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OBIIAA XAPAKTEPUCTUKA PABOTbI

I[NO3ULINOHNPOBAHUE TOBAPOB n YCIIVT,
MEJUAIIO3NITMOHNUPOBAHHME, BPEH/IMHI'OBAS KOMMYHUKALIMA,
CTPATEI' MM [TO3ULIMOHNPOBAHNA

Obvexm uccredosarus — NO3UITMOHUPOBAHUE TOBAPOB U YCITYT.

llpeomem Hayunozco uccnedoganus — OCOOCHHOCTH TIO3UIIMOHHUPOBAHUS
TPAIUIIMOHHBIX KUTANCKUX TOBAPOB U yCIYT HAa OEJIOPYCCKOM PHIHKE.

Ilenv pabomvr 3aKmioyaeTcss B CPABHUTEIHHOM aHAIU3e OCOOCHHOCTEH
MO3UIMOHUPOBAHUS TPAAUIIMOHHBIX KUTAHCKUX TOBAPOB M YCIYT Ha OEIOPYyCCKOM
PBIHKE.

3aoauu pabomui:

1. onpenenuth CymHOCTH ¥ 3HaYEHHE MMO3MIIMOHUPOBAHUS TOBAPOB B CHCTEME
KOMMYHUKAIIHOHHBIX OTHOIIECHU;

2. oxapakTepu30BaTh OCOOEHHOCTH MEAMAIO3UIIMOHUOBaHUs Open1oB B KuTae;

3. OCYLIECTBHUTH aHAIU3 PHIHOYHOMU cpeasl B Pecybiuke benapyce;

4. oxapakTepH30BaTh cTpaTeruu Kommanuii Huawei u Xiaomi va 6emopycckom
PBIHKE;

5. wmccnenosath crpaterun Mucturyra Kondyums Ha 6eI0pyCCKOM pPHIHKE.

Ilonyuennvie  pezynomamsl.  ONPENENEHbl  CYINTHOCTh M 3HAYCHUE
MO3UIMOHUPOBAHMSI TOBAPOB B CHCTEME KOMMYHHKAIIMOHHBIX OTHOIICHH;,
OXapaKTEPU30BaHbI OCOOCHHOCTH MEIHMANO3UIIMOHNpOBaHUs OpeHnoB B Kwurae,
OCYHIECTBIIEH  aHalW3  pbIHOYHOW cpeasl B PecnyOnmuke — benapyce;
oXapaKTepu30BaHbl CTpaTernu KommnaHwii Huawei m Xiaomi Ha Oemopycckom
pBIHKE; HccienoBanbl ctpateruu Mactutyta KoHdynms Ha 6eI10pyccKOM phIHKE.

Hosusna uccneoosanusi 3akimodaeTcs B CUCTEMaTu3anmud  (HaKTOPOB
BO3/ICHCTBHS HA MAPKETHHTOBYI0 KOMMYHHUKAIIMOHHYIO MTOJIUTHKY TOPTOBOM MapKu
KOMITIaHUH; YCOBEPIIEHCTBOBAHUS TEOPETHIECCKOM OCHOBBI PeTU3aIIUN KOHIICTIITUN
MapKETHUHTa OTHOIICHUU Yepe3 KOMMYHHUKAIIMOHHYIO TIOJUTUKY TOPTOBOW MapKu
NPEANPUATHS;, YIyYIIeHa CTPYKTypa HMHCTPYMEHTOB YIPABJICHHS TOJTUTHKON
NPOJABIKEHUS B MeAWa TMPOCTPAHCTBE, CIIOCOOCTBYIOIICH Pa3BUTHIO U
COBEPIIIEHCTBOBAHUIO KOMMYHHUKAIIMOHHOTO TIpoIllecca C YYETOM CTpaTeTHH
pa3BuTHUs OpeHja.

Maructepckas auccepTamnusi COAECPXKUT 66 CTpaHUI] U COCTOMT W3 OOIIEH
XapaKTePUCTUKH, BBEICHHUSI, IBYX TJIaB, BKITIOYAIONINX ATh Pa3/eiIOB, 3aKITIOYCHHS
Y CITUCKA WCIIOIh30BAHHBIX NCTOYHUKOB W3 84 HAMEHOBAHMIA.



GENERAL DESCRIPTION OF WORK

POSITIONING OF GOODS AND SERVICES, MEDIA POSITIONING,
BRANDING COMMUNICATION, POSITIONING STRATEGIES

The object of research is the positioning of goods and services.

The subject of scientific research is the peculiarities of positioning traditional
Chinese goods and services on the Belarusian market.

The purpose of the work is to make a comparative analysis of the peculiarities
of positioning traditional Chinese goods and services on the Belarusian market.

Work tasks:

1. determine the essence and significance of the positioning of goods in the

system of communication relations;

2. to characterize the features of brand media positioning in China;

3. to carry out an analysis of the market environment in the Republic of

Belarus;

4. describe the strategies of Huawei and Xiaomi in the Belarusian market;

5. explore the strategies of the Confucius Institute in the Belarusian market.

The results obtained: the essence and significance of the positioning of goods
in the system of communication relations are determined; the features of media
positioning of brands in China are characterized; an analysis of the market
environment in the Republic of Belarus was carried out; the strategies of Huawei
and Xiaomi in the Belarusian market are characterized; studied the strategies of the
Confucius Institute in the Belarusian market.

