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PEDEPAT

JAuniomuast padora: 62 cTpaHuilbl, 54 UCTOUHMKA, 14 TIPUITIOKEHUI.

Kmouesnie cioBa: PAMOHHBIE CMMU, TTPOJIBDKEHUE, KOHTEHT,
COLIMAJIBHAA CETb, KOHBEPT'EHIIUA, LEJIEBAS AYAUTOPHUA,
MAPKETHHI', BEB-PECYPC, CTPATEI'US, SMM-TEXHOJIOT'U.

O0beKT HcciieqoBanus: paifoHHas razera «[lyxapinkis HaBIHBD.

IIpeamer ucciaegoBaHMs: CTpAaTETvs NPOJBWKEHUS KOHTEHTAa PAalOHHOU
razethbl «IlyxaBilKis HaBIHBI».

Heanb pa6oTbl — U3yuuTh crieluuKy paboThl B COIUATIBHBIX CETAX U BEO-
pecypcax paiioHHOM razersl «llyxaBilKis HaBiHBI» U pa3pabOTaTh MPAKTUUYECKHUE
pEKOMEHAaIUi 10 MPOJIBHYKEHUIO KOHTEHTA U3JaHUs.

HoBu3zHa mucciieqoBaHusi: B XOJIe MCCIEIOBAaHUSA BIIEPBbIE MOJIPOOHO
MIPOAHAIM3UPOBAH COBPEMEHHBIM KOHTEHT pailoHHoro wusaanus «llyxaBinkis
HaBIHBI» B COIMATIBHBIX CETSIX U BEO-pecypcax, ero NpuopuTeTHast mpobieMaTuka u
pa3paboTaHbl MPaAKTUUECKUE PEKOMEHIAIUU IO TIPOJIBIXKEHUIO BEO-KOHTEHTA.

MeTOIlbI HCCJICA0OBAHUA: aHAJIM3 N CPABHCHHUC TCOPCTHUICCKNX HCTOYHHUKOB,
CHUHTC3 TCOPCTHUYCCKHUX U OIMIIMPHUYICCKHUX MATCPUATIOB, MOHUTOPHUHI BC6-pecpr0B.

IlonydyeHnHblie pe3yjbTaThbl U UX HOBHU3HA: Pa3pabOTaHBI MPAKTUYECKHE
pekoMeHaaIuu Juis npojBkeHus CMU B colimanbHBIX CETSIX U BEO-pecypcax.

O06s1acTh BO3MOKHOT0 MPAKTHYECKOT0 MPUMEHEHU: PE3YIbTaThl JAHHOM
paboOThl MOTYT MIPUMEHSTHCS COTpYAHUKaMU peaakiuu «llyxaBimkis HaBiHBDY s
TIPOJIBIKCHUSI KOHTEHTA Ta3eThl B COIMMANIBHBIX CETSIX U BeO-pecypcax.

HccnenoBanne mpoOBENEHO  CaMOCTOSATENBHO. ABTOp  NOJATBEPKIACT
JIOCTOBEPHOCTh MaT€pUAJIOB U PE3yJIbTaTOB AUIJIOMHON pabOTHI.

T.A. Hlamox




PODEPAT

JpinioMHast mpana: 62 crapoHki, 54 kpbeiHilbl, 14 qagatkay.

Karouasbis ciaoBbi: PAEHHBIS CMI, [IPACOYBAHHE, KAHTDHT,
CALBIAJIBHAA CETKA, KAHBEPI'EHLIBIS, MOTABASA AYIABITOPBIA,
MAPKETBIHI', BOb-POCYPC, CTPATOI'TA, SMM-TOXHAJIOI'IL.

A0'ekT 1acieqaBaHHs: pacHHas ra3era «llyxaBilKis HaBIHBD).

IIpagMer gacjieqaBaHHs: CTPATATIS MPACOYBAHHS KAaHTIHTY paeHHAHN ra3eThl
«ITyxaBilKisi HaBIHBI».

MbsTa npanbl — BRIBYYHIIb CIIENBI(IKY Tpallbl ¥ calbIsIIbHBIX CETKax 1 BIO-
pacypcax paeHHail razerhl «[lyxaBilkisi HaBiHBDY 1 paclpalaBailb MPaKTHIYHbIS
pAIKaMEeHIalbll 11a MPacoyBaHHI KAHTIHTY BbIJIAHHS.

Hagi3zna nacienaBaHHsi: y XO/3€ JaciieflaBaHHs YIEPIIbIHIO Naapadsi3Ha
IpaaHaji3aBaHbl CydyacHbl KaHTIHT pacHHara BblOaHHs «llyxaBilkisi HaBIHBD) ¥
callbIJIbHBIX CEeTKax 1 B30-pacypcax, fAro MpbIAPBITITHAs INpadieMarbika 1
pacnpalaBaHbl MPAKTHIYHBIS PIKAMEH allbIl T1a MPACOyBaHHI B30-KAHTIHTY.

MeTtaabl 1acjielaBaHHsA: aHAJI3 1 MapayHAHHE TAAPATHIUHBIX KPBIHII, CIHTI3
TIAPATHIYHBIX 1 AMITIPEIYHBIX MAT3PhIsIAY, MAaHITOPBIHT B30-pacypcay.

ATpbIMaHbIsl BbIHIKI 1 IX HaBi3Ha: pacnpallaBaHbl PAKThIYHBIA
pakaMeHanbll s npacoyBanus CMI § calbIsuibHBIX CETKax 1 BIO-pacypcax.

Bobsacup mMarubiMara nmpakTbhblYHAra NpbIMSIHEHHsI: BBIHIKI J1aJ3¢Hai
mparbl MOTYIIb MPBIMSHSAIIIA CYIIpanoyHikami pagakibli «IlyxaBitkis HaBIHBD) IS
MIPacoOyBaHHS KaHTIHTY Ta3eThl ¥ CAIlbISUTBHBIX CETKAxX 1 BAO-pacypcax.

JlacienaBaHHe TpaBe3€HA CaMacTOWHA. AyTap MauBspIkKae IAKIaIHACHb
MaTIPbIsIIAY 1 BBIHIKAY IBITUIOMHAM MTPAITbL.

T.A. Hlammox




RESUME

Diploma work: 62 pages, 54 sources, 14 applications.

Keywords: REGIONAL MEDIA, PROMOTION, CONTENT, SOCIAL
NETWORK, CONVERGENCE, TARGET AUDIENCE, MARKETING,
WEB-RESOURCE, STRATEGY, SMM-TECHNOLOGIES.

The object of research: the regional newspaper «ITyxaBinkisi HaBiHBD».

Subject of research: the strategy of promoting the content of the district
newspaper «IlyxaBiikisi HaBiHBI.

The purpose of the work — to study the specifics of working in social
networks and web resources of the district newspaper "Puhavitskiya Naviny" and
develop practical recommendations for promoting the content of the publication.

Novelty of the study: during the study, for the first time, the modern content
of the district publication «IlyxaBiukiss HaBinbl» In social networks and web
resources, its priority issues were analyzed in detail and practical recommendations
for the promotion of web content were developed.

Research methods: analysis and comparison of theoretical sources, synthesis
of theoretical and empirical materials, monitoring of web resources.

The results obtained and their novelty: practical recommendations for
media promotion in social networks and web resources have been developed.

Scope of possible practical application: the results of this work can be used
by the editorial staff of «Ilyxasiukis HaBimbe» t0 promote the content of the
newspaper in social networks and web resources.

The study was conducted independently. The author confirms the reliability
of the materials and results of the thesis.

T.A. Shashok




