MUWHUCTEPCTBO OBPA30BAHUSA PECITYBJIMKU BEJIAPYChb
BEJIOPYCCKHI I'OCYJAPCTBEHHbBIN YHUBEPCUTET
OAKVYIJIBTET XYPHAJIMCTUKU
Kadenpa TexHomoruii KOMMYHHUKAIIUHU U CBA3EH ¢ OOIIECTBEHHOCTHIO

KOHb
J10)7%0%081

MPOJIBUKEHUE KUTANCKUX FPEH/IOB
HA PBIHKAX BEJIAPYCH U POCCUU

Marwucrepckas 1ucceprauus
crienuanbHOCTh 1 23 80 11 Kommynuxayuu

HayuHslll pykoBOAUTEIb —
ConoBbeB AHatonuii IBanoBuy,
KaHIuIaT PUI0JIOTHYECKHUX HaYK,
JIOLICHT

Jlonymiena K 3amure

« » 2022 r.

3aB. kadenpoit

TEXHOJIOTU KOMMYHUKAIIUU U CBSI3€l ¢ OOIIECTBEHHOCTHIO
Jlykpsurok FOnus HukosaeBHa,
KaHAUAAT PUIOJIOrMYECKUX HAYK, TOLEHT

Mumnck, 2022



OI'JTABJIEHUE

BBEJIEHHE. . ... e e e e 3

OBHIAA XAPAKTEPUCTUKA PABOTDBI .....oooii i 5
GENERAL DESCRIPTION OF WORK.......co oot ©
IJIABA 1 DBOJIIOLIMSA BPEHJMHIOBBIX KOMMYHUKAIIUN B

COBPEMEHHDBIX YCIIOBUAX ..ot i

1.1 Bbpenpa. Drtanbl U CTPATETUU €TI0 MPOABUKECHU . .. .uvveeneeenninnnnnss. 7
1.2 ®aktopsl 3HPEKTUBHOCTH OPEHI-CTPATETHM . .. .vveeevenerennennnnnn, 20
123911001 1 00 (001057 0):10) 7 ) 1 <SR 32

I'JTABA 2 AHAJIN3 TIPAKTUKHM COBPEMEHHBIX CTPATEIMI

[TPOJABVMIKEHUS KUTAUCKUX BPEHIOB. ....vneeeiieeeeeeeeeeea . 34
2.1 HHTepakTUBHBIE CIMOCOOBI B  MPOJBIKCHHH  KHTANCKUX
G105 £ 91 () : T TSP 34
2.2 OcobenHocTH cTpaTeruu mnpoABwkeHus Openna Huawei Ha
POCCUNUCKOM U OETTOPYCCKOM PBIHKAX . ...t vvrnseennneenneesanneeanneeannnenns 44

2.3 Ilpobnembl B mnpoaBwxkenuu Huawei Ha Oenopycckom

1 POCCUHCKOM PBIHKAX U PEKOMEHIAIMU MO UX PEIICHUIO. ................ 56
BBIBOZIBI TTO BTOPOM TTIABE. . ..ttt vttt et e eeeeeteeeeeeneeeeeennnene e eeee e eens 61
SBAKIIHOUEHUE . . . oo e e e e et e eeeeeeeeeeeeeee s 64
CIIMCOK UCIIOJIB30OBAHHBIX UICTOUYHUKOB........ccooiieiiiiins 68

IPUJIOXKEHUMSL. ... e e 76



BBEJAEHUE

Axkmyanonocms memol ucciedosanusa. CTaHOBICHUE U pa3BUTHE OpeHJa
MPOUCXOJUIO OJHOMOMEHTHO BMECT€ C SKOHOMHMYECKUMU U COIUMAJIbHBIMU
mpolieccaMd B TEUEHHE JJIMTEILHOIO TMEepHoJa pa3BUTUS YEJIOBEYECTBA.
[locTerneHHO B PKOHOMUYECKH PA3BUTHIX CTpaHax CHOPMHUPOBAIUCH Pa3IHYHbIC
METO/Ibl ¥ CTPATETUU, HATIPABJICHHBIC HA TPOJIBIXKECHUE OPEH/IOB.

