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MNEPEYEHB YCJIOBHBIX OBO3HAUYEHUI

PK — pexnamHas KOMMyHUKaIus.
UKT — uadopmaninoHHO-KOMMYHUKATUBHBIE TEXHOJIOTHH.
CMK - cpeacTBa MapKeTUHTOBBIX KOMM YHUKALIH.



OBLIAA XAPAKTEPUCTHUKA PABOTbBI

PEKJIAMHASA KOMMVYHUKALIMA, BPEHJI, BPEH/IMHI,
I[TPOABMXEHUE, MEJIMACDEPA.

Obvexm uccreoosanus — pekiaMHasi KOMMYHUKALU KUTaliCKuX OpeHI0B B
Meauachepe.

Ilpeomem uccnedosanuss — pekiiaMHasi KOMMYHUKAIW KUTAUCKUX OPEHIOB B
Menuachepe benapycu.

Lenv uccnedoganusi — BBISIBUTH OCOOCHHOCTHU PEKIAMHOM KOMMYHUKAIUU
KuTaiickux OpennoB B Meaunacgepe benapycu.

3aoauu uccnedosanus:

1. wuccienoBarh aKTyallbHBIE MOAXO/IbI K OMPEICTCHUIO MOHATHS pEKIaMHON
KOMMYHUKAITNH, €€ BUIBI U DJICMCHTHI;

2. ONpEeNeNuTh BIUSHUE OCOOCHHOCTECH KMUTAWCKUX KYJIbTYPHBIX TPaIHUIIANA
Ha MOCTPOCHUE PEKIAMHON KOMMYHUKAIIUY;

3. BBIABUTH PEKIAMHBIE CTPATETHH KHUTANCKUX OPEHIOB B MEXKIYHAPOTHOM
Meauachepe;

4. mpoaHaNM3UPOBATh OCHOBHBIE KHTAWCKHE OpeHIbl Ha OEeIopyCcCKOM
PBIHKE;

5. 0003Ha4YUTh OCOOEHHOCTHM TPOJIBUKEHUS KUTAUCKUX OpEeHI0B B
Oenopycckoi meauacdepe;

6. BbIpabOTaTh PEKOMEHIAMA IO COBEPIICHCTBOBAHUIO PEKIAMHOM
KOMMYHHUKAIIMU KUTalCKuX OpeHnoB B Meauachepe bemapycu.

Ilonyuennvie pezyrbmamoul. TPOAHATU3UPOBAHBI OCHOBHBIE TOAXOABI K
OMPEICTICHUIO TOHITHUS U KiIacCU(UKAIIUUA PEKIAMHOM KOMMYHUKAIIUH, €€ BUIbI U
AJIEMEHTHI, ONIPEIEICHO BIUSHUE OCOOCHHOCTEN KUTAUCKUX KYJIbTYPHBIX TpaaUuIUui
Ha TIOCTPOEHHE PEKJIAaMHOW KOMMYHUKAIlUM, BBISIBICHBl PEKJIaMHBIE CTpaTEruu
KUTaCKUX OpeH0B B MEXKIyHApOoIHOM Menunacdepe, JaHa oOlias xapakTepucTuKa
OCHOBHBIM KHUTaWCKMM OpeHJaM Ha OeIOpyCCKOM pBIHKE, CHelaH 0030p u
MpOAHANIN3UPOBAHbBl OCHOBHBIE KHUTalickue OpeHaa Ha O€IOpYyCCKOM pBIHKE,
uccnenoBanbl ocooenHoctu npojasxkenust openioB KHP B mequacdepe benapycu,
a TakXke BbIpa0OTaHbl PEKOMEHJAIMU [0 COBEPIICHCTBOBAHUIO PEKIAMHOMN
KOMMYHHKAIIMU KUTaCKUX OpeHa0B B MenuitHou cepe Pecnyonuku benapych.

Hayuynas mnoeusna mpencTaBIeHHONW HAYYHO-UCCIEAOBATEIBCKOM pPadOThI
COCTOUT B 0003HAYEHUU HOBEUIIINX TPEHJIOB PA3BUTHUSI PEKIaMHON KOMMYHUKAIUU
KUTaCKUX OpEHI0B B 0E€TOPYCCKOM MEIUANPOCTPAHCTBE.

