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PE®EPAT JJMIIJIOMHOM PABOTHI

HNuninomuas pabora comepxkut: 77 ctpanull, 30 MCTOYHUKOB, 5 PUCYHKOB,
1 Tabnuiy, 9 MpUIOKEHUH.

PEKJIAMHAS KOMMYHUKALIMA B COHUAJIBHBIX CETIX:
TEXHOJIOI'MU TAPTETUHT A.

Obvexm uccredoarnus — peKIIaMHasi KOMMYHUKAIIHS B COIIMATTBHBIX CETSX.

Ilpeomem  uccnedosanuss ~—  TEXHOJOTMHM  TapreTUHra  pPeKJIaMHOU
KOMMYHHUKAIIMH B COIIMAJIBHBIX CETSX.

Llenv pabomwr — wucciaegoBaHWE Tpoliecca CO3JAaHUS M MPOJBHKCHUS
TapreTHPOBAHHOM PEKJIaMbl B COITMABHBIX CETSAX B MIHTepHETE Ha OCHOBE aHAIN3a
OTCUECTBEHHBIX KEHCOB KOMMEPYECKOW pEKJIaMbl, BBIIBUTH OCOOCHHOCTH
TapreTHPOBAHHON pEKJIaMbl M OIEHUTH 3(PQGEKTHBHOCTh €€ BO3ACHCTBUS Ha
noTpeOuTeNs.

Memoowvr uccnedosanus: omnucaHue, KiaccupuKaius, aHaau3, CHHTE3,
000011IeHHE; aHATTN3 TOKYMEHTOB; SKCIIEPTHOEC HHTEPBHIO, TITyOMHHOE HHTEPBBIO.

Ilonyuennvie pezyrbmamul u ux HOBU3HA: B pe3yJibTaTe IPOBEACHHOTO
WCCJICIOBaHMS OBUTM BBIBEACHBI CJICIYIONIUE THIBI HACTPOWKH TapreTHPOBAHHOMN
pEeKIaMBbl: TIO TEOJOKAIlMH, 10 BO3pacTy, IO MOy, 10 WHTEpecaMm, M0 MOJCIAM
MTOBEICHMUS, TI0JIb30BATCIIBCKUE ayJInTOPUN u3 JOJICH, KOTOpbIE
B3aMMOJICHCTBOBAJIM C BAIllCH CTPAHUIICH MM CAaTOM;; MPOAHAIM3UPOBAHBI IICIIH,
ayJIMTOPUH, CIOXKETBI, BepOaTbHbIC W HEBepOaTbHBIC CPEACTBA OEIOPYCCKOM
TapreTHPOBAHHON pPEKJIIaMbl BHJICOUTPHI; BbIIEIeHB 10 IMPHEMOB IO CO3JaHUIO
3¢ (PEeKTUBHOTO KpeaTwBa JUIsl PEKIaMbl B COIMAIBHBIX CETAX; ObUIa JOKa3aHa
BBICOKAsi KOMMYHHMKATHUBHas 3()PEKTUBHOCTh HCIIOJIb30BAaHUS 3HAMCHHUTOCTEH,
IOMOPUCTHYECKUX CIOKETOB B peKJaMe BHUICOWTP Ha OCHOBE IIPOBEICHUS
[NIyOMHHOTO HWHTEPBBIO 10 CICAYIOIIMM IapaMeTpaMm: paclo3HaBaeMOCTb,
3alIOMHHAEMOCTb, TIPUTATATEIbHAS CHWJIA, aruTallMOHHAas CHJIa, Ha OCHOBE
MIPOBEJICHHBIX OJKCIEPTHBIX HWHTEPBHIO W COOCTBCHHBIX PACCYKICHUH OBLIN
MPEIJIOKEHBI PEKOMEHJAIMA TI0 TIOBBIMICHNUIO 3(P(OEKTUBHOCTH PEKIaMHOMN
JESATEITBHOCTH.