CuctemaTUyecKue MapKETHUHTOBBIC, COLIMOJOTHYECKUE, IMCUXOJIOTUYECKUE
UCCIIEIOBAHUSI BOIMPOCOB, KAcCAIOIMXCS HU3YUYEHUS KaK CaMHUX CTpaTeruil ux
MpPOJABMXEHUSA, TaKk U (PakTopoB 3P(PEKTUBHOCTU OpEHA-CTpATETUN CETOHs
HaIPaBJICHO Ha BBISABICHUE CAMbIX JACHCTBYIOIIMX U3 HUX.

B cBsi3u ¢ TeM, 4TO MUP U TJI00ATBHBIN PHIHOK CTPEMUTENBHO PA3BUBAIOTCS U
MU3MEHAIOTCS MOTPEOHOCTH U TpeOOBaHUsI MOTpeOUTeNeld K KayecTBY TOBapoOB U
YCIIYT, aKTyaJIbHBIM CTAHOBUTCSI CBOEBPEMEHHOE HCCJICIOBAHUE U CPABHUTEIbHbBIN
aHanu3 OpEHJO0B PBHIHKOB Pa3HbIX CTpaH M CTpaTeruid HUX NpoJBUKeHUsi. B
YaCTHOCTH, YYHUTHIBas AaKTUBHOE YCIEHUIHOE SKOHOMHYECKOE B3aWMOJICUCTBUE
Kutas ¢ Poccueit u benapycbto, KpailHe HEOOXOJUMBIM MPECTABIISIETCS
HaXO0XJICHUE TeX MyTeH, KOTOPbI€ MO3BOJAIOT BHUAETh MEPCIEKTUBY B Pa3BUTHU
KUTANCKUX OPEHIOB HA TEPPUTOPHUSIX ITUX CTPaH.

B cBs3u ¢ 3TUM OCOOEHHO Ba)KHBIM BHUJUTCS M3Y4YCHHE HHTEPAKTHUBHBIX
CHOoCOOOB MPOJBIKEHUS KUTaickux OpeHAoB Ha peiHKax Poccuu u benapycu. [lpu
ATOM JIaHHBIN BOMPOC U, B YaCTHOCTH, BOMPOC U3YUYECHHSI OCOOCHHOCTEU CTpaTeruid
NpoJBMKEHUsT OpeHaa MOOWIbHBIX TenegoHoB Huawei Ha poccuiickomM u
OeIOpyCCKOM PBIHKAX, MPEACTABICH HEIOCTATOYHO B KHUTAMCKOM, Oemopycckoi u
pOCCUIICKOM Hay4YHOU IUTEepaType U TpedyeT OoJiee 1eTalTbHOTO U3yUeHUsI.

Ceromus koMmmnanus Huawei u3BectHa B ctpanax Asuu, EBporibl 1 AMepuku
KaK YCHCIIHBbIA M TMEpCHeKTUBHBIM OpeHa. OaHako Majo HUCCIEIOBaHUM,
OPUEHTHPOBAHHBIX HAa aHAJIU3 YCIEIIHOCTH 3TOTO OpeH/ia, Ha BBISIBJICHUE MPOOIEM
B €ro MPOJBWKEHHH HA POCCUUCKOM U OEJIIOPYCCKOM pPBIHKAX. A MEXIy TeM
noA0o0OHOE KOMIUIEKCHOE MCCIIeIOBaHUE TI03BOJSIET CHAelaTh BEChbMa BaKHbBIC
BBIBOJIbI U TPEJCTABUTh PEKOMEHIAIMN ISl YIydllleHUs] MPOABMXKEHHS OpeHIa
MoOuIbHBIX TenedonoB Huawei Ha prinkax Poccun u benapycu, 4to ykassiBaeT Ha
aKTyaJbHOCTb TEMbI UCCIICIOBAHMUS.

Cmenens HayuHoii pa3padomannocmu npoo.aemol.

