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PE®EPAT

Juniomuas padora: 45 crpanuil, 58 HICTOYHUKOB.

Kuarwuesbie cioBa: SMOTHMBHOCTD, SMOILIMOHAJIBHOCTbD, DOMOILIM A,
JUCKYPC, S5MOTHUB, SOMOTHUBHOE TTPOCTPAHCTBO, ITYBJIMIIUCTUKA,
TEKCT, SKCITPECCUBHOCTbD, OLHIEHOUYHOCTb

O0beKTOM HCCIeI0BAHMS SBISIOTCS AHMIMICKHE Ty OJIMIMCTUYECKAE TEKCTBHI.

IIpeamer — cpencTBa BBIPAXKEHUS IMOTUBHOCTH B AHTIUHCKUX MYKCKUX U
KEHCKHX TJISHIIEBBIX )KypHasax.

Heab paboThl — MpoBEeCTH aHAIN3 (POHETUYECKUX, JIEKCUKO-CTUITUCTUYECKUX U
IPaMMaTHYECKUX CPEJCTB BBIPAKCHHS IMOTHBHOCTH B QHTJIOS3BIYHBIX MYXKCKUX H
KEHCKHX TJISHIIEBBIX )KypHasax.

MeTtoabl HCCIENOBaHUS: METOJA CIUIONTHOW BBIOOPKH, METOJ CHCTEMHOTO
aHaJIM3a; METO/ ONMCATEIBHOIO aHAIN3A.

Hayuynasi HoBHM3Ha pa0OThl 3aKJIOYAETCS B BBISBICHUU M aHAIHN3E CPEACTB
CO37IaHUSl IMOTUBHOCTH Ha PA3JIMYHBIX YPOBHX SI3bIKAa B COBPEMEHHBIX >KEHCKHX U
MY>KCKHUX TJISHIIEBBIX KypHasiax Cosmopolitan, Elle USA, Esquire, Glamour, Harper's
Bazaar, Hola!, GQ, Maxim, Marie Claire, Man’s Health u Woman’s Health.

Teoperuueckasi 3HAYUMOCTDb HCCIEAOBAHUS 3aKITIOYACTCS B MPEIMPUHATOM
BCECTOPOHHEM aHAIM3€ CPEACTB pENpe3eHTAllMd KaTEerOPUU SMOTHBHOCTH B
COBPEMEHHBIX TEKCTaX MyOIUITMCTHIECKOTO CTHIISI Ha aHTJIMICKOM SI3BIKE.

IIpakTHyeckass 3HAYMMOCTb pPa0OTHl 3aKJIIOYAETCS B  BO3MOXKHOCTH
UCIIOJIb30BAHUSI €r0 Pe3yJbTaTOB B YYEOHOM MPOIECCE CTYACHTOB-(PUIOIOTOB: B
Kypcax JIEKIUH 10 JICKUCKOJIOTUH, CTHJIUCTUKE ¥ TPAMMATUKE aHTJIMICKOTO S3bIKA.



ABSTRACT

Degree thesis: 45 pages, 58 sources.

Keywords: EMOTIVITY, EMOTIONALITY, EMOTION, DISCOURSE,
EMOTIVE, EMOTIVE SPACE, JOURNALISM, TEXT, EXPRESSIVENESS,
EVALUATIVENESS

The object of the research — English journalistic texts.

The subject of the research — the means of expressing emotivity in English
men's and women's glossy magazines.

The purpose of the work — to analyze phonetic, lexical-stylistic and
grammatical means of expressing emotivity in English-language men's and women's
glossy magazines.

The methods and approaches of research: continuous sampling method,
system analysis method; descriptive analysis method.

The scientific novelty of the work is to identify and analyze the means of
creating emotivity at various levels of language in modern women's and men's glossy
magazines Cosmopolitan, Elle USA, Esquire, Glamour, Harper's Bazaar, Hola!, GQ,
Maxim, Marie Claire, Man's Health and Woman's Health.

The theoretical significance of the research is in the comprehensive analysis
of the means of representation of the category of emotivity in modern texts of
journalistic style in English.

The practical significance of the work is in the possibility of using its results
in the educational process of students of philology: in courses of lectures on lexicology,
stylistics and grammar of the English language.