Obnacmob 803MOMCHO20 NPAKMUYUECKO20 NPUMEHeHUs: peKjamMa, MapKeTHHT,
CBSI3M C OOIIICCTBEHHOCTHIO, YUCOHBIN MPOIIECC.

ABTOp pabOTHI MOATBEPKAACT JOCTOBEPHOCTh MAaTCPHUATIOB M PE3yJIbTaTOB
JTUTUTIOMHOM paboThI, @ TAKXKE CAaMOCTOSATEIBHOCTh €€ BBITOJTHCHUS.

E.N. TIpoxodben




PO®EPAT JABIMJIOMHOM MPALBI

HpiruioMHast pabota 3msmdae: 77 crapoHak, 30 KpbiHIN, 5 ManoHKay, 1
Tabmiy, 9 namarkay.

POKJIAMHAS KAMVHIKAILIBISI ¥V CAIBIAJIBHBIX CETKAX:
TOXHAJIOI'TI TAPTETBIHI'Y.

Ab'exm dacnedasanms — pIKIIaMHasl KAMYHIKAIIBIS ¥ CAllbISUTBHBIX CETKaX.

IIpaomem oacnedasanus — TIXHAIOr1 TAPTreTHIHTY PIKJIaMHAN KaMyHIKallbIl ¥
CalbISIBHBIX CETKaX.

Mbma npayer — pgacielaBaHHE TMpaAlPCy CTBAPAHHSA 1 TIPACOYBAHHS
TapreraBaHail pakiaMbl ¥ CalbIUIBHBIX CETKax y IHTApHOAIE HAa acHOBE aHAII3y
allubIHHBIX Kelcay KameplbliiHall paKiambl, BBISBILB acabiiBacill TapreraBaHaii
PAKJIaMBI 1 allaHilb 3()EeKThIYHACD A€ Y3/13esTHHS HA CHAXbIVIIA.

Memaodwvr  Oacnedasanns: amicaHHe, Kiaciikaipls, aHali3, CIHTI3,
abarylbHEHHE; aHaJli3 JaKyMEeHTay; SKCIepTHAe IHTIPB'I0, MIbIOIHHAE THTIPB'TO.

Ampuvimanvla 6bIHIKI [ IX HAGI3HA: Y BBIHIKY MpaBe3eHAra JaciieilaBanHs ObLTi
BBIBE/[3€HbI HACTYITHBIS THIIIBI HACTPOWKI TapreTaBaHall pAKJIAMBbI: 11a T€0JOKAIUH,
na y3pocTy, ma majyiose, ma iHTapacax, Ma MaadJisix MaBOA3IH, MpbICTacaBaHBIS
ayaBITOPBIl 3 JIIOA3EH, sIKis y3aemaa3eiHivail 3 Bamiaid cTapoHkail abo caiftam;
MpaaHali3aBaHbl MIThI, aYILITOPHI1, CIOXKATHI, BepOaIbHbIA 1 HEBEPOAIbHbIS CPOJAKI
Oemapyckail TapreTaBaHail piaKJIamMbl BiIParyibHI; BbiA3eleHbl 10 mpeiémay ma
CTBap3HHI 3(eKThIyHAra KplaTbIBY JJISl PAKJIAMbl ¥ callbIsUIbHBIX CETKaX; Oblia
JlaKa3aHa BbICOKasi KaMyHIKaThIYHast 3()eKThIYHACIb BEIKAPBICTAHHS 3HaKaMITaCLEH,
IYMapbICTBIYHBIX CIOXKATay Yy pIKJIaMe BIADPAryNbHSIY HAa AaCHOBE MpPaBAJ3EHHS
rIbI0IHHAra  IHTAPB'I0 A  HACTYNHBIX  IapaMmeTpax: pacha3HajbHacIlb,
3armaMiHalIbHACIIb, IPBIISTalbHasl ClIa, ariTalblifHas Clia; Ha aCHOBE MpPaBea3€HbIX
AKCIIEPTHBIX 1HTIPB'IO 1 YIACHBIX pa3Bar ObUIl MpanaHaBaHbl pIKaMeHIAlbll Ma
MaBBIIIPHHI (DK ThIYHACL pIKIaMHal A3eHHACLI.

lanina mazuvimaza npakmvlunaza NPeIMAHEHHA: PIKIamMa, MapKETBIHT, CYBsI31
3 rpamMaICKacliio, HaBy4aJIbHbI IIPALIAC.