Bompockl, koTopble u3yyanuch B JaHHOM palOoTe, B3aUMOCBSI3aHbl U
CHUCTEMHO IPEJCTaBJIEHbI B paMKaxX €IMHONW METOAO0JIOTHH C LETbI0 0OHAPYKUTh U
MPOAHAIN3UPOBATh BaXKHBIE aCMEKThI, BIUsIONME Ha 3(PHEKTUBHOE MPOIBUKEHUE
OpeH/IIOB C MHCIOJIb30BAaHUEM Kak enle (PYHKIUOHUPYIOMUX TPaJUIMOHHBIX
CTpaTerui NpOJBUKEHHUS, TAK U HOBEHIIHUX.



N3ydeHo oOMMpPHBIA O0BEM JUTEPATypPHBIX HCTOYHUKOB, TJ€ AaKTUBHO
OCBEIIAIOTCS PA3IUYHbIE TOUKHU 3PEHUSI aBTOPOB MO BOIIPOCAM:

1) Openn, tansl U cTpaterun ero npoasrwkenus (X. [Mpunrin, M. ToMmricoH;
A.A. Banos, M./I. BacunbeBa, M. . Angues, A.M. I'onun, A.A. Imutpues, A.M.
Yepnsimena, T.H. Sky6osa, O.C. Ileckona, I'. JI. Tynsunnckuii, E. A. JIynena, A.U.
ComnosbeB, A.B. Konuk; Cron llununr, Yen L3sa83i1, dyans Anun, JIy CtonB3Hb, Tn
Baubiaun, Jlu Pussii, 13au 107, Lyt Auztoans);

2) (axropel 3ddextuBHOCTU OpeHna-ctpareruii (A.A. HBanos, U.A.
Hokykuna, H.B. IlesHoBa, T.H. SIxy0OoBa, I'.JI. Tynpuunckuii, E.A. JIlynesa, B.A.
Tkaues, A.H. Koposb; Ban HOunyH, Cron ununr, [lan 3unun, JIu FOuran, Yen
[3sBait, Cy [lunOunb, Ton MuHb);

3) UWHTEepakTHBHBIE CHOCOOBI B MPOJBMKEHUM KuTalickux OpenmoB (K.
Erepes, B. Hummun, E. [Ipucraska; JIu Csouztoans, Cy [asit, JIu Csouzioans);

4) 0cOOEHHOCTHU CTpaTeruu MpoaABMKeHUs OpeHaa Huawei Ha poccuiickoM u
oenopycckoM peiHkax (['onr Xaii6o, JIu Csouzroans, Yxan FO3usns, Jly [[310HbKE,
JIsio SIam, @y K, Ban Xaitwxkyn);

5) mpobGnemsl B mpojBuxkeHun Huawei Ha OeIOpyCCKOM U POCCHUUCKOM
peiakax (Cy JlaBaii, Tox Munb).

Bce Bompochl SIBIAIOTCS HMHTEPECHBIMHM U OJHOBPEMEHHO BaXXHBIMHU,
MOCKOJIbKY OPUEHTUPOBAHBI HA MOBBIIIEHNE (D PEKTUBHOCTU MPOBUKEHUS OpeH 1a
MoOUITbHBIX TenepoHoB Huawel Ha poccuiickoM 1 0E€JI0PYyCCKOM phIHKaX.

Imnupuueckyrwo  6a3zy  ucciedoeanus  COCTaBIAIOT  MyOIUKAIUU
AKOHOMUYECKOM, COIMOJIOTUYECKOW, MApKETUHIOBOW TEMAaTUKH B HAy4YHBIX
KUTACKMX U PYCCKOS3BIYHBIX MCTOUYHUKAX, B CETEBBIX MPEICTABUTEILCTBAX
CPEeACTB MacCOBOW MH(POPMAIUU U B OHJIAHHOBBIX U3/IAHUSIX.