Marucrepckasi 1uccepTanusi COAEPKUT 9/ CTPAHUI] U COCTOUT M3 OO0mIeH
XapaKTEPUCTUKHU, BBEJCHMS, [JIBYX TIJaB, BKIIOYAIONIMX IIECTh Pa3JeIioB,
3aKJIIOYEHMS, CIUCKA MKCIOJb30BAaHHBIX KMCTOYHHMKOB, BKIouaromero 41
HAaUMEHOBAHUSI.



GENERAL DESCRIPTION OF WORK

ADVERTISING COMMUNICATION, BRAND, BRANDING,
PROMOTION, MEDIA SPHERE.

The object of research is the advertising communication of Chinese brands in
the media sphere.

The subject of research is the advertising communication of Chinese brands
in the media sphere of Belarus.

The purpose of the study is to identify the features of advertising
communication of Chinese brands in the media sphere of Belarus.

Research objectives:

1. to explore current approaches to the definition of the concept of advertising
communication, its types and elements;

2. to determine the influence of the characteristics of Chinese cultural
traditions on the construction of advertising communication;

3. to reveal advertising strategies of Chinese brands in the international media
sphere;

4.analyze the main Chinese brands in the Belarusian market;

5. identify the features of the promotion of Chinese brands in the Belarusian
media sphere;

6. develop recommendations for improving the advertising communication of
Chinese brands in the media sphere of Belarus.

Results: the main approaches to the definition of the concept and
classification of advertising communication, its types and elements are analyzed, the
influence of the peculiarities of Chinese cultural traditions on the construction of
advertising communication is determined, the advertising strategies of Chinese
brands in the international media sphere are identified, the general characteristics of
the main Chinese brands in the Belarusian market are given, the main Chinese brands
in the Belarusian market are reviewed and analyzed, the features of the promotion
of Chinese brands in the media sphere of Belarus are investigated,
Recommendations were also developed to improve the advertising communication
of Chinese brands in the media sphere of the Republic of Belarus.

Scientific novelty consists in identifying the latest trends in the development
of advertising communication of Chinese brands in the Belarusian media space.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to the sources used in the work.

The master's thesis contains 57 pages and consists of a general description, an
introduction, two chapters, including six sections, a conclusion, a list of references,
including 41 titles.



BBEJAEHUE

AxmyanvHocmes memul UCCIE008AHUSL.

UccnenoBarenu roBOpsIT, YTO MEpPBbIE IIard pPa3BUTHUS PEKJIaMbl ObUIH
3amedeHbl B J[peBHUX UMIIEpUsAX, Hanpumep, B Erunte ucnosib3oBaiud Mamnupyc,
peKiiaMupys TpoJaxky U Bo3HarpaxieHue pados. B Bapwione, ucnonb3oBaiu
mmnaraTtel C HAANUCAMH O TNPOJAaBIaX, CalNOXXHUKAaX W MpUKazuukax. ['peku
HCIIOIb30BAIM YIMYHBIX «3BOHUBIINXY», KOTOPIE COOOIIANM O MPUOBITUU KOpabJieit
U Tpy3ax ¢ MeTaJulaMH, BUHOM [33].

UeThlpe OYEHb BIMATEIBHBIX HW300pETEHUS, TNEYaTHBIM CTaHOK, PaJiHo,
teneBuneHne u MHTepHEeT, chopMUpOBaNIM CpelcTBa MaccoBOM MHGOpMaLHUU U
peKIIaMHYyI0 UHIYCTpHuI0. M300peTeHre me4aTHOro CTaHKa ClIeNajJo BO3MOKHBIM
IIUPOKOE paclpocTpaHeHrne MH(POpMAIMK C MOMONILI0 CIOB Ha Oymare (mpexie
BCEr0 peKjaMbl B raserax W xypHanax). HyxHo ObL1O0 co3maBaTh MpoAaroiue
MaTepualbl, TaK U POXKIAINUCH PEKIaMHbIE ar€HTCTB.

Pexnama siBnsieTcsi 0ObEKTOM HMCCIIEIOBAHUSI IKOHOMHUCTOB, KYJIbTYpPOJIOTOB,
MapKeTOJIOTOB, COIIMOJIOTOB, TICUXOJIOTOB, W 3TO TOBOPUT O €€ CJOXKHOCTH,
MHOT0OOpPa3HOCTH KaK CaMOCTOSITEIBHOTO SIBJIEHHUS M O €€ 3HAaYUMOCTH B
YeJI0BEUYECKOM MHUPE.