A¥Tap npaibl nanBsApAKae JakiaagHacb MaTIphIsuIay 1 BbIHIKAY JBIIIIOMHAN
mpaitibl, a TaKCaMa CaMacTOMHACHb 5i€ BHIKAHAHHS.

A1 Tlpakod’ ey




RESUME

The thesis contains: 77 pages, 30 sources, 5 figures, 1 table, 9 applications.

ADVERTISING COMMUNICATION IN SOCIAL NETWORKS:
TARGETING TECHNOLOGIES.

The object of the study is advertising communication in social networks.

The subject of the research is the technology of targeting advertising
communication in social networks.

The purpose of the work is to study the process of creating and promoting
targeted advertising in social networks on the Internet based on the analysis of
domestic cases of commercial advertising, to identify the features of targeted
advertising and evaluate the effectiveness of its impact on the consumer.

Research  methods:  description, classification, analysis, synthesis,
generalization; document analysis; expert interview, in-depth interview.

The results obtained and their novelty: as a result of the study, the following
types of targeted advertising settings were derived: by geolocation, by age, by
gender, by interests, by behavior patterns, user audiences from people who
interacted with your page or site; the goals, audiences, plots, verbal and non-verbal
means of the Belarusian targeted video game advertising are analyzed; 10 techniques
for creating an effective creative for advertising in social networks have been
identified; the high communicative efficiency of using celebrities, humorous stories
in video game advertising was proven based on in-depth interviews in the following
parameters: recognizability, memorability, attractive power, campaigning power;
Based on the conducted expert interviews and their own reasoning,
recommendations were made to improve the effectiveness of advertising activities.

Area of possible practical application: advertising, marketing, public relations,
educational process.

The author of the work confirms the reliability of the materials and results of
the thesis, as well as the independence of its implementation.

E.I. Prokofyev




BBEAEHUE

TapretupoBanHast ~ pekiama  sIBAsieTCS  OBICTPO  pa3BUBAIOLIUMCA,
HOBATOPCKHUM CETMEHTOM PEKJIAMHOIO PBIHKA, KOTOPBIM yTpaTUil HA JAHHOM JTalle
pa3BUTHS TPU3HAKK  DIUTAPHOCTH, 3aMelllaeMble OOUIEAOCTYMHOCTBIO U
MacCOBOCTBIO. SIBIISSICH areHTOM BIMSHUS, PEKJIaMHbIE COOOIIEHHUS CTaHOBSTCS
MHCTPYMEHTOM aJlallTalliy YeJI0BeKa K HOBBIM 3a7lauaM B OOIIECTBE U LIEHHOCTSIM,
CIIOCOOOM pEryJsiiiy MOBEACHUS B YCIOBHUSX Pa3HBIX JKU3HEHHBIX cuUTyauuii. B
CO3HAaHMHU COBPEMEHHOI'O YEJIOBEKA TapreTUpPOBaHHAas pekilaMa  sBISETCSA
IPOEKIMEH COBPEMEHHBIX LEHHOCTEH, TPAHCIATOPOM UACH, IKU3HEHHBIM
OPUEHTHUPOM, CO3/AI0IIUM BOOOpakaeMblil 00pa3 peanbHOCTH. JItoOble N3MEHEHUs
B pEKJaMe, B TOM YHUCJIE U HCIOJIb30BAHUE UIPOBBIX KOMMYHUKALMMN SBISIOTCSA
3aKOHOMEPHBIM OTPAXKEHUEM W3MEHEHUM, NPOUCXOIAIINX B HKOHOMHUYECKON H
OBITOBOI CTOPOHAX >KM3HU JIIOACH.