Hcnonvzoeannvlie memoovl HAYUHO20 UCC/1€008aHUA . OOLICHAYYHBIE METO b
UCCJIEIOBaHUs (JIOTMYECKUW aHallu3 U CHUHTE3, MHAYKUIUS W JACAYKIHS, METOJ
UACHTU(PUKALINN), YACTHBIE METOJIbI OOIIECTBEHHBIX HAyK (MCTOPUYECKHUM, METO]
CTPYKTYpPHO-QYHKIIMOHAJIBHOIO ~ aHaliu3a), a TakKke CIelUalbHble METOJbl
(br10c0(hCKO-COMOTOTHYECKUX OMUCATENIBHOIO U aHAIMTUYECKOTO XapaKTepa.

Teopemuueckana u npakmuyeckas 3HAYUMOCHMb padomvl BUIUTCI B
CUCTEMHOM IPEACTaBICHNU O0BEKTA UCCIIEIOBAHMSI, KOTOPOE MOKHO UCIIOIH30BAThH
B JICKIIMSIX JIJISL CTY/ICHTOB, a TAK)KE B CUCTEMHOM PENICHUU UMEIOIIUXCS TPOOIeM y
koMmnaHuu Huawei U B HCHOJIB30BaHWMU TMPEIJIOKEHHBIX PEKOMEHAAIMN C LEIbIO
3¢ heKTUBHOTO MPOJABMXKEHHS OpeHaa MoOuabHBIX TenedonoB Huawei Ha
POCCHUIICKOM U OEJIOPYCCKOM PBhIHKAX.

Cmpyxkmypa padompl. Pabota COCTOUT U3 BBEJICHUS, 001N XapaKTePUCTUKU
paboThl, JBYX TIJaB, 3aKIIOYEHHMs, CIUCKA MCIOJb30BAHHBIX HCTOYHHUKOB H
NPUIOKEHUM.
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OBIIASA XAPAKTEPUCTHUKA PABOTbI

BPEH/, CTPATEI'MHA [MPOJABM>KEHN A, [MPOJIBKEHUE
KUTAMCKUX BPEHJIOB, HUAWEI, PEIHKU BEJIAPYCU U POCCUU

Obvexm uccredosanuss — Huawel kak OJMH W3 HamOOJIee H3BECTHBIX
HallMOHANbHBIX OpeHnoB Kutasi.

Ilpeomem uccnedoganusi — MPOABUKEHUE KUTAUCKUX OPEHIIOB HAa PBIHKAX
benapycu u Poccun.

Ileny — wucciegoBaHUE TMPOABUKEHUE KUTAUCKUX OpPEHIOB Ha PpPBIHKAX
benapycu u Poccun na npumepe Openna Huawei.

3aoayu uccredoanusi:

1. UByuuth moOHATHE «OpEHO», OMNPENETUTh 3Talbl U CTPATErHU €ro
MIPOJIBUKEHUSI.

2. UccnenoBath (hakTopbl 3HpPEeKTUBHOCTH OPEHA-CTPATETU.

3. PaccMOTpeTh HMHTEpaKTHBHBIE CIOCOOBI B MPOJABMIKEHUH KHUTAMCKUX
OpeHI0B.

4. Ilpoananu3upoBaTb OCOOEHHOCTHU CTpPATETUU MPOJBUKEHUS OpeHaa
Huawei Ha poccuiickoM U G€JI0pyCCKOM phIHKAX.

5. BeisiButh npoOsieMbl B npoaBuxkeHun Openna Huawei Ha Genopycckom u
POCCHUIICKOM PBIHKAaX U MPEAJI0NKUTh PEKOMEHIAINH 110 UX PEIICHUIO.

