BEJIOPYCCKHUM T'OCYIAPCTBEHHBIA YHUBEPCUTET
DakyJbTeT NPUKIATHOH MATEMATUKU U MHPOpMATUKH

Kadeapa vHpopMaumoHHBIX CHCTEM yIIPaBJIeHUS

AHHOTaIMS K TUTUIOMHOM paboTe

Boigenenue XapaKTEPUCTUK 1eJeBoi AYAUTOPUH U €€ aHAJIU3

bornanoBa Haranbst AnekcanapoBHa

Hayunsiit pyxoBoautens - noneHt kadenpst UCY, kanaunar ¢pus.-mMat. HayK
Hcauenko A.H.

Munck, 2022



PE®EPAT

Humiomuas pabora comepxkut 50 crtpanwi, 18 pucynkoB, 4 Tabnuiel, 5
VCTOYHUKOB, 2 IPUIIOKEHUS.

KiioueBble cJjioBa: BbIsBICHHE TpeOOBaHWM, METOABI cOopa TpeOOBaHMIA,
HeneBasl ayJWTOpHs, METOAbl BBIJACICHHUS LEJIEBOM ayIUTOpHH, TPYNIUPOBKa,
KJIACTEPHBIN aHAJIN3.

OO0beKT HCCIeNOBAHUSA: BBIACICHUE LIEIEBON ayIUTOPUH.

Henab wnccienoBaHusi: aHalu3 METONOB BBIJECICHHS XapaKTEPUCTHK LEIEBOM
ayIUTOpUH, HU3YYEHHE METO/IOB BbISBICHUSA TPEOOBAHUN OTHOCUTEIHHO OIbBITA
KOHEYHBIX MOJIb30BaTEN e, M3yUeHHUE 3a]1ad FPYNITUPOBKU U KJIACTEPHOIO aHAJIU3A.

Metonbl ucciienoBaHusl: 00IIas TeOpus BBIABICHUS TPEOOBAaHUM, METOAOB
BBIJICJICHMSI LIETIEBOM ayIMTOPUH, UCCIIEIOBAaHUE XapaKTEPUCTUK LIETIEBON ayIUTOPHUH.

Pe3yabrarbl MCCI€JOBAHMA: OCBOEHBI MeToAbl cOopa TpeOoBaHU K
OpOrpaMMHOMY OOECIIEYEHHI0O U CIOCOObI BBIACIEHUS LEJIEBOM  ayIUTOPHH,
pazpaboTaHa cHCTeMa BBIJCJICHUS 1EJEBOM ayIUTOpUM HMHTEpHET-Mara3uHa M
II0JIb30BATEIBCKUX IOPTPETOB HMHTEPHET-Mara3uHa HAa OCHOBAHMM JIAaHHBIX O
I10JIb30BATENSIX.

O0siacTh mNpUMeHEHHWsl: HaNUcaHue TPEOOBAHMM W MNPOTOTUIUPOBAHUE
KOHEYHOI'0 MPOAYKTa B OM3HEC-aHaJIU3€, TAPTreTUHI, AHAJIU3 LEJIEBON ayTUTOPHH IS
OTJeNa MapKEeTHHra, aHaju3 IMOPTPEeTa KOHEYHOIrO MOJIb30BaTeNsl Uil BIaAeliblia
OPOAYKTA.



PO®EPAT

HeiruioMuast mipana 3Mmsmyae 50 craponak, 18 wmamtonkay, 4 Ttabminbl, 5
BBIKAPBICTAHBIX KPBIHIIL JIITApaTypsl, 2 Jagaraka.

KarouaBpisi  cJ0OBBI:  BbIsSylIeHHEe  marpabaBaHHSY, MeTajsl  300py
narpa0aBaHHSY, MATaBas ayAbITOPBIS, METaJbl BBIA3SJICHHS MATaBail ayJbITOPHII,
Ipynoyka, KlacTapHbl aHaI3.

AO0'eKT nacielaBaHHA: BEUTYUYSHHE MATaBal ayIbITOPHII.

MbsTa aaciaenaBaHHsA: aHaMI3 METaJay BBUIYUIHHS XapaKTapBICTHIK MAITaBal
ayIBITOPBI, BBIBYYIHHE METaJay BBIAYJICHHA NarpabaBaHHSIY aJHOCHA JIOCBEAY
KaHYaTKOBBIX KapbICTaJbHIKAY, BHIBYUIHHE 33/1a4 IPYMHOYKIi 1 KJlacTapHara aHamisy.

Mertanbl [acjiefaBaHHsl: arylbHas THIOPbIS BBISYJIEHHA MaTrpabaBaHHSY,
MeTaay BBUIYUIHHS MATaBail ayAbITOPHI, JaciielaBaHHE XapaKTapbhICTHIK MATaBaii
ay IBITOPBII.

BoiHiki JgacjenaBaHHsi: acBOGHBI MeTajabl 300py MmarpaOaBaHHSAY Ja
nparpamMHara 3a0echsusHHs 1 crnocaObl  BBUTYYSHHS MOTaBail  ayabITOPHII,
pacmpaiiaBaHa CICT3Ma BBIA3SJICHHS MOTaBail ayAbITOPbIl  IHTIPHIT-KPAMBI 1
KapbICTAIIKIX MapTPAITAy IHTAIPHIT-KPAMbI Ha MaJICTaBe aHbIX a0 KaphICTAIbHIKAX.

BobOaacupb BBIKPACTOYBAHHS: HalliCaHHE MarpabaBaHHSY 1 MpaTaThillipaBaHHE
KaH4YaTKoBara mpajaykra ¥ Oi3Hec-aHalli3e, TapreThIHT, aHaji3 MAITaBall ayIbITOpPbIL
JUTSL ajja3ena MapKeThIHTY, aHali3 MapTpiITa KaHYaTKoBara KapbICTaldbHIKA IS
yiamanpHiKa MPaayKTa.



ABSTRACT

The thesis consists of 50 pages, 18 pictures, 4 tables, 5 used literature sources, 2
applications.

Keywords: requirements identification, requirements collection methods,
target audience, target audience identification methods, grouping, cluster analysis.

The object of the study: identification of the target audience.

The aim of the thesis: analysis of methods for highlighting the characteristics
of the target audience, studying methods for identifying requirements regarding the
experience of end users, studying the tasks of grouping and cluster analysis.

Research methods: general theory of requirements identification, target
audience identification methods, target audience characteristics research.

Research results: methods for collecting software requirements and methods
for identifying the target audience have been mastered, a system for identifying the
target audience of an online store and user portraits of an online store based on user
data has been developed.

Application area: writing requirements and prototyping the final product in
business analysis, targeting, analysis of the target audience for the marketing
department, analysis of the end user portrait for the product owner.