Pexiiama B collManbHBIX CETAX ABISAETCS OAHUM U3 Hauboisee 3 (HEKTUBHBIX
BHUJIOB PEKJIAMBbI, BEJb IO3BOJSET JOCTUYD IIPU OTHOCHUTEJIBHO MAJIBIX PEKIAMHBIX
Oro/pKeTax oxBaTa OYEeHb HIMPOKOM ayauTopuu. CaMblil OmIyTUMBIN 3 dexT oT
pa3sMelleHUs] TapreTUPOBAHHOM PEKIIAMBI B COLUAIIBHBIX CETIX JTOCTUTAECTCS, €CIIN
OHO SBJISIETCSI YaCThIO MAPKETHHI-MUKCa MPOJBUKEHUS KOMIIAHUU UK OpeHjaa C
IIOMOILbI0 UHCTPYMEHTOB CTPATErNYE€CKOI0 UHTEPHET-MAapKETUHTA.

B namm nHu ¢ moMouisio KoMmmnbioTepHoi 2D- u 3D-rpaduku U aHuManuu,
BBICOKOTEXHOJIOTUYHBIX TMPOTPaMM MOXKHO CO3/1aBaTh MPAKTUYECKH JIOOYIO
TapreTUPOBaHHYIO peKIaMy, KaK B BHUJI€ BUACOPOJIHUKA C aHUMALMEH, TaK U B BUJE
CTaTUYHON KapTUHKHU. KaXnpli W3 BUIOB TAapreTUPOBAHHOW PEKIAMbl HMEET
COOCTBEHHBIE MPEUMYIIIECTBA, & BO3MOKHOCTU HACTPOMKHU 1I€JIEBOM ayAUTOPUU B
cetn VHTEpHET NO3BOJIAIOT OXBAaTUTh HMMEHHO TOT CEIMEHT II0JIb30BaTelIeH,
KOTOpBIH HanboJee 3aMHTEPECOBAH B PEKIAMUPYEMOM TOBApE UJIU YCIYTe.

OO0beKT HCCIIeOBaHUS — 3TO PEKJIAMHAs KOMMYHHUKAalUs B COLMAJIBHBIX
CEeTAX.

IIpeamer — 3TO TEXHOJIOTMU TAPreTUHra PEKIaMHOM KOMMYHUKAallUU B
COLMAJIBHBIX CETAX.

Heap aumaoMHON pabOTBl — HCCIEAOBAHHWE BO3MOXKHOCTEH CO3aHMS
TEXHOJIOTMM TapreTUHIa PEKJIAMHON KOMMYHUKALUU B COUMAIBHBIX ceTaX. Mcxons
U3 BBIIIEYKa3aHHOM e ObUTH C(POPMYIIMPOBAHBI 33/1a4H:

1. onpenenuTs BO3MOKHOCTH TAPT€TUPOBAHHON B COIIUATIBHBIX CETSX;

2. pacCMOTPETh COCTABJISIIOLINE YCIEIIHOW TApreTUPOBAHHON PEKIIAMBI;

3. mpoaHaIu3UpPOBaTh POJIb BUJICOKOHTEHTA B PEKIAMHOM KaMIIAHUHU B
WNHutepHerT;



4. npoaHAIU3UPOBATh pEKJIAMHbIE KaMIIAHUM B COLMAJIBHBIX CETSIX
koMmrbtoTepHoi urpsl World of Tanks;

5. MBy4UTh HOBBIE TEXHOJOTMM U HWHCTPYMEHTHI TPOABMKECHUS
TapreTupoBaHHOM pekiiambl KoMibioTepHOU urpbl World of Tanks.

Teopernueckoii 6a30¥ rcciie10BaHUA SBISIOTCA pa0OThI TAKUX aBTOPOB, KaK
JLB. Jememun («Hectanmaptabsie ¢GopMbl M METOABl pEKJIaMbl, OICHKA
KOMMYHUKATUBHOM M B3KOHOMHUYecKOM sddextuBnoctn»), JI. M. JImurpuena
(«Pa3paboTka W TEXHOJOTMU TPOU3BOJACTBA PEKIAMHOIO MPOAYKTa»), A. X.
Kytnanues («3ddextuBHOCTh pexnambiy), I'.I'. IlouenmoB («KommyHUKaTHUBHBIE
TEXHOJIOTHUI).