Tlonyuennvie pezynomamol. N3y4eHbI IOHSATUE «OPEHI», €T0 ATAIbI U CTPATErUU
MPOJBWKEHUS;  HcclieoBaHbl  (akTopbl  3PGEKTUBHOCTH  OpeHA-CTpaTerui;
MPEJICTABIICHbl HOBEWIIIMNE HMHTEPAKTUBHBIE CIOCOOBI B MPOABMIKEHUU KHUTAUCKHUX
OpeHZI0B; MPOAHATU3UPOBAHBI OCOOCHHOCTU CTpaTerd MPOABMKEHUS OpeHa
Huawei na peiakax Poccum u benapycu; BbIsiBI€HBI IPOOJIEMBI B MPOJIBHKEHUU
Openna MoOmIbHBIX TenedonoB Huawel Ha 6eOpycCKOM M pOCCUHCKOM PBIHKAX U
MIPEJITIOKEHBI PEKOMEH AU TI0 UX PEHICHUIO.

Hayunas nosusna. WccnenoBaHusi CTpaTervii MPOABMKEHUS KUTAMCKUX
OpeHZIOB Ha POCCUMCKOM M OEJIOPYCCKOM pBhIHKaX MPEJCTaBICHbl B HAy4YHOU
auTepatype, HO TpeOyroT Oosee AeTanbHOro wu3ydeHus. DopmynupoBaHue Hu
00OCHOBaHME OCHOBHBIX IOJOKEHUNW KOMIUIEKCHOTO WCCJIEIOBAHUS CTpaTeruit
MPOJBMKEHUSI KUTalCKoro OpeHga MoOwWwibHBIX TenedoHoB Huawei Ha pblHKax
Poccun u benmapycu, B TOM uucie W HHTEPAKTUBHBIX, MPOBOAUTCS BIEPBHIE U
MO3BOJISIET OMPENETUTh MAKCHUMAJIbHO 3((EKTUBHBIE CTpPaTETUH MPOJIBHKEHUS,
YCTaHOBUTH MPOOJEMBI U MPEATIOKUTH PEKOMEHAAIUH IO UX PEIICHUIO.

Mazucmepckas ouccepmayus cooepxcum: 81 cTpaHULly U COCTOUT U3 001IEen
XapaKTEPUCTUKH, BBEJECHUS, ABYX IJ1aB, BKIIFOYAIOUIUX MATh Pa3/iesiOB, 3aKII0UCHUS,
CIIUCKA MCIIOJIb30BAHHBIX HMCTOYHUKOB, COJEpkamero 86 HauMeHoBaHus, u 4
NIPUIOKEHUM.



GENERAL DESCRIPTION OF WORK

BRAND, PROMOTION STRATEGIES, PROMOTION OF CHINESE
BRANDS, HUAWEI, MARKETS OF BELARUS AND RUSSIA.

The object of the study is Huawei as one of the most famous national brands
in China.

The subject of the research is the promotion of Chinese brands in the markets
of Belarus and Russia.

The purpose is to study the promotion of Chinese brands in the markets of
Belarus and Russia using the example of the Huawei brand.

Research objectives:

1. To study the concept of «brand», to determine the stages and strategies for
its promotion.

2. Research the effectiveness factors of brand strategies.

3. Consider interactive ways to promote Chinese brands.

4. Analyze the features of the Huawei brand promotion strategy in the Russian
and Belarusian markets.

5. Identify problems in promoting the Huawei brand in the Belarusian and
Russian markets and offer recommendations for solving them.

Results: the concept of «brand», its stages and promotion strategies were
studied; the factors of effectiveness of brand strategies were studied; presents the
latest interactive ways to promote Chinese brands; analyzed the features of the
Huawei brand promotion strategy in the markets of Russia and Belarus; problems in
promoting the brand of Huawei mobile phones in the Belarusian and Russian
markets were identified and recommendations were proposed for their solution.

Scientific novelty. Studies of promotion strategies for Chinese brands in the
Russian and Belarusian markets are presented in the scientific literature, but require
more detailed study. The formulation and substantiation of the main provisions of a
comprehensive study of promotion strategies for the Chinese brand of mobile phones
Huawei in the markets of Russia and Belarus, including interactive ones, is carried
out for the first time and allows you to determine the most effective promotion
strategies, identify problems and offer recommendations for solving them.

The master's thesis contains: 81 pages and consists of a general description,
an introduction, two chapters, including five sections, a conclusion, a list of
references containing 86 titles, and 4 applications.
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