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AHHOTAIMSA

1. Crpykrypa u 00beM TUMIIIOMHO PadoThI

JlutimoMHas paboTa COCTOUT M3 3aJIaHKs Ha JTUIUIOMHYIO paboTy, OTJIaBJICHUSA,
pedepara qunIOMHOM paOOThI, BBEICHUS, TPEX IJ1aB, 3aKiI0YeHus, 11 uimocTpanmii,
8 Tabyuil, CrycKa HCMOJb30BAHHBIX HCTOYHUKOB WU JUTEparyphl. OOmmi o0beM
pabotel coctaBiger 73 crpaHulbl. CIHCOK HCIOJB30BAaHHBIX HCTOYHHUKOB U
JUTEpaTyphl 3aHUMAET S CTPAHUIL U BKJIIOoUaeT 61 mo3unuuio.

2. IlepevyeHb KJII04€BbIX CJI0B

DKOHOMUKA  BIIEUATJIEUMN, KPEATHUBHAS  ODKOHOMUKA,
MHTEPIIPETALIMS, PECIIYBJIMKA BEJIAPYCbH, BIIEUATJIEHUS, OIIBIT,
COEPA YCJYI, TYPUCTCKUH IMMPOAYKT, KOHKYPEHTOCIIOCOBHOCTD,
ITIOTPEBHOCTU TYPUCTOB.

3. Tekcr pedepara

Obvexm ucciredosanus: Pa3BUTHE TypuU3Ma M DKOHOMHKH BIICYATICHUH B
Pecnybnuke benapychs.

Llenv uccnedosanusi: pacCMOTpPEHHE OCOOCHHOCTEH 3KOHOMHUKH BIICUATICHUN
KaK UCTOYHHKA KOHKYPEHTHBIX ITPEUMYIIIECTB B Typu3Me 21 Beka U CO3/IlaHue MOJICIH
JUISL OIICHKH KPEaTHUBHOCTH TYPHUCTCKOTO MPOIAYKTA.

Memoovl uccredosanus: aHAJIOTUU U KJIacCU(PUKAIIMKN, HHIYKIIUHA U JETyKIIUH,
SWOT-ananu3, rpadudeckuii aHanmu3, 00001eHHe U CUCTEMaTH3aIH.

Ilonyuennvie umoau u ux HOBU3HA. TPOAHATMIUPOBAHBI KIIIOUECBBIC KOHIICIIIIUH
WHTEpIIPETalluK, BBIBEJACHBI PEKOMEHIAMU JJIS TPUHIMIIOB HMHTEPIPETAINH.
PaccmoTpensl mOoTpeOHOCTH TYPHUCTOB C IOMOIIBIO MHCTPYMEHTA KapThl dMIIATHH,
JlaHbl yYHUBEpPCAJIbHBIC HHCTPYKIIMHM TI0 €€ TPaMOTHOMY COCTaBJICHHIO, TaKkKe
MIPOAHATIM3UPOBAHO TTOJIOKEHUE TYPUCTHIECKOTO On3Heca B Pecnybnuke benapych u
pa3zpaboTaHa MOJIEIb 1O OIEHKE KPEaTUBHOCTH TYPUCTHYECKOTO MPOAYKTA B paMKax
DKOHOMHKH BII€UYATIIEHUM.

Jlocmoseprocmv mamepuanog u pe3yibmamos OUnJIOMHOU pabomel.

Hcrnonp30BaHHBIE MaTepuaabl U Pe3yJbTaThl TUIIJIOMHONW PAaOOTHI SBIISIOTCS
JOCTOBEpHBIMHU. PaboTa BEITIOJIHEHA CaMOCTOSATEILHO. JIOCTOBEPHOCTD ONIPEACIISICTCS
CaMOCTOSITEJTbHO COOpaHHBIMH  (DaKTUYECKUMH JAHHBIMH M HCIIOJIb30BaHUEM
OOIIETPUHATHIX U HAYYHO 0OOCHOBAHHBIX METOJIOB aHAIN3a TIPUBJICUCHHBIX TAHHBIX.

Pexomenoayuu no ucnonvzosanuto pesyromamos pabomol. llpumeHeHUe
pE3yNbTaTOB PA0OTHI BO3MOXKHO B paMKaX MPHUBEJACHHBIX B PabOoTe pEeKOMEHIAIHM C
ajanTamnyel K KOHKPETHOMY TYPUCTCKOMY MPOIYKTY.



AHATAIDBIA

1. CtpykTypa i a0'éM IbIIUIOMHAI Npanbl

JIbITIOMHAsE Tpana cKiajaenia 3 3aJaHHd Ha JBIIUIOMHYIO IIpaily, 3MecTa,
nepagiky CKapausHHSAY 1 YMOYHBIX TMa3HAudHHAY, padepaTa ABIIIJIOMHAN Ipallbl,
VBsII3E€HHSI, TPOX TIJ1ay, 3aKiIroudHHs, 11 utrocTpalisii, 8 Tadill, CIicy BRIKAPBICTAHBIX
KpBIHII. ATYyJIbHBI a0'€M mpalibl ckiiagae /3 crapoHiibl. Criic BIKAPHICTAHBIX KPBIHIIL
3aiimMae 5 cTapoHak 1 ykitouae 61 masisio.