OMNMpuYecKoil 0a30M UCCie0BaHUs MOCTYKUIN pEKIIaMHbIe MaTepHalIbl
n3 peknaMHblx KamnaHui «HoBorognee Hactymienne 2021», «HamecTtBue
CHETypoueKk», Bujeopekinama « Tankyi», «Bpems urpate» u «ctopus AHaTOIUA.

[InanupyeTcst UCTIOIB30BAHUE CIEYIOUIUX METOJ0B MCCAeJ0BAHUS: METO]I
MOJICJIMPOBAHUS, AHAJIU3 U CUHTE3, MHAYKLHUS U JeAYyKLHs, CPaBHEHUE, ONKUCAHUE,
KOHTEHT-aHaJIU3, YKCIIEPTHOE UHTEPBbIO, IITYOMHHOE UHTEPBBIO.

HoBu3na pa6oTbl 3akitoyaeTcss B MCCIEIOBAaHUU CHEHU(PUKH Tpoliecca
dbopMHpOBaHUS UMUKA YUYPEKIECHUN BbIcIero obOpa3oBaHus. llpakTuueckoe
MPUMEHEHUE PE3YNbTATOB JAHHOW pabOThl BO3MOXKHO JUIsi KOPPEKTHUPOBKH U
ONTUMM3AIMN TEXHOJIOIMI TapreTUHra peKJIaMHONM KOMMYHHKAIIUU B COI[MAIBHBIX
ceTsix kommnbiorepHoit urpsl World of Tanks, a Takke npyrux 6peHIoB.

Bo BBegeHuM Mbl 00OCHOBAJIM aKTyaJlbHOCTh TEMbI, MpPOAHATU3UPOBAIU
CTeNeHb pa3pabOTaAHHOCTU TEMbI, BBIICIUIN U ONPEIETHIN METOI0JIOTHYECKYIO U
SMIUpPHUYECKYI0 0a3y WuCcleloBaHUS B 00JIaCTW aHalu3a TapreTUPOBAHHOM
pEKJIaMbl, TAaK)Ke ONMPENeIHIIA LEeNH W 3aJa4d HUCCIEAOBAHMS, NMOKa3all HOBU3HY
paboThl ¥ 00JIACTH €€ BO3MOYKHOTO IPAKTUYECKOTO TPUMEHEHUS.

B mnepBoii rinaBe HamMu ObUIM PACCMOTPEHBI ONpENEICHUS pEeKIamMbl U
pPEKJIaMHOM KaMIaHuW, KiIacCU(pUKalMs TapreTUPOBAHHOW peKJIaMbl MU ATarbl
pa3pabOTKH peKIaMbl.

Bo BTOpOIi ri1aBe MbI onKcalid BO3MOKHOCTU TapreTUPOBAHHOMN pEeKIaMbl U
peksiamHoro kabunera Facebook.

B TpeTbeii riiaBe Mbl pacCMOTPEIIU IECTh PEKJIAMHBIX KAMITAHUHN BUACOUTPBI
World of Tanks B corfnanbHbIX CETAX, HEIU PEKIAMbI U UCIIOIb30BAaHHbIE KPEATUBBI.

B 3akaoyenum cpopMynHpOBaHbl OCHOBHBIE BBIBOJbI KacaTEJIbHO
WCIIOJIHEHUS TIOCTABJICHHBIX 3a/lad M BBINOJHEHHUS LENH AUIUIOMHON paboThl, a
TaK)Ke OMMCaHbl OCHOBHBIE BHIBOJIbI HCCIICIOBAHUSI.

IIpwio:keHus1 WLTIOCTPUPYIOT peKiIamMHbie KpeaTussl Buaeourpsl World of
Tanks, conepxanue u pe3yabTaThl IPOBEACHHOTO ITyOMHHOTO HHTEPBBIO.
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