Pexnama cocTaBiseT HEOTHEMJIEMYIO YacThb COBPEMEHHOIO OOIIECTBa,
MMOCKOJIbKY CETOJIHS OHa MPUCYTCTBYET BE3Jle: B MarasuHax, amnTekax, B kade,
Tearpax, B TpaMBasiX, HA OCTAHOBKaX, U T..

Pexnama oxBaTbiBaeT OOJBIIYI0O 4YacTh pPbIHKA, OJIHAKO OOJBIIMHCTBO
peKiiamMojiaTeNield paccMaTpUBAET PEKJIaMy TOJIBKO KakK OJIHO M3 CPEACTB CHUCTEMBI
MapKETUHTOBBIX KOMMYHHKAIMM, YacTO HEJOOIICHUBAasI €€ BO3MOXXHOCTU U
rpanuipl. OpgHako AS(QeKkT BAUSHUS peKJIaMbl OCHOBAaH IMpPEXIE BCEro Ha
WCIIOJIb30BaHUU TICUXOJIOTUYECKUX (PEHOMEHOB M 3aKOHOMEpPHOCTEW. 3Hasi uX,
peKJIaMoJ1aTelb JIETKO CMOKET OTBETUTh BayKHBIE BOIIPOCHI: KAK BBI3BATH HHTEPEC K
pekiiamupyemomy ToBapy? Kak copMupoBaTh yCTOMYMBOE JKEJTAHUE €ro
npuodpect? Kak moBiusATh Ha T€ WX UHBIE TOTPEOHOCTH?

VYpbanuzamusi, paclidpeHHe TpPaHCOOpPTa U Pa3BUTHE KOMMYHHKaIIMl
CrocoOCTBOBAJIM HUCMOJB30BAaHUIO U POCTY PEKIIAMbl, B PE3YJIbTATE YEro pekjiama
MIPOYHO YKOPEHWIAch KaK OM3HEC-PYHKIMS B Pa3IUYHBIX OOIIECTBaX C I1yOOKO
YKOPEHUBIIUMUCS SKOHOMHUYECKUMU U KYJIbTYPHBIMH OCHOBAMU.

Pexnama sBisieTcst pe3yibTaTOM MHOIOJIETHETO PAa3BUTHUS KamUTaIU3Ma
CpeIH €€ UCIIOIh30BaHUS B CPEACTBAX MaCCOBOM MH(MOPMAITIH.

MHorue aBTOpPHI TOBOPWIIM, YTO peKiiamMa — 3TO Jirobasi tuiatHas ¢opma
HEJIMYHOTO TMPEJACTABICHUS M MPOJABUKEHUS UAEH, TOBAPOB WIH YCIYT
orpeaeneHHbBIM criorcopoM [1], [9], [27].

MBI MOXEM ONpeNenuTh peKiiaMy Kak (opMy KOMMEpPUYECKOro crocoda



MAaCCOBOM KOMMYHHUKAIIMM, NPEJHA3HAYCHHOTO ISl MPOABMKECHUS MPOAAKHU
MPOAYKTa WU YCIYTH, WIN COOOIIEHUS OT UMEHHU YUPEXKACHUS, OpraHu3aluu Uiu
KaHJWJaTa Ha MOJMTUYECKUH MOCT. DTO MOJAPa3yMEBAET TAKUE IOHATHS, Kak
pPBIHOK, TyOJuKa, CIOHCOpBI, YOE€XIAEHUEe, MPOAYKTbl, YCIYrH, MaccoBas
KOMMYHUKaIus u apyroe [28, c. 16].

MarucTepckoil AuCCEepTalui COCTOUT B TOM, YTO PEKIIAMHBIE CTPATETHMU B
MEIUAIMPOCTPAHCTBE HE YTPATHIIM B COBPEMEHHOM MHUPE CBOEW POJIM U BIIUSHUA.
Tema pekiiaMHOM KOMMYHHUKAlMM OpEHIOB B MEIUANPOCTPAHCTBE OCTACTCS
AKTyaJIbHOM Ha MPOTSXKEHWH MHOTHX JIET. YUEHbIE M3 Pa3HbIX CTPaH MHpa Ha
MNPOTSHKEHUM 3HAYUTENBHOTO TMEepuoja BpPEMEHHM pa3padaThiBajiu KOHIICMIIUH,
OOBSICHSIIOIIME  TPOLECC  PEKIaMHOW  KOMMYHHMKAllMM,  OpeHauHra B
MeIHuanpocTpaHcTBe. B marucrepckoi nuccepranuu OyneT mpeacTaBiIeH aHAINU3
O0COOCHHOCTEW pPEeKIaMHON KOMMYHHKAIIMM KUTAWCKUX OPEHIOB B OEIOPYCCKOM
MEIUANPOCTPAHCTBE. DTO MOMOXKET O003HAUYUTH HOBEWINIHME TPEH/Abl Pa3BUTHS
peKJIaMHOM  KOMMYHMKAllUM  KWATalickux  OpeHJoB B OelopycckoM
MEIUAMPOCTPAHCTBE.