The novelty of the study lies in the systematization of the factors influencing
the marketing communication policy of the company's trademark; improvement of
the theoretical basis for the implementation of the concept of relationship marketing
through the communication policy of the enterprise's trademark; the structure of
promotion policy management tools in the media space has been improved,
contributing to the development and improvement of the communication process,
taking into account the brand development strategy.

The master's thesis contains 66 pages and consists of a general description, an
introduction, two chapters, including five sections, a conclusion and a list of
references from 84 titles.



BBEJAEHUE

AxmyanvHocms ma2ucmepcKou Ouccepmayuu.

B coBpeMEHHBIX pPBIHOUHBIX YCJIOBHUSIX HOBOM BaJIIOTOM CTaHOBUTCS
BHMMaHue notpedureneit. Kaxxnoe npennpusarue 6opercs 3a 0JaroCKJIOHHOCTh U
MOJIOXKUTENHOE OTHOIICHUE MOTpeOuTenedl u pedepeHTHBIX TPYIN K TOBapy U
JIEATENbHOCTH KOoMNaHuu. Celyac HEAOCTATOYHO MPOU3BOJIUTH MPOCTO XOPOUIHIA
TOBAp M XJaTh, MOKa €ro JOCTOMHO oueHAT. [Ipeampusitue AOMKHO aKTUBHO
paccka3blBaTh HE TOJBKO O XapaKTepUCTHKAaX TOBapa, HO M O IIEHHOCTAX U
MPEUMYIIECTBAX, KOTOPBIE MOIYYaeT MOTPEOUTETh OT B3aUMOJECUCTBHS C TOBAPOM.
N 4T100BI yCHEmHO MPOBOAUTH TAKYIO JEATEIBHOCTb, MPEANPUSTUSIM CIEAyeT
oOpalaTth BHUMaHUE Ha KOMMYHUKAIMU, KOTOpble OHU BeAyT. [Ipuyem KonmdyecTBo
uH(pOpMalMK TOCTOSIHHO pacTeT, 4TOOBI BBIACIATHCS U METKO JIOHOCUTH
COOOIIEHHUSI, TO €CTh, YTOOBl KJIMEHTHl UX MOJyYaJId U 3aMeyaiu JJsi ceOsl Kak
BaXKHbIE, MPENPUATUS JOJDKHBI IJIAHUPOBATH, KaKyr0 MH(POPMAIUI0O OHH OYyIyT
JIOHOCUTh KJIUEHTAM.

[ToaTomMy ocymiecTBiaeHUE F(PPEKTUBHBIX KOMMYHUKAIIUN HA TPEANPUSITUIX
BO3MOKHO Onarogaps BHEJIPEHUIO u BEJICHUIO MapKEeTHUHTOBOM
KOMMYHHKAlIMOHHOW MNOJUTUKU. K OCHOBHBIM LI€NIIM KOMMYHHMKAIIMM OTHOCSIT:
MOKyIKa MOTpeOUTeNIeM TOBapa; MOBBIIIEHUE JIOSUIbBHOCTH/PACIIONIOKEHUS;
YIOBJIETBOPEHUE noTpeOHOCTEH noTpeduTeneil. Tak MapKETUHT OBas
KOMMYHHKAIIMOHHAS TIOJIUTUKA — 3TO MOCTOSIHHBIM peanu3yeMblil mpouecc 4yepes
MPUMEHEHHE MapKETHHTOBOM KOMMYHHMKAIIMOHHOW CTPATETUU W NP MPaBUIbHOU
€e pealu3aluu Yy MNOPEANPUATHS €CTb BO3MOXXHOCTh MOJIYYHUTh 3HAYUTEIIbHBIC
KOHKYPEHTHbIE IPEUMYIIIECTBA, KOTOpPbIE OyAyT KAYECTBEHHO BBIJEATH €r0 Cpeu
KOHKYPEHTOB.

Memooonoeuueckoti 6a3oti ucciredosanus SBIAIOTCA (yHIAMEHTAJIbHbBIC
MOJIOXKEHUS PKOHOMHUUYECKON HayKH, HaydHble PaOdOThl KUTAHCKUX U 3apyOeKHBIX
YUEHBIX, Kacalollhecsi TEOPEeTHYECKHMX OCHOB M MPUKIAIHBIX METOAUK
MapKETHUHTOBOU €SI TEIbHOCTH.

JI1st oCTHKEeHUS 11eJIM UCClieI0BaHusl ObUTH UCIIOIB30BAHBI 0OUeHayUHble U
cneyuanbHble Memoosl. MOHOTpadUUECKUN METOT, METO1 0000IIIEHUS U CPABHEHUS,
METOJ] aHAJIN3a U CUHTE3a, MATPUUYHBIE METO/bl, CTATUCTUUECKUE METOIbI, METOIBI
UHTEPIpETALUA, METOJ| KCIEPTHBIX OLEHOK, 3KOHOMHYECKHN METOJl, METOIbI
cOopa nepBUYHON UHPOpMAaIUK (OIPOC MOTPEOUTENEH U HIKCIEPTOB).
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