIECKIbI HAa OENOPYCCKOM M KUTAaWCKOM PBIHKAX, MPUHIUII
Hay4YHOW OOBEKTUBHOCTU UCTIOIB30BAJICSI B CPABHUTEILHOM aHAJIU3€ BU3YaAbHOU U
KOMMYHUKAaTUBHON COCTaBIAIONIEH (DUPMEHHOTO CTUE OpEHI0B  OACHKIbI.
CucTeMHBIN TTOAXOJ MO3BOJWI BBIICIUTh OTIACIBHBIE CTPYKTYPHBIE 3JIEMEHTHI B
COep’)KaHUM OENMOPYCCKUX M KUTaWCKuUX OpeHIoB onexnasl. bmarogaps
MEXIUCIUIUIMHAPHOMY MOAX0Y OblIa KOMIUIEKCHO U3YUYEHBI KaK BU3YyaJlbHbIE, TaK
Y KOMMYHHUKAaTHUBHBIE COCTaBJIsOIIEe (PUPMEHHOTO CTHIISI OPEHIOB OJICHKIbI.