2. llepaJiik KJIOYaBBIX CJI0Y

DKAHOMIKA  VPAXAHHSY,  KPDATBIVHASI ~ DKAHOMIKA,
[HTOPIIPOTALBIA, POCIIYBIIKA BEJAPYCh, VYPAXOHHI, JOCBE/,
COEPA TITIACJYI, TYPBICHKI ITPAAYKT, KOHKYPOHTACIIATHACLb,
ITATPOBbI TYPBICTAY.

3. Takcer pagepara

Ab'ekm Oacneoasanmns: pa3BIUUE TypbI3MY 1 OKAHOMIKI YpaKaHHAY Yy
PacmyGminel benapychs.

Mbma Oacneoasanns: pasrisa  acadmiBacUsAy SKAHOMIKI YpakaHHSY SK
KPBIHIIBI KAHKYPIHTHBIX MepaBar y Typbi3Me 21 craroan3s 1 CTBap3HHE Majadil JJis
al[PHKI KpAaThIyHACLl TypbICLKAara NpajaykTy

Memaowl Oacneoasanmus: aHanorii 1 kiaciikaublli, IHIYKUObI 1 J3TyKUBII,
SWOT-anami3, I'padiuasr aHami3, abaryiabHEHHE 1 CICTIMATBI3AITBIS.

Ampoimanvis 6viHIKI 1 iX Hagi3Ha:X TpaaHaTI3aBaHbl KIIOYABBIS KaHIMIIGI
IHTAPIpPATALbll, BBIBEA3CHBI pPAKAMEHJAUbIl JUIsl OPbIHUBINAY 1HTIPIPAITALBII.
Pasrnemxansl maTp30HacLl TypbICTay 3 JanaMorail IHCTpyMEHTa KapThl AMIATHII,
JAA3€Hbl YHIBEpCAJbHBIS 1HCTPYKLBIl Ma $€ NpaBUIbHBIM CKIAJaHHI, TakcaMma
IpaaHali3aBaHa CTAaHOBIIYA TypbIcThiuHara Oi3Hecy ¥ PacmyOminsl benmapych i
pacnpaliaBaHa MaJdJb Ma aludHIbl KPIaThIYHACLI TYpPHICTBIYHATA MPAAYKTY ¥ paMKax
HKAHOMIKI YpaKaHHSY .

Bobnacyv  macuvimaca  npakmuvlunaca — npLIMAHeHHA!  TIPAlaHABAHBIS
pAKaMEHJalbll Ma YJaCKaHAJIEHHI J3€HHacIl TYpPBICTBIUYHBIX MPAANPBIEMCTBAY Y
paMKax CTBapdHHS 1 piaiizalbll KplaTblyHara TYpPbICThIYHAra MNPagyKTy MOTYIIb
ObILlb aanTaBaHblsl Ja KaHKPITHAW Maciyri 1 YKBIThIA HA MPAKTHILBI KipayHIIITBAM
TYPBICTBIUHBIX MPAAIPHIEMCTBAY AJI YAaCKaHAJEHHs CBa€i SKaHAMI4YHAM 13eiHacIl.

Pakamenoaywti na evikapvlcmanni evinikay npaysi. Y KbIBaHHE BbIHIKAY Mpallbl
MardbiMa y paMKax MpbIBEA3CHbIX Yy Mpalbl pIKaMEHJAUbIl 3 ajanTaublad naa
KaHKpATHAra TyphICIKara npajaykra.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, a
list of abbreviations and symbols, diploma work summary, introduction, 3 chapters,
conclusion, 11 illustrations, 8 tables and list of references. Total scope of work is 73
pages. The list of references occupies 5 pages and includes 61 units.

1. Keywords

EXPERIENCE ECONOMY, CREATIVE ECONOMY, INTERPRETATION,
REPUBLIC OF BELARUS, IMPRESSIONS, EXPERIENCE, SERVICE SECTOR,

TOURIST PRODUCT, COMPETITIVENESS, TOURIST NEEDS.

3. Summary text

Object of research: development of tourism and experience economy in the
Republic of Belarus.

Purpose of research: consideration of the features of the experience economy
as a source of competitive advantages in tourism of the 21st century and the creation
of a model for assessing the creativity of a tourism product.

Research methods: analogy and classification, induction and deduction, SWOT
analysis, graphical analysis, generalization and systematization.

Obtained results and their novelty: the key concepts of interpretation are
analyzed, recommendations for the principles of interpretation are made. The needs
of tourists are considered with the help of the empathy map tool, universal
instructions for its competent compilation are given, the situation of the tourism
business in the Republic of Belarus is also analyzed and a model for assessing the
creativity of a tourism product in the framework of the experience economy is
developed.

Area of possible practical application: the proposed recommendations for
improving the activities of tourism enterprises in the framework of the creation and
implementation of a creative tourism product can be adapted to a specific service and
put into practice by the management of tourism enterprises to improve their economic

activities.

Recommendations on the usage. The application of the results of the work is
possible within the framework of the recommendations given in the work with
adaptation to a specific tourist product.