Cmenenv nayyHot pa3zpabomannocmu npooiemsi.

Kpyr BompocoB, paccMarpuBaeMbIX B TaHHOM padoTe, NOCTAaTOYHO IIMPOK.
OOmupHBIA JTUTEPATYpPHBIA MOUCK, AKTHUBHOE MCCJIEAOBAaHUE KOMMYHUKAIIMU
KUTAliCKUX OpeHIoB B O€JIOPYCCKOM  MEAuarosie, BBbISIBICHHE MpoOJieM,
CYILIECTBYIOIIMX B KOMMYHUKAIIUU KUTAUCKUX OPEHA0B B OEJI0PYCCKOM MEIUAIOIE,
U aKTUBHBIA MOUCK CIOCOOOB, KOTOPBIMU KHUTAaMCKHUE OpEHIbl MOTYT YIYUYIIUTb
KOMMYHHKAIINIO KUTAUCKUX OPEHIOB B 0€TOPYCCKOM MEIHANPOCTPAHCTBE.

Imnupuyeckyro 6a3y COCTaBISIIOT TEKCThl TaKUX SJEKTPOHHBIX JIEJIOBBIX U
0OllleCTBEHHO-TIOIUTUUECKUX Meaua benapycu, kak BeO-caliTel razer «CBb.
benapyces Cerogus», «3Bsi3aa», «Hactaynimkas razera», « JKOHOMUUYECKas ra3eTay,
a taxxke uHpopmanumoHHoro noprana «benTA», a Takxke mporpamm B 3dupe
tenekanaioB «OHT», «CTBy», «bT» u ap.

[IpuunnHa BeIOOpa 151 aHANIKM3a MYOIMKALMI BbIIIEYKA3aHHBIX AJEKTPOHHBIX
Menua OOyCIOBJIEHA HX AaBTOPUTETHBIM CTaTyCOM U BBICOKMM YpPOBHEM
MONYJISIPHOCTH y OEJI0PYCCKOM ayAUTOPUH. DTO MO3BOJISET B HAWIYUYIIEH CTENIEHU
W3YUYUTh, BBISIBUTh M OXAapaKTEPU30BaTh CNEHU(PUKY PEKIaMHOW KOMMYHUKAIUU
KUTalickuX OpeHI0B B MeuanpocTpaHcTBe Pecnyonuku benapych aiis pazandHbix
LEJIEBBIX TPYIIIL.

Ilpaxmuueckasn 3Hauumocms pabomwvl NAHHOTO wHcclenoBaHusi. Haydnbie
JTaHHbIE, KOTOpbIE pa3padOTaHbl B MPOLECCE UCCIEI0BAHUS, MOTYT UCIIOIb30BaThCS
Ha JIEKIIMOHHBIX U CEMUHAPCKUX 3aHATUSIX M B APYrUX Y4YEOHBIX Mpoleccax
dakynpTeTa KypHATUCTUKU. CBENEHHS, KOTOPHIE HMCIOJB3YIOTCS Ha CTpPaHUIIAX
MarucTepcKo AHucCcepTaliu, TAaKKe MOTY OBbITh MPUMEHEHBI MPU COCTABJICHUU



miaHa ¢GakyIbTaTHBOB M KypCcOB Ha Kadempax TEXHOJOTHA W KOMMYHHUKAITUU U
MEXIYHAPOTHOHN KYPHATHCTHKH.

Cmpyxkmypa pabomel. PaboTa cocToMT u3 O0OIlIeld XapaKTepPUCTUKH,
BBEJICHUS, IBYX TJIaB, BKIIOYAIONIMX IIECTh pasieia, 3aKIYCHHS, CIHCKA
WCITOJIb30BaHHBIX UCTOYHHUKOB, BKITIOUaromero 41 HanmMeHOBaHUSI.
